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Comment on interesting new 
chemical developments and 
their application to cos- 


metics and toiletries 


by MAISON G. peENAVARRE 


ETHANOLAMINES 

Anyone who has been a user of ethanol 
amines, such as triethanolamine, has 
been wondering why another source of 
supply was not available. Of course the 
whole thing is tied up with certain 
patents, problems of obtaining new 
equipment through the WPB, limited 
markets, difficulties in synthesis, 
sources of materials, among others. 
Anyway, there is now another large 
chemical company making the ethanol- 
amines. This company is especially 
well equipped to make them and, as 
time rolls on, we will see greater 
activity from this second 
source of supply. Already, mono- and 
diethanolamines are coming off the 
production line and may be had in 
drum lots of limited number. 


welcome 


CONVERTING FACTORIES 

Cosmetic factories, situated in such 
agricultural centers as produce an 
abundance of certain fruits or vege- 
tables, might consider processing de- 
hydrated foods. Outside of the actual 
equipment for washing, peeling and 
drying the products, the other phases 
of packaging, etc., are well known to 
any fair-sized cosmetic manufacturer. 
A school on “dehydration” is to be 
offered by the Department of Agricul- 
ture in the East and Pacific Southwest, 
within the next 30 or 60 days. It would 
not be amiss to send your technical 
men to this school. 


SHELF STOCK BOTTLES 


One of the bottle companies in con- 
junction with a large drug manufac- 
turer (or vice versa) has developed a 
space-saving pint bottle. Nine such 
space-saving bottles replace 14 ordi- 
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nary pint or pound bottles. Suppliers of 
bulk raw materials should take note. 
While the idea is now limited to the 
pint size, the future could see such a 
bottle in gallon size. Imagine the 
space that could be saved in the per- 
fume or flavor stock room; yes, in the 
chemical room too. 


SULFUR IN COSMETICS 


Sulfur is one of those ingredients that 
has been used for all the ailments of 
mankind, starting with the scalp and 
going down to the feet. When a ma- 
terial is used so widely, there is often- 
times a reason for it. First, sulfur is a 
component of the molecule of certain 
proteins, such as cystine, which play 
an important role in the life processes 
of the body. Well being of the skin, 
hair and nails is tied up with this com- 
pound. Second, sulfur is used in the 
treatment of many maladies of skin, 
hair and nails, not to mention its use 
internally. (The old-fashioned molasses 
and sulfur spring tonic is well known 
to many.) Third, a deficiency of sul- 
fur seems to be related to various body 
disorders. 

From time to time, drug and cosmetic 
preparations have been formulated with 
sulfur as an active ingredient. Flowers 
of sulfur were used at first, and even- 
tually it was learned that the finer the 
particle size of the sulfur used, the 














better the results. Hence the vogue ot 
colloidal sulfur which 
were more capable of forming soluble 
or absorbable sulfur compounds than 
flowers of sulfur, when in contact with 
the skin. 

Other forms of sulfur are being in- 


preparations 


vestigated now as possible sources of 
“active sulfur” and it would not be sur- 
prising if such compounds soon _be- 
came a “plus” ingredient of all good 
cosmetics. One of the materials I have 
seen shows especially good promise. It 
can be incorporated into any fatty 
cream without difficulty. You will hear 
more about this new cosmetic ingredi- 
ent in the near future. 


WPB AND PROTECTIVE PRODUCTS 
We are all for the complete prosecu- 
tion of the war effort. Many in the in- 
dustry would like to do more that goes 
directly into the war effort. No intelli- 
gent man who considers himself a 
patriot wants a thing for his own use 
that can aid in the war effort. That was 
why some of us did not question the 
reasoning behind the cosmetics limita- 
tion order. We accepted it, however 
difficult it was. 

But I for one fail to see how prepara- 
tions intended to be used to act as pro- 
tection against industrial hazard be- 
come classified as cosmetics! Such a 
protective product is no more a cos- 
metic than a pair of canvas gloves. Like 
the canvas gloves it is intended to give 
a measure of protection to the part 
covered. Nothing more. 

In addition, the Food, Drug and Cos- 
metic Act defines a cosmetic quite 
clearly. So-called protective prepara- 
tions do not fall within the scope of 
that definition. Since no cosmetic claim 
is made for the preparations, the Trea- 
sury Department can’t collect taxes on 
them .. . in spite of the Treasury 
Department’s very broad definition of 
a cosmetic. 

Where then does WPB get off in 
classifying such products as cosmetics? 
Is it because some of the manufacturers 
of these preparations are also manu- 
facturers of cosmetics? That seems to 
be the only logical reason. The fact 
that the product affords some protec- 
tion is no ground for classification as a 
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THE FORGOTTEN SUBJECT 


HOW MANY HEADLINES have you read lately featuring low prices? 







How many quotations have you received lately wherein price was 
the prime factor? Availability is what you consider first, these days. 











~~ WHILE YOUR BACK WAS TURNED, something big has been hap- 
ao pening to aluminum prices. You may not have noted the change, 
unless you are using aluminum in war materiel. 







TWO MAJOR CHANGES have taken place. The price of ingot is 
down to 15c per pound. Also the cost of making many fabricated 
forms has been reduced. These have been 
made possible by the fruition of many long 
sought improvements in techniques, 
coupled with greater volume, and 
abetted by revolution- 
ary new equipment. 

















FOUR PRICE REDUCTIONS 
(% off Ingot Price) 







YOUR PRIVATE POCKETBOOK benefits now, because every pound 
of this cheaper aluminum is going into planes and other equipment. 
You’re getting more bombers for your dollar. 











LET YOUR IMAGINATION SOAR. Translate the meaning of much 
lower prices for Alcoa Aluminum into the future of your business. 
You’ll come out with new answers, if you really engineer that 
imagination down to earth. 


















YOU COULD EVEN come up with something that would revolu- 
tionize your business, whether it is building, or manufacturing, or 


s, | M AG | N F F R | N . packaging, or printing, or whatever. 











YOUR COMPETITORS, to use an old civilian phrase, are probably doing 
some Imagineering of that kind—getting ready for the day when. 








OUR ENGINEERS could probably suggest some interesting angles 
for you to work on. 





* 
$0 MUCH Aluminum Company of America, 2170 Gulf Bldg., Pittsburgh, Pa. 
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cosmetic. The law defines a cosmetic, 
and the word protection is not men- 
tioned in it. If so-called protective 
creams are cosmetics, so are overalls, 
shoes, hats, goggles, barricades and 
other protective measures. 

That the Toiletries and Cosmetic 
Branch of WPB is one of the best man- 
aged and the most fair in administer- 
ing its authority under the law is an 
established fact with this industry. But 
it really did muff this one. Perhaps the 
pressure of quotas and other manifold 
details has upset momentarily the 
Branch’s perspective. If so, the easiest 
thing in the world to do is to issue a 
formal statement on the matter. 


COSMETIC STOCKING QUOTAS 


It would seem that WPB could save 
itself a lot of work, and time, if a gen- 
eral order were to be promulgated 
allowing cosmetic stockings to be made 
without limitation during 1942. WPB 
has been more than generous with the 
quotas set up. Yet a blanket okay for 
the calendar year 1942 would establish 
quotas without difficulty for 1943 . 

if a quota is really desired. The fact 
is—cosmetic stockings are going to re- 
lease a lot of textile workmen to do 
sorely needed work for the direct war 
effort, not to mention the savings in 
silk, rayon and other fiber. The Cana- 
dian government practically gives man- 
ufacturers a medal for devising cos- 
metic stockings. 


BLACK MARKET COSMETICS 


To prevent possible future black mar- 
ket transactions in cosmetics, one of 
the easiest ways to know who did and 
who did not manufacture cosmetics 
during the base period is to require the 
appearance of a license number, prom- 
inently displayed on the label, such 
license number to be obtained from 


WPB. It would be a double check on a 


lot of chiseling operators. 


REAL PAPER CAPS 


Before the pinch of the shortage of 
metal caps hits very hard, you will be 
seeing some honest-to-goodness paper 
caps that can “take it.” There seems 
to be no limitation as to size. In addi- 
tion, the price is very interesting. So. 
save your worries for other things. 


FALL COLOR CARD ISSUED 


The Fall 1942 basic ensemble color 
card, prepared by a special committee 
of market and fashion experts, has been 
issued by the National Retail Dry 
Goods Assn. and is ready for distribu- 
tion. It shows only colors that are 
available in large quantities. War con- 


ditions, price ceilings, priorities and 
shortages of materials have all had 
their effect on the color situation. 
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QUESTIONS & ANSWERS 


404. MECHANICS' HAND SOAP 


Q: | am looking for a formula 
Jor a paste sand soap for the re- 
moval of grease and grime from 
the hands. I shall greatly appre- 
ciate any help you give me in this 
matter. R.L., Fla. 


A: The product to which you 
refer usually is called mechanics’ 
hand soap. It is simply a paste 
made from anhydrous soap to 
which some abrasive is added. Or- 
dinarily about 20 per cent soap 
and somewhat more abrasive is 
used in the composition. Some 
authorities recommend the addition 
of 5 per cent of soluble sodium 
silicate. In the past, such anhy- 
drous soap as was used was de- 
rived mostly from coconut oil but 
in view of the current scarcity of 
this material, you probably will 
have to use soaps based on coconut 
oil replacements. We suggest that 
you buy your soap already pre- 
pared from some suitable source, 
and for that matter to have your 
paste made and put up in cans for 
you, unless you are well equipped 
to handle this type of manufacture. 


405. HAIR WAVING SOLUTIONS 


Q: Please tell us how a croquig- 
nole waving solution differs from 
spiral waving solutions and send 
us a formula for a product that 
can be used for all types of hair 
with all types of heating equip- 
ment. B.B., Ohio. 


A: Most croquignole waving 
solutions contain a_ considerable 
quantity of ammonia but this is 
not the alkali of choice. Because 
the croquignole solution is applied 
during the winding process, it is 
desirable that a more fixed alkali 
be present. The spiral solution, on 
the other hand, is applied after 
the winding and a more volatile 
alkali can be used. In addition. 
solutions to be used with chemical 
heating pads have to be faster act- 
ing than those utilized with the 
various electrical heating systems 
or the preheat method. Therefore. 
to give a blanket recommendation 
is impossible. A formula for gen- 
eral use, appearing in deNavarre’s 


The Chemistry and Manufacture 
of Cosmetics, consists of 5 parts 
of borax, 17 parts ammonia water, 
2 parts permanent wave oil, water 
to make 100 parts. This formula 
is based on the analysis of a very 
well known and extensively used 
waving solution. For additional 
information regarding heating time 
and numerous other facts you 
should know about permanent wav- 
ing, we suggest you consult the 
above named book wherein you 
will find a chapter on the subject. 


406. NEW SWEETENING AGENT 

Q: In a recent issue of THE 
\MERICAN PERFUMER @ new sweet- 
ening agent for dentifrices to be 
used in conjunction with saccharin 
is described. Please send us the 
name of the manufacturer and if 
possible advise us if the material 
is adaptable for use in the flavor 
syrup industry. Could it be used 
in conjunction with either or both 
cane or dextrose instead of saccha- 
rin? B.C., Pa. 

\: The name of the supplier of 
the sweetening agent has been sent 
to you under separate cover. The 
sweetener manifests its action ap- 
parently only when used in con- 
junction with saccharin. The sup- 
plier may be able to give you some 
additional information on _ this 
point and it is entirely possible 
that the product might be used in 
conjunction with sugar or dex- 
trose. We doubt if you can use the 
material in beverages. 


407. SUBSTITUTE FOR LANOLIN 


Q: We are trying to get some in- 
formation on a substitute for lano- 
lin. We are wondering if you can 
tell us something about this mat- 


ter. O.V.. Neb. 

\: There are a number of sub- 
stitutes for lanolin which are used 
for technical purposes. Insofar as 
a lanolin substitute is concerned 
for cosmetic use, about the only 
possibility is an absorption base, 
of which there are still a number 
available. These are described in 
the Replacements bulletin which 
has been published recently. 
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cosmetic preparations. 
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Fewer companies to do all 
the manufacturing seems inevitable 


The news from Washington printed 
elsewhere in this issue is deserving of 
careful and sober thought; for it seems 
inevitable that the cosmetic industry in 
this country is destined to be concen- 
trated as it has been in England where 
the volume of cosmetics permitted to be 
manufactured was drastically curtailed 
several years ago and the practice of 
having one concern do the manufac- 
turing for several others is employed. 
A committee on concentration of in- 
dustrial production for civilian con- 
sumption, appointed by the War Pro- 
duction Board with Joseph L. Weiner 
as chairman, has returned from Eng- 
land full of enthusiasm for the plan 
which it operation in 
numerous industries there. That the 
same enthusiasm is not shared by the 


observed in 


cosmetic industry even in England—as 
evidenced by several articles written by 
English published in 
this journal—or that the actual value 
of the plan in aiding the war effort may 
be questioned in the case of some in- 
Nor is it 
a factor that the cosmetic industry has 
patriotically adapted itself to manu- 
facturing its products and containers 
without critical materials and has other- 
wise shown its readiness to do every- 


manufacturers 


dustries, is beside the point. 


thing in its power to further the war 
effort. A broader purpose is the ob- 
jective of the committee in charge of 
the program of concentration. Seem- 
ingly for the same reasons it aims to 
mold the economic structure in this 
country on the same basis as that 
evolved in England as a result of ex- 
perience. The whole movement is a 
tidal force that possibly could not be 
stopped and that probably should not 
be stopped. If what appears to be 
inevitable comes, the best that may be 
hoped for, especially in the trying 
period of adjustment to the new order, 
is broadminded and 
rection. 


intelligent — di- 


A veteran retires after 41 years 

of service to the allied trades 

The allied industries were virtually in 
their infancy when Dr. R. S. Swinton 
came to the United States in 1901 to 
establish the first plant in this country 
for W. J. Bush & Co. In the span of 
years since then until his retirement 
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COMMENT 


July 1 he observed the more funda- 
mental changes that have taken place 
in these industries. He took an active 
part in the development of the toilet 
preparations business to its present 
day standards and throughout the years 
he labored to maintain the importance 
of volatile oils and kindred products. 
Furthermore he saw American enter- 
prise, without governmental or other 
help, deservedly win a leading position 
throughout the world. Although re- 
tired, we hope that Dr. Swinton’s unique 
experience will be available in an ad- 
visory capacity for many years. 


Will the 1942 tax law 
include an alcohol differential? 


It is possible that the 1942 tax bill 
will be passed by both houses of Con- 
gress by October 1. As the bill will 
take effect on the first day of the first 
month which begins more than ten 
days after its enactment the law will 
soon be upon us. Changes will of 
course be made in the bill as drafted 
by the House Ways and Means Com- 
mittee but it is difficult to speculate 
on what major changes will be made. 
Flavoring extract manufacturers and 
other users of tax paid alcohol are 
awaiting results with much anxiety as 
they will be seriously affected if the 
bill as originally drafted by the House 
is passed. If reason, sound economics 
and a sincere desire to increase the 
revenue of the nation were the sole 
criterions it is difficult to see how the 
plea for an amendment establishing a 


differential in the aleohol tax for non- 
beverage uses can be denied. Such a 
differential 
country that has an alcohol tax except 
the United States. 


yet to advance a single valid argument, 


exists in every civilized 


The Treasury has 


that will stand up under analysis, to 
support its opposition to the needed 
amendment. But, as has been pointed 
out, in enacting a bill under pressure, 
reason and sound economics are some- 
times subordinated to other consid 


erations. 


Importance of advertising’s role 
recognized by Treasury Dept. 


The importance of advertising’s role in 
the nation’s economy, particularly in 
wartime, is recognized by the Bureau of 
Internal Revenue and the Treasury De- 
partment in the clarification of their at- 
titude toward the deductibility of adver- 
tising expense on corporate income tax 
returns, released recently by the As- 
sociation of National Advertisers. 

Generally “the Bureau will be ration- 
al and fair, recognizing that advertising 
is a necessary and legitimate expense 
of doing business as long as it is not 
carried to an unreasonable extent or be- 
comes an obvious attempt to avoid tax 
payments. This principle applies wheth- 
er the company has no government con- 
tracts, whether it is selling both to gov- 
ernment and to consumers or industry, 
whether it is wholly converted to war 
production, whether it is a new com- 
pany selling only to government, or 
whether it is a new company selling to 
government or industry.” 

War will increase the need for adver- 
tising in many ways, according to the 
statement which cites its use instead 
of calls by salesmen; also advertising 
can aid in obtaining salvage materials 
for the war effort; too, its use in facil- 
itating the war program among a com- 
pany’s employes is considered justifiable 
as long as the expense is reasonable. 

Of possibly 
these days of priorities, shortages, etc., 


greater significance in 


is the view that consumer education 


through advertising is necessary to 
launch new products, explain alternate 
change habits from 


smaller to larger sizes, from one type 


ones, buying 
of package to another. 

Thus, official recognition is given that 
advertising expense is a necessary part 
of business cost and therefore deduct- 
ible in computing income taxes. 
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Forty-five Years a Leader 


Since 1895 the name of Chuit, 


Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 
aromatic chemicals obtainable. 
Today, as then, this reputation 


continues unmatched. 


Throughout these years the Chuit, Naef organiza- 
tion has expanded its products to the point where 


they now rank as the most complete line of perfume 
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raw materials available to the soap, perfume ex- 


tract and toilet goods fields. 


The laboratories at Geneva, Switzerland, are con- 
stantly showing the way in the development of new 
aromatic materials, basic specialties and finished 
compositions that aid you in solving your perfume 


problems. 


As sole United States agents, let us convince you 
of the remarkable adaptability of our products to 


your line—and our ability to deliver! 
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MEN’S COSMETICS PACh UP FOR WAR 


Special toilet packages and kits in military dress prepared for men 


in service ... Help solve gift problem of folks at home . . . Millions 


of men shift their buying from neighborhood stores to post exchanges 


by R. F 


Many toiletry packages for men have gone mili- 
tary, and they are following the boys to camp. 

With millions of men in uniform, manufacturers 
are seeing a shift of men’s cosmetics sales from 
corner stores to post exchanges and retail channels 
in military areas. Varied types of special packages, 
from those containing only a few items to elaborate 
kits and leather cases, are helping the folks at home 
solve the problem of what gifts to send to the ser- 
vice men. 


The day-to-day needs, including such items as 


A roomy pocket for accessories features Mennen's military kit 
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shaving creams, soaps, lotions, talcum powders, 
tooth cleaners, etc., can be purchased in the several 
hundred post exchanges in various bases and train- 
ing centers, as well as in the usual retail outlets in 
adjacent towns. These are standard items wherever 
men are stationed and the purchases should equal, 
if not exceed, those of the same men in civilian life. 


MILITARY PACKAGE ATTRACTS GIFT BUYER 

But it is the package with the military dress that 
catches the eye of the gift buyer. These military 
kits are moving up steadily to the armed forces, 
according to manufacturers. With the limitation on 
types of gifts that are acceptable to men in the ser- 
vice, these packages of useful items are becoming 
favorites. 

Products of most manufacturers, even though 
they do not carry a military banner, will be pur- 
chased for, or by, men and women in the various 
services in months to come. Not only does this 
apply to the tremendous purchases of men’s stand- 
ard toiletries bought by the men for their own per- 
sonal use, but men in camps represent a huge poten- 
tial for gift purchases. Some manufacturers report 
that they have placed much of their holiday mer- 
chandise in post exchanges. 


MAKES NEW FRIENDS FOR YOUR PRODUCTS 


With the greatest shift in the male population in 
the country’s history, young men will learn and 
form new buying habits. Catering to their needs 
and wants now is not only patriotic but good busi- 
ness. Products they get acquainted with now will 
remain their friends, like old buddies, in the years 
after the war. 

While a number of manufacturers have designed 
packages and sets especially for service men in re- 
cent months, others have found that some of their 
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regular items, especially sets and utility kits, are 
adaptable to the needs of men in the service an 
report that these are selling well directly to the men. 
and as gifts for them. 


SEAFORTH OFFERS "COMMANDO" SET 


The Commando set is the timely name of a new 
military package offered by Seaforth. which consists 
of three stoneware jugs containing liquid shaving 
soap, men’s tale and shaving lotion. The jugs are 
encased in a substantial cardboard box with a snap 
down cover. The box is stamped with the insignia 
force. The 


of the army. marines and air 


package retails for $3. 


navy. 


MENNEN PRODUCTS IN SERVICE KIT 

Mennen’s military service kit was designed to 
simulate tan California saddle leather, and contains 
four Mennen products. They are menthol-iced 
lather shave, skin bracer, talcum for men and Quin- 
sana, all articles of primary use to men in the 
services. Inside the kit there is a roomy pocket. 
with strap loops for tooth brush, nail file and comb, 
and space for additional articles. The kit retails for 


$2.50 and is widely distributed. 


EIGHT McKESSON & ROBBINS ITEMS IN BAG 


McKesson & Robbins, Inc., hit upon the idea of a 
“duffel-bag” as a package for eight separate items 





Pond's plays cupid. Above is lipstick message for girls at 
home. Below, Beauty Counselors’ kit for military women. 
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Courtesy, Post Bechange 


Post exchanges provide popular selling counters for service 
men. They buy not only for themselves but gifts to send home. 


for man’s daily use and comfort. They are Calox 
tooth powder, Calox antiseptic, Brace, shaving 
cream, Tawn lotion, No. 99 tablets, Soretone and 
Marathon foot powder. The miniature “duffel-bags” 
are made of canvas and so constructed that they can 
be used as toilet cases. The exterior of the bags has 
been stenciled with various service insignia, slogans 
and cartoons. A tag is attached to each package for 
addressing, and wrapping is not necessary for mail- 
ing. Eighty-nine cents is the price for the outfit. 


TWO MILITARY PACKAGES BY LENTHERIC 


Lentheric has a deluxe job for the military man, 
in the form of a leather zipper case complete with 
fittings of after-shave lotion, shaving cream, after- 
shave powder, military brush, scissors, nail file. 
comb, tooth brush and razor containers. The case 
is olive green with military insignia. It is priced 
at $9 plus tax. Lentheric also has another package 
which has gone military. It is the “Three Mus- 
keteers.” In a bandbox with military decorations 
the three items are handy-grip flacons of after-shave 
lotion, after-shave powder and “Tanbark” cologne. 
The price is $1.95 plus tax. 


“AIRLINE” KIT AVAILABLE TO SERVICE MEN 

Parfums Charbert, Inc., has its Airline Kit avail- 
able to men in the service in post exchanges and 
department stores throughout the country. The kit 
is a soft leatherette case with three waterproof, 
washable pockets, so that it can be stuffed full with 
damp washcloth, razor, toothbrush, soap, blades, 
etc. Charbert’s toiletries in the kit include shaving 
cream, after shaving lotion, cologne, talcum and 
hair pomade. The case has zippers down both sides, 
plus a brass ring so that the whole works can be 
hung under a shaving mirror. The Airline Kit sells 
for $7.50. 


TOSS-IN TYPE CASE WITH SHAVING ACCESSORIES 
Beauty Conselors, in redesigning its Beeman’s 
products for men, has placed emphasis on its shav- 
ing creams as gifts for service men. The decorative 
scheme is a compass in red and blue on a white 
background. A number of combination packages 
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have been made up. The men’s traveling case sell- 
ing for $4.50 is made of tan simulated pigskin and 
lined in army drab. The case is equipped with 
dental powder, shaving cream, after-shave lotion 
and a bar of soap in an oilskin bag. There are 
pockets for razor and soap. The case is the toss-in 
type in which there is space for tooth brush, dental 


floss and other accessories. 


“DOLLAR LINE" FOR SERVICE MEN BY COURTLEY 


Courtley, Ltd.. has developed its “dollar line” 
with service men in mind. The products are packed 
in brown jugs and topped with plastic stoppers 
shaped into the company’s design of two horse- 
heads. They contain after-shave lotion, powder, 
and cologne. Another package, which the company 
says is proving popular with soldiers, is their new 
shaving mug, with container made of porcelain 
which, when empty, serves as a drinking cup. 
The various products may be purchased in sets, or 
individually at $1 each. 


PINAUD IS BACK OF THE "AEF 42" 


Pinaud brings to the selling counter a brand new 
outfit labeled the “AEF 42,” designed for men in 
the various services. It is a leatherette case with a 
removal tray on which are strapped three Pinaud 
products: lilac vegetal, eau de quinine and lilac talc. 
When the contents have been used replacements 





of these Pinaud products may be obtained or the 
case can be used as a toilet kit. It is packed in a 
sales appealing carton with a military design in 
color. The outfit is priced at $3.50. 


MEM PACKS SOAP IN OIL SILK BAGS 


Mem, Inc., has a box labeled “A Man’s toilet 
soap containing four cakes, each in an individual 
oil silk bag, selling for $1.50 the box. 


SERVICE MEN ALSO BIG BUYERS OF GIFTS 

Not only are service men receiving gifts, but 
they are heavy purchasers of toilet articles and 
cosmetics which they are sending to friends back 
home. Manufacturers report they are placing much 
of their merchandise in the post exchanges, not 
only in this country but in posts outside of the 
United States. Women’s cosmetics in quantities, as 
well as items used exclusively by men, are said to 
be going to foreign stations. 

Pond’s is introducing a tricky little package for 
exclusive distribution in post exchanges, which has 
no place in a service man’s kit but he will probably 
go for it in a big way. It is a lipstick package all 
ready for mailing, with this message printed in 
bright red: “Keep your ‘lips’ for me”. Attached to 
the message card is one of Pond’s lipsticks which 
is available in various shades. The mailing carton 
and the message card are (continued on p. 36) 


Service kits offered by, top left to right: Lentheric, Courtley, Seaforth; bottom: Beauty Counselors, Pinaud, McKesson & Robbins. 
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Short Adages 
by R. OMATTICK 
Has anyone in the Toiletries-For-Men Line 


thought of working on liquid socks for men? Pour 
yourself another drink, Joe. while I pour myself a 
pair of socks. 

% % * 

Good News for Face-Powder Manufacturers: The 
ladies in the Woman’s Army will have shining brass 
buttons but not shining noses, according to latest 
dispatches from Des Moines. 


3 cae at 


It may seem premature to think now of Christ- 
mas, for who knows what tomorrow’s news may 
bring. But several months ago manufacturers of 
Christmas greeting cards gathered at our own very 
favorite gathering-place, the Waldorf-Astoria, to 
display their offerings for the Christmas of 1943! 
That is looking ahead almost one and one-half 
years. And why not? As one of the leaders of their 
industry put it, “We work fully assured of the fact 
that there will be a Christmas in 1943.” 

The first Christmas Greeting Card was printed 
exactly one hundred years ago—the original card 
is still in existence in the British Museum. We 
wonder when the first Christmas package in per- 
fumes or cosmetics was put out and where, and by 
whom. Perhaps one of our readers with antiquarian 
inclinations can tell us. 


* x * 


For the first time in 68 years the National Whole- 
sale Druggists Association will hold its annual ban- 
quet in New York—Tuesday, September 29, at the 
Waldorf-Astoria. Many of the folks from the Per- 
fume, Cosmetic, Essential Oil, and related indus- 
tries will be there because, as Pat Chouli says, what 
is a drug store without lipsticks, perfumes, colognes 
and creams? For the best answer to this question 
we will award a three-cent postage stamp, a good 
cigar, an ice-cream soda and a roll of films; four 
other things a drug store should not be without. 


a * *% 


Otto Stock is very busy these autumn days filling 
out government forms to obtain typewriters for pre- 
paring government forms, and filing cases for filing 
duplicates thereof. 


tt tt tt 


We wrote a poem the other day. Replete with 


allusions to the business of perfumery, we thought 


its sparkling wit would warm our readers more 
than ever to us. But the Editor said the verse did 
not scan and that there were more rhyme schemes 
in it than perfume compounds in an Essential Oil 
House catalogue. He suggested that we work on it 
and, in the meantime, get another column ready, 
as though writing a column is as easy as shelling 
peanuts. We tried hard to rewrite and rewrite but 
the inspiration was gone. Alas, we know now how 
the creator of perfumes must feel, who, inspired 
one fine morning, mixes this and that and a little 
of something with a touch of something else. think- 
ing he has a masterpiece. But when he rushes it 
to the desk of his Editor he learns that what he 
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thought was a remarkable creation turns out to be 
a multifarious collection of smells, each with its 
own boiling point, or whatever it is that a good 
perfume shouldn’t have. 

Lest those others, who write advertising copy, 
design packages, invent sales plans; those hosts who 
cope with production and priority problems, think 
this has naught to do with them, let them ponder 
that they, too, have their Nemesis. 


at a 


Statistical Note: Many of our readers must have 
been puzzled by the statement in the War Produc- 
tion Board Release, L-171, which declares, 
3200 concerns are affected by the order.” 
where comes the figure, 3200, as the number of 
manufacturers of toilet goods? “Very simple,” said 
Dr. Rowmeteral, who is quite a statistician. “The 
1939 census lists 539 toilet-goods establishments 
which did an annual volume of over $5,000. Double 
this to include all others and we get 1078. Add the 
180 active members (in round numbers) of the 
TGA and we get a total of 1258, and, adding 1942 
(for the current fiscal year), we get a grand total 
of 3200.” Statistics are truly wonderful! 


tt tt st 


“some 


From 


Safety Note: One of the things that impressed 
us most at the recent meeting of the WPB Indus- 
trial Salvage Section, headed by Frederick J. 
Lueders, was the frequent reference to concerns 
scrapping their safes. Now, does this mean that 
they don’t need safes any more in which to keep 
their fast disappearing money or are they scrapping 
their safes to buy larger ones for their increasing 
profits? We talked it over with Otto Stock. “What 
little money we have is in a dime savings bank,” 
he said. “We gave two safes to the scrap heap. 
One, in which we kept floral absolutes. We have 
none to keep now. The other, in which we kept 
time-honored formulas for perfumes made from 
imported pomades, concretes, flower waters and 
what not. We threw away the formulas so why 
hold on to the safe?” 


"This is his secretary speaking; he's at home, suffering from 
incipient priorities.” 
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CINNAMIC ACID AND ITS ESTERS 


THERE are four well-known methods used for 
the preparation of cinnamic acid and its esters. 
One is the saponification of styrax resin'; another 
the Perkin condensation of benzaldehyde and acetic 
anhydride*; the third starts out with benzaldehyde 
and leads over benzalaceton through oxidation with 
hypochlorites to cinnamic acid*; while the fourth 
method, the Claisen condensation of benzaldehyde 
and alkylacetate*, leads directly to the esters. 


PREPARATION FROM STYRAX 


The preparation from styrax yields a product 
that is difficult to purify; the Perkin synthesis gives 
unsatisfactory yields and although it has been im- 
proved by the substitution of potassiumacetate for 
sodiumacetate, the yields are far from desirable’. 

The addition of a small amount of pyridin to 
the Perkin reaction mixture® did not seem to affect 
the yields to any great extent. The method de- 
scribed in Ullman’s “Enzyklopaedie der technischen 
Chemie”*, is based on the use of calcium-hypo- 
chlorite for the oxidation of benzalacetone. But 
this reaction is difficult to control and therefore the 
yields are small. They are improved to a certain 
extent by the use of alkalihypochlorites’. 


BEST YIELDS BY CONDENSATION METHOD 

The best yields are obtained by the Claisen con- 
densation method. A further advantage of this 
method is that it leads directly to the esters of cin- 
namic acid and the esters are of greater commer- 
cial value than the acid itself. Some extraordinar- 
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The mechanism of the Claisen conden- 


sation method which produces the 


best yields and leads directly to the 


esters . . . Substitutes for sodium 


by DR. HERMAN A. WACHS 
Research Chemist, Dodge & Olcott Co. 


ily interesting work on the mechanism of the Clai- 
sen condensation is described by Scheibler*, and 
by following Scheibler’s method excellent yields are 
obtained. 

Working with sodium on a large scale, which 
would be necessary if one wished to adopt the 
Claisen-Scheibler method for commercial produc- 
tion of cinnamic acid, has its obvious drawbacks. 
The substitution of sodium by the metals of the 
earth alkali group was therefore tried, and the 
following is a description of some experiments 
conducted along this line. 

An attempt to produce methylcinnamate by com- 
bining benzaldehyde and methylacetate under the 
action of calcium or magnesium failed in spite of 
all the customary endeavors to activate these metals. 
No reaction would take place at the temperature of 
boiling methylacetate. The effort was therefore 
made to condense benzaldehyde with the higher 
boiling butylacetate and this time there was ob- 
tained the dark red condensation product typical 
for the Claisen condensation; but on working the 
mixture up it was found to contain only a small 
percentage of cinnamic acid, and only 20% of 
butyleinnamate. This poor result was assumed to be 
due to the presence of 2% butylalcohol in the 
butylacetate which was used (yields of ethylcinna- 
mate are also decidedly smaller when sodium- 
ethylate is employed instead of metallic sodium 
according to Scheibler loc. cit.). As it is very 
difficult to get butylacetate absolutely free from 
butylalecohol, it seemed preferable to use benzyl- 
acetate for further experiments, because this could 
be obtained in almost perfect purity. 


PREPARATION OF BENZYLCINNAMATE 


For the preparation of benzylcinnamate by the 
interaction of benzylacetate and benzaldehyde in 
the presence of magnesium, we first employed 
toluol as a solvent. When after prolonged reflux- 
ing no reaction was apparent, the solvent was elim- 
inated. This time the reaction set in, but was too 
violent and absolutely uncontrollable. A com- 
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promise was therefore made, and xylol used as a 
solvent. The following is an example of an experi- 
ment made with xylol as diluent: 

In a mixing flask 42.3 g benzaldehyde were dis- 

solved in 90 ¢ benzylacetate and 100 g xylol; 1 

g mercuric chloride was added and a small 

crystal of lodine. The mixture was brought to a 

reflux and during three hours 5 g magnesium 

were added in small portions. Then mixing was 

continued for four more hours. After decanta- 
tion of the dark red solution into a separator 4 
g Magnesium was found to be unreacted. Water 
was added to the oil, then 80cc of 20° sulphuric 
acid. After shaking the mixture well it was sep- 
arated. The oil was extracted with 2% sodium- 
hydroxide solution until all the cinnamic acid 
was removed and on acidification, 6 g acid were 
obtained from this solution. The acid after re- 
crystallization showed the melting point of cin- 
namic acid. 

The xylol solution of the remaining oil was 
washed with salt solution. It was then neutral- 
ized and the xylol and benzylacetate, which had 
remained unreacted, were distilled off in vacuo 
at low temperatures. After the removal of ben- 
zylacetate the distilling temperature rose rapidly 
and at a temperature of 190-194 at 6mm, a prod- 
uct distilled which contained 96% ester figured 
as benzylcinnamate and upon saponification gave 
benzylalcohol and cinnamic acid. The residue 
amounted to 25 g. The results obtained with 

calcium as a condensing agent were practically 

the same. 

The conclusion to be drawn is that calcium or 
magnesium metals may be substituted for sodium 
in the Claisen condensation, but to effect conden- 
sation higher temperatures are required, which pro- 


mote secondary reactions. 
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Solidified Glycerin 
JUST before the outbreak of the present war a 
French patent was granted which concerned the 
production of solidified glycerin by means of esters 
of sulfonated fatty alcohols or products from the 
condensation of fatty acids. While sodium stearate, 
which with glycerin will produce the same effect, 
is a soap, making the addition of acid ingredients 
impossible, fatty alcohols can be used under all cir- 
cumstances even in connection with salicylic acid. 
Glycerin can also be substituted by a glycol or an 
aqueous solution of sugar. For instance, myristyl 
alcohol 9 and anhydrous glycerin 90 are melted on 
a steam bath. Sodium cetyl sulfate 1 and starch 
10 are then added and the mixture agitated until 
cold. The resulting semi-solid mass is said to show 
satisfactory properties for cosmetic use.—Schimmel 


Briefs. 
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Social Deodorants 


A CASUAL glance at some recent literature would 
seem to indicate thai America was discovered in 
1932 by the alumni of Harvard University. Land- 
ings were made soon after by other colleges and in- 
stitutions of learning. The caps and gowns and 
hoods of the educational groups gave respectability 
to attacks on American business and American busi- 
ness executives, which attacks formerly originated 
in the minds of communists and other radical 
groups. 

New York’s Union Square political philosophies 
got college degrees. Immigrants’ English was given 
an Oxford accent. Fellows in our colleges found 
places among fellow travelers, soap-box oratory gol 


into highly publicized books by distinguished 


authors. 

This curious and by no means rational union of 
intellectuals with neurots, social “nit-wits” and con- 
genital economic reformers, is being publicized as 
“The New World Order.” 

These two very thin and very widely separated 
layers of society are presuming to be the spokesmen 
for all humans—not only for all Americans, but for 
all English, all Dutch, all Chinese, all Germans, all 
Japanese, all Latin-Americans, and I guess all 
Eskimos, all Hottentots, and all Patagonians. Yes. 
sir, they cover a lot of territory on this limited 
earth’s surface—a lot of people for whom they claim 
to be the responsible mouthpiece. 

They dare to speak for many hundreds of mil- 
lions of souls who never even heard of them, much 
less understand what they are talking about. That 
does not deter them. They have the audacity to call 
their movement—“The People’s Revolution.” 

It is going to be a big surprise to millions of 
Americans to learn that they have revolted against 
the American form of government, against Ameri- 
can standards of living, and against American insti- 
tutions—American jobs, American wages, Ameri- 
can homes. and American family life. 

It is going to be a real shock to American farm- 
ers, to city dwellers, to American workers in our 
mines. in our factories and in our offices to learn 
that they are on some kind of a crazy crusade to 
rescue other people who don’t want to be rescued 
from conditions that they are perfectly satisfied 
with. Yet. that is exactly what this very small and 
very articulate group is attempting to tell them. 

The only difference between the dreamer and the 
practical man is—that the practical man aims for 
That Which Can Be Achieved. The dreamer is 
looking for some new law, or some new regulations. 
or some new catch phrase, which of itself will 
change the conditions. Isn’t it perfectly plain that 
America cannot legislate prosperity ?—Abstract 
from address by Percy C. Magnus, president, New 
York Board of Trade before Tennessee Pharmaceu- 


tical Assn. 


It is not the number of hours that a man puts in 
but what the man puts in the hours.—Fifth Ave. 
Protective Assn. 





The American Perfumer 










































RELIEF ON REPAIR 
PARTS PROBLEM 
URGENTLY NEEDED 


Or R priorities system is still going through its 
evolutionary stages. The changing forms, the new 
regulations, the daily amendments and revocations, 
are not only indications of the constant variations 
in the supplies and requirements situation in this 
country, but even more so are they manifestations 
of a new system that is going through one meta- 
morphosis after another. 

‘To anyone who can grasp the gigantic scope and 
herculean tasks involved in directing the production 
and flow of raw materials so that the war will be 
won, and won quickly, there is no amazement that 
we have not yet reached a definitive point in this 
new economic set-up. In fact, such finality which 
would reflect a static and uncritical self-satisfaction 
will probably never arrive. 


THE "GADGET" IS FAST DISAPPEARING 

Today even the most casual observer is aware of 
the desperate situation facing all users of metals. 
Large numbers of commodities may no longer be 
made with iron, steel and other materials. An 
American institution—the gadget—will be seen with 
diminishing frequency as the war continues, One 
need only read of the slow-down in the production 
of ships and planes, due to lack of steel, to realize 
that the situation is more critical than anyone 
thought possible only a few months ago. 

Yet, while ships and planes must come first, while 
every preference must be granted to the instruments 
of war in the struggle to beat the enemy on the 
assembly line, the use of metals for repair work in 
industries which are less essential, or even at this 
moment non-essential, is worthy of serious con- 
sideration. 
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it takes more than a skilled workman with his wrench and 
hammer to repair a machine when a vital part is missing 


Serious breakdown threatens if indus- 


try is not granted priority rating 
on metals for repairs . . . Demands 


. Relief plan 


small . . suggested 


by EDWARD SAGARIN 


Givaudan-Delawanna, Inc. 


Without a minimum amount of iron and steel, 
of brass and bronze, occasionally some monel o1 
nickel or even aluminum. few industries can sur- 
vive. The chemical firm making cosmetic raw mate- 
rials may continue to produce for years without 
building any new machinery; it may not use a 
single scarce raw material in any one of hundreds 
of different chemical reactions; it may not be a 
cause, in the remotest sense. of deflecting the flow 
of the smallest amounts of raw materials from more 
essential lines of endeavor to less essential ones, as 
judged by our war-time standards. But sooner or 
later, it will need some metals for repairs, and will 
need them in a hurry, too. 


REPAIR ORDER STILL IN EFFECT 

These are truisms. They were recognized by our 
priorities administrators when the WPB was still 
the OPM. One of the first blanket ratings given to 
an entire field was the maintenance and repair 
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order, P-100, which is still in effect. Under that 
order, any firm has the right to invoke an A-10 
rating for purchases made, provided it certifies that 
the materials are to be used for maintenance or 
repairs. The OPM, and its successor, assumed that 
if the raw materials used by an industry in its pro- 
duction were scarce, then that industry would either 
have to go into war work or close shop, but it did 
not wish to see industries which did not consume 
critical raw materials, closing down because of in- 
ability to repair existing machinery. 


“INFLATIONARY SPIRAL" ON PRIORITY RATINGS 

As priorities were extended to ever-increasing 
numbers of companies, and as our production pro- 
gram grew to its present gigantic scale, the A-10 
rating began to lose its meaning for those com- 
modities, particularly metals, which were genuinely 
short. The market became glutted with ratings 
which were staggeringly high. A few weeks ago, 
with so many AA ratings and A-l-a ratings all 
clamoring for the same vital materials, new and 
higher super-ratings on top of the old ones were 
created: AAA, AA-1, AA-2, AA-3 and AA-4. A 
sort of “inflationary spiral” of priority ratings has 
set in, and if the market is to be glutted with triple 
A ratings, we will have to create them with four 
A’s, or five, or ten. 

No doubt, every holder of a double A rating is 
doing vital war work, and such companies need 
certain raw materials and need them badly, and 
these needed materials are, with few exceptions, the 
scarce metals. How, then, is the producer of chem- 
icals, holding an A-10, or an A-3, or an A-1-i rating, 
going to get any steel? Should he, too, be granted 
for his steel and nickel and aluminum needs, these 
new super-ratings, regardless of the role he plays 
in the war production program? If these high rat- 
ings are given promiscuously, what will happen 
when AA-1 becomes useless as a means of obtaining 
critical metals? Will this not accelerate the infla- 
tionary spiral of priorities? 


REPAIRS ARE NECESSARY FOR SURVIVAL 

The first question to be considered is whether, in 
the days through which we are now living, these 
materials should be made available to any but the 
most essential user. If repair work must compete 
on an equal priority basis with production, then 
ships and planes and tanks will use up every pound 
of steel that is produced. Such a policy would con- 
demn to a slow death all but the most vital war- 
producing industries. 

Common sense will tell us that, if American econ- 
omy is not to crumble, repairs are necessary. If 
the everyday requirements and the little luxuries for 
the masses of the people, for their health, their 
morale, their safety and cleanliness, their physical 


and mental needs—if these necessities are essential 


to the life of the country in war even more so than 
in peace, then there is a place for the “less essential” 
industries which do not consume important quanti- 
ties of vital materials. 

Had the War Production Board found toiletries 
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and cosmetics playing no constructive role in this 
country, it would not have issued the cosmetic limi- 
tation order in the form in which it was issued. If 
the WPB wishes to prevent those who cannot, and 
should not, obtain super-priority ratings, from 
getting small quantities of metals for repairs, then 
it must realize that all such industries will sooner 
or later collapse. We are, however, convinced, that 
these are not the wishes of the authorities in Wash- 
ington. 

Repairs should be provided for, not only because 
they are essential, but also because they consume 
metals in extremely small quantities, when com- 
pared to the services they render. Yes, many units 
made up of small amounts can add up to rather 
large amounts; but many breakdowns of small 
installations can and will add up to a rather serious 
national breakdown of large industries. 


REPLACEMENTS MUST BE AVAILABLE PROMPTLY 

In a chemical plant, and elsewhere, we imagine, 
equipment has the unfortunate habit of wearing out 
at the most unexpected times, and no matter how 
large one’s replacement inventory is, the particular 
unit needed, in a given size and weight and shape 
and material, will hardly ever be found in stock. 

It is impossible to supply the War Production 
Board with a list of “anticipated requirements” for 
these purposes, a month or three months in advance. 
If we knew what we would need, perhaps we could 
avoid needing it. But the replacement unit must be 
available, on emergency, when and as needed, or 
the installation runs the risk of a loss of time, with 
everything this may involve both to the plant and 
its customers, and this loss is entirely out of propor- 
tion to the value, even at this critical moment, of 
the material saved. 


MINUS SMALL QUANTITY CAUSES CLOSE-DOWN 

The scope of this problem is well illustrated by a 
memorandum sent from a production manager to 
his priorities administrator, concerning the break- 
down of a large chemical installation: 

“All we need to make this repair is approximately 
765 Ibs. of steel, estimated to cost $59.66. This is 
for a piece of steel rolled into a cylinder 54 in. out- 
side diameter, 24 in. wide and 9/16 in. in thickness. 
This material cannot be obtained unless we have a 
priority rating of A-l-a or better. In addition, we 
would need approximately 100 Ibs. of 5/32 in. weld- 
ing rods, valued at about $8.00, obtainable only 
with an A-l-a rating or better.” 

Indeed, for sixty-eight dollars’ worth of steel, an 
installation employing several men, producing sev- 
eral thousand dollars’ worth of chemicals per 
month, must be closed down, and customers mak- 
ing a wide variety of commodities must have their 
production programs disrupted. 

The planning of production is today more neces- 
sary than ever before, but all the production plan- 
ning in the world becomes useless when an installa- 
tion is closed down for lack of eight dollars’ worth 
of welding rods. 

It is difficult for those (continued on p. 75) 


The. American Perfumer 


USE OF SALT IN DISTILLING BAY LEAVES' 


Different effects of salt . . . Plasmoptysis in cell tissue of 


the leaves caused by salt solution ... Aging . . . Exhaus- 


tive distillation . . . No stabilizing effect on emulsions 


by NOEMI G. ARRILLAGA and MERRIAM JONES 


Puerto Rico Experiment Station, United States Dept. of Agriculture, Mayaguez, Puerto Rico 


In THE first two papers of this series*, data were 
recorded showing that the use of salt in the still- 
water in the distillation of bay leaves resulted in an 
increase of yield and quality of the oil. The pos- 
sible reasons for this salt effect were outlined and 
salting-out was discussed in detail. The estimation 
of the different effects of salt is necessary if the 
results of the work on bay oil are to be applied to 
the recovery of other essential oils. 


PLASMOPTYSIS OF BAY LEAVES 


One of the proposed reasons for the increase of 
oil yield due to the use of salt in the stillwater was 
plasmoptysis* in the cell tissue of the leaves caused 
by the salt solution. Such action consists in draw- 
ing intercellular water from the leaf and leads to a 
weakening or rupturing of the cell structure which 
lets the oil out of the cells faster than if no salt were 
used. Also, some cells may be opened that would 
otherwise remain intact during distillation. 

Another possible way by which the cells might 
be weakened would be to allow the leaves to age. 

'This is the third of a series of 4 papers 

*American Perfumer, December, 1941, and August, 1942. 

*The term “plasmoptysis’ was defined by E. Schult in 
Protoplasma 29, 60-98 (1937). He spoke of plasmolysis 
the diffusion of water through tissue without conse- 
quent collapse of the cell structure. When this is accom- 


panied by bursting of the cell walls, it is called plas- 
moptysis. (From Chem. Abs. 32, 3786+ 1938) 


as 


If this is true the effect of plasmoptysis can be 
studied without the use of salt in the stillwater and 
some idea gained as to the extent to which plas- 
moptysis could contribute to the increase in yield. 

Seven-pound samples of bay leaves were distilled 
from 12 liters of water for 4 hours at 1, 5, and 8 
days after picking. Each time a distillation was 
made from water and from 2N NaCl solution for 
comparison. While awaiting distillation the weighed 
samples were stored in the shade in paper bags. 

In each case the oil layer in the distillate was 
separated and to it was added the additional oil 
extracted by ether from the remaining water. The 
yield, specific gravity, refractive index and phenol 
content of the oil 
Table 1. 

The data show that storing gave a consistent 
increase in the yield and quality of the oil and that 
at all three ages the distillations from salt water 
gave higher yields of oil which were higher in phe- 
than did the distillation 


were measured shown in 


as 


nol content from water 
alone. 

It can be seen in the table that the gains by aging 
were about the same whether or not salt was used. 
This may be due to the weakening of cell structure 
mentioned above. If so, it would appear from the 


high phenol gains that the oil coming from the less- 


Table |.—Effect of aging on the yield and quality of oil distilled from bay leaves with and without salt in the stillwater 


Age 
after 
picking 


Days Normality Grams Percent 


61 l 


66 2 


92 36 
OS 46 
7 2 
52 
0 76 


2 80 60 


50.: 


Grams 


6 
9 


2 
6 


2 
8 


Phenols 


Composition of Oil! 


Refractive 
index 


Specific 


Non-phenols gravity 


Percent Grams 


60 24.4 0 
71 19.1 0 


9898 
9845 


5128 
5187 
9861 
9846 


5150 


6: 24.5 0 
r 5i89 


7 19 0 


66 25.8 0 


20 9968 
76 19.: 0 


9797 l 


5160 
5200 


1The weight of phenols was obtained by multiplying the volume percentage phenols (column 6) by the weight of oil 


(column 3). The calculation may be somewhat 


grams of phenols. However, the results show the 
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refined by 
specific gravity, taking the volume percentage and multiplying by 1.06 


converting 


the grams yield to volume by means of the 
(assumed specific gravity of phenols) to get the 


same trend as the above calculations. 
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accessible cells was of higher phenol content than 
the oil first obtained. There may also have been 
some gain due to formation of phenols during aging. 


GAINS IN AGING THE SAME 


The use of salt resulted in about the same gain 
at each age. The distillations without salt were all 
less complete due to oil remaining in the leaves and 
in the water. An actual loss of nonphenols occur- 
red when salt was present in the stillpot. It should 
be noted that at each age the use of salt caused 
approximate increases of 5 grams of oil, 10 grams 
of phenols and a loss of about 5 grams of non- 
phenols. However, at each salt concentration, aging 
caused approximate increases of 7 grams of oil, 7 
grams of phenols and no change in nonphenols. 

Since experiments with leaves aged more than 8 
days were complicated by the formation of molds. 
they are not reported here. 


EXHAUSTIVE DISTILLATION 


To complete the data it was decided to make some 
distillations to complete exhaustion. This was done 
on 8-pound samples from 15 liters of water. An 
additional 6 liters of water were added in 3-liter 
portions as the stills approached dryness. Table 2 
gives the age after picking, salt concentration in 
the stillwater and the yields obtained. The oil 
vields are shown separately as supernatant oil and 
that obtained by ether extraction of the water layer 
of the distillate. These are added to give the total 
oil yield. The oil percentages are the total yields 
over the total fresh weight of sample, while the 
phenol percentages are in percentage of oil ab- 
sorbed by aqueous KOH (15 per cent). 

In all four still residues, the liquid and exhausted 
leaves were positive to the acid-ferric-chloride test 
for phenols but no oil could be obtained from either 
by ether extraction. 


YIELDS AT TWO AGES 

The ether extractions were made 10 days after 
the fourth distillation was finished. Table 2 shows 
that distillates from samples 3 and 4 contained 
much more oil in the water phase than those from 
samples 1 and 2, probably because in samples 3 
and 4 the emulsified oil had not had sufficient time 


to coagulate into the oil layer. The first pair 


showed about 2 grams of oil per liter in the aqueous 


phase which is the solubility of phenols plus a 
A method of breaking 
such distillate emulsions in a practical manner is 


small amount as emulsion. 
being developed. 


INCREASE IN PHENOL AND OIL YIELDS 

The table shows a substantial increase in oil and 
phenol yields with age after picking and with use 
of salt in the stillwater, except that no gain resulted 
between the second and fourth distillations. Since 
the distillation was run nine hours, it can be safely 
assumed that the second and fourth distillations in 
Aging apparently 
had no significant effect on the yields from these 


Table 2 were almost complete. 


two samples. The increase in phenol yield would 
seem to indicate that phenols were formed during 
storage. This is again indicated in comparing the 
second and third distillation. The third distillation 
without salt at 9 days gave less oil but about the 
same amount of phenols as the distillation using 
salt at 2 days. However, in comparison with the 
total yield, these gains were too small to justify 
such conclusions. 

Such exhaustive distillation is sufficient to elimi- 
nate for all practical purposes the effects of salting- 
out, emulsion stabilization, and raising of the dis- 
tillation temperature. Therefore, if the small 
changes in phenol content during aging are disre- 
garded, it can be said that the increase in yield 
from the first to the third distillation was probably 
due to the effect of age on the strength of the cell 
structure. Since there was no gain with age when 
salt was used, it may be presumed that salt had the 


same effect as aging. 


EMULSIFICATION 

In discussing the possible factors that act to in- 
crease the yield of bay oil when salt is used in the 
distillation of bay leaves, it was suggested that salt 
may stabilize or prevent the formation of emulsions 
of oil-in-water in the still. It was thought that if 
the oil were distilling from an emulsion it would 
have a slightly higher vapor pressure due to the 
curvature of the droplets than if distilling from an 
oil layer. 

In order to measure the amount of oil emulsified 
the following procedure was followed: 100 milli- 
liter samples of bay oil were added to two 6-liter 
Florence flasks, one containing 5 liters of water and 


Table 2.—Yields obtained by exhaustive distillation of 8-pound samples of bay leaves at 2 ages and 2 salt concentrations 


Oil Yield 


Age Salt 
Sample after 


No picking 


concen- 


tration Super- Ether 


natant extracted 


Norinality Grams Grams 
35.0 
30.1 
60.4 


od 


30. September, 1942 


Composition of Oil 


Non- 


Total Phenols phenols 


Grams Percent Grams ‘reent Grams 
110.1 3.03 7 ) 65 3 
118.6 3.26 ‘ 3s 
116.1 3.19 


118.1 3.24 
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the other 5 liters of 2N-NaCl solution. Both flasks 
were placed on a hot plate to reflux for 3 hours. 
After that period and an additional 2-hour cooling 
period, the oil layers were removed, weighed, and 
analyzed in duplicate. The aqueous layer in the 
water-oil flask was more turbid than that in the 
salt-water-oil flask. The data are given in Table 3. 
Table 3.—Effect of salt on the partition of bay oil between 
the oil and water 


Non- 

Oil Sample Weight Phenols phenols 

Grams Grams Percent Grams 

Original 98 50 72.61 68.5 25.29 

Supernatant on water 66.93 47.22 65.0 19.71 

Loss 31.57 25.39 80.4 6.18 
Supernatant on salt 

solution 87.22 66.24 71.0 20.98 

Loss 11.28 6.37 56.5 4.9] 


It can be seen in Table 3 that the losses of phenols 
and nonphenols from the oil to the water were 
greater than the corresponding losses to the salt 
solution. The loss in phenols was especially large 
due to the great solubility of phenols in water as 
compared to the solubility in salt solution. The loss 
of nonphenols to water being greater than the loss 
to salt solution indicates that salt did not stabilize 
the emulsion of oil in water. Since the difference 
in the amounts of nonphenols in water and in salt 
solution was small, it appears that the salt effect 
on emulsification is small and negative in the sense 
that it acts to slow up distillation. 


SUMMARY 


It was found that storing of bay leaves before 
distilling resulted in an increase in yield for ordi- 
nary times of distillation. 

Exhaustive distillation of bay leaves was carried 
out at two ages after picking. 

It was found that sodium chloride did not stabi- 
lize emulsions of bay oil in water. 


Maintaining Markets 
FA PROBLEM feces industries in these consumes 


fields where the maintenance of a trade name is im- 
portant and where such maintenance keeps sales 
people busy—sales demand or not. 

Those of us who have created a demand for a 
product purchased by numerous consumers realize 
that loss of distribution means market defeat. We 
cannot afford a blackout in advertising and sales 
effort. “Out of sight, out of mind” is an old and 
homely expression but a very true one in our kind 
of business. The buyer of any product forgets that 
product when distribution is lost. 

We must be farsighted these days. We must 
keep on “selling” although we cannot supply the 
demand. A market once lost is seldom regained, 
and, by the same token, the spirit of a sales organi- 
zation once gone is very hard to recover. Distribu- 
tion and the maintenance of the human business 
structure are most essential and must be sustained 
through these times.—G. R. Ames. 







Cosmetics tor Military Use 


THE Red Army is reported to have gained added 
protection from the intense cold by using fats and 
greases of various types on exposed or semi-ex- 
posed skin areas. Manufacturers of cosmetics 
could probably turn out preparations of this type 
for protection against frost bite, further improved 
by compounding them so as to guard against skin 
and lip burn from the sun as well. 

The cosmetic industry could also develop a black 
anti-glare cream to be spread on the skin in the 
hollows of the eyes as a partial protection from 
Although ski troops 
are equipped with eye shields it is doubtful that 
any others are or could be, and that a cream of 
this type can be helpful will be testified to by big 
game hunters, etc., who have tried out the trick of 


clare on sand, sea or snow. 


smearing charcoal around their eyes io aid their 
vision in the glare of the sun. 

Reports from the Mediterranean theater have, 
we are told, contained various descriptions of minor 
casualties from skin lesions due to sand. Insect 
repellents in creams and powders for scalp and 
body, for clothes and bedding are also of topical 
importance. 

Camouflage creams or pastes should be very simi- 
lar to paste and cream rouges. To make them re- 
sistant to perspiration, however, it is probably bet- 
ter to use a paste preparation as the basis for formu- 
lation. Enough colouring material must be present 
lo permit the application of substantial amounts of 
colour to the skin. Carbon black is an ideal black 
pigment for anti-glare and night raiding purposes. 
Other colours to blend with different surroundings 
should possess high covering power. Of primary 
importance, along with colour, is the lustre. As fat 
as possible, the medium must give a matt finish to 
the skin so that reflections will not reveal positions. 
Elimination of reflection is of primary importance 
where the blacking is intended to eliminate glare. 
\s far as possible, mineral oil and petroleum jelly 
should be modified to obscure their natural shine. 
Cetyl alcohol and ozokerite are often effective in 
this connection and the liberal use of glyceryl 
monostearate may be helpful. In place of petroleum 
jelly, certain natural fats or hydrogenated oils may 
be utilized.—Soap, Perfumery & Cosmetics. 


Who Will Pay Taxes? 


Ir WOULD clear the air immensely if business 
men were told what the intention of their govern- 
ment is. Does it want to raise as large a share of 
current expenses as possible from taxes? If so, 
why does it at the same time try to dry up one ma- 
jor source of revenue by making it next to impos- 
sible for business to earn even reasonable profits? 

With rising labor costs, all sorts of taxes, price 
ceilings and a number of repressive controls whit- 
tling away at every corner, profit margins in busi- 
Who, then, will pay the 
mounting tax bills of the future?—Nation’s Busi- 


ness are disappearing. 


ness. 
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1—Coty: Four flacons of perfume, with go!d- 3—Mona Manet: Handy Box, of cellophane, holds 


plated bottle clips, rest on the tiny wooden tobog- a box of face powder, a lipstick in plastic, and 
gan, presented in a white box with golden trim. Manetta eau de cologne complete with atomizer. 


2—Lightfoot Schultz Co.: Sleep Tight is two 4—Charles of the Ritz: Cornucopia, of green 
balls of bath soap, each with a shower rope as a satin, tipped in gold, is gathered at the top with 
night cap, and tucked under a turkish washcloth. lace and tulle, holds four Moss Rose products. 


SLEEP TIGHT err 


LOPE 


@ 
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5—Yardley & Co.: Lotus cologne, lavender talc 
and lavender soap are boxed in a pattern of gay 
ribbons and bows for Christmas giving to women. 


6—Associated Distributors: Chen Yu’s holster 
shaped case holds four nail preparations with four 
gold-plated implements looped to the drop front. 


7—Prince Matchabelli: A tiny China potpourri 
vial against a spray of roses decorates the new 
aqua and ivory packages for the Potpourri line. 


8—John Hudson Moore: A Sportsman deluxe set 
includes shaving lotion, cologne, hair dressing in 
the new designs, a decoy shaving bowl and talc. 


9—Mem: Silver Pine bath essence is presented 
in miniature yule logs of Rocky Mountains pine, 
tied in green satin with holly and pine cone trim. 


10—Roger & Gallet: A star and snowflake motif 
decorates some of the holiday sets for Blue Car- 
nation, Fleurs d’Amour, Night of Delight products. 
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11—SAulton: Friendship’s Garden Remembrance 
Box is a tiny pastel trunk containing toilet water 
with a pink atomizer, sachets and a cake of soap. 


12—Cecil Page: Clairanese covers this gift box 
which is lined in metallic paper. It holds cologne, 
bath powder, which are offered in three odors. 


13—Suzanne: New small sizes duplicate packag- 
ing for the larger flacons of Secret of Suzanne 
and Tout de Suite. Distributed by Al Rosenfeld. 


14—Henriette: A mirror top features the newest 
compact of this firm. It is a sifter type, made of 
clear plastic and comes in a rectangular design. 


15—Harriet Hubbard Ayer: A new combination 
in the Yu fragrance, for holiday giving, is toilet 
water, bath powder and a rayon satin sachet ball. 


16—Milkmaid: Toilet water and bath oil make 
their debuts in small cruets. The outside cylin- 
drical covers carry the firm’s motif of flowers. 
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17—Mary Chess: A new perfume, Strategy, comes 
in a Knight bottle, one of the chess-piece flacons. 
A tiny gilded lance closes the yellow satin box. 


18—Lucien Lelong: Sirocco, a new odor, appears 
in a serpentine flacon which is packaged in a white 
cylinder bound w.th rope-like design at each end. 


19—Stuart Products Co.: Love Seat is a sachet 
and perfume ensemble, offered in pink and blue. 
It is covered with rayon silk fabric and fringe. 


20—Bathasweet Corp.: Christmas candles, holly, 
red ribbon and bells decorate the new blue carton 


which is designed for Christmas for Bathasweet. 


21—Helena Rubinstein: Stocking stuffers for 
Christmas include a tiny perfume stage and a 
hollyleaf. Each package holds a dram of perfume. 


22—Solon Palmer: A canal boat scene of mid- 
nineteenth century decorates American Memories 
set of five items scented in Brocade fragrance. 
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23—Roycemore: Four life-size pink chrysanthe- 
mums, sculptured in soap, are nested in a colorful 
gift box. The scent is natural chrysanthemum. 


24—Lentheric: Colorful snowflakes sprinkle the 
Three Merry Messengers package which contains 
three flacons cf Bouquet, white plastic capped. 


25—Northam Warren: Cutex Pursuit set is of 
red, blue or wine bengaline and holds polish in 
Alert Red shade, polish and cuticle remover, etc. 


26—Bourjois: Courage, a new fragrance of the 
times, is offered in perfume and concentrated co- 
logne. Packaging colors are red, blue and gold. 


27—Ferd. Mulhens: Among the 4711 holiday sets 
is this combination of 4711 eau de cologne and 
eau de lavender, each in pear-shaped containers. 


28—Courtley: A new four-piece set, consisting of 
a plastic shave bowl, after shave lotion, men’s 
powder and cclogne, is offered in four colors. 
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29—Revilon: Hand Trousseau Trunk is made of 
straw fabric, lined in red plaid paper, holds nail 
care items and implements, rouge and lipstick. 


30—Wrisley: Blue green, hand sculptured ceramic 
flasks and mugs contain men’s Spruce items. They 
are packed in tan tweed-like boxes, red trimmed. 


31—Beauty Counselors: Sweets Box, edged with 
lace paper, holds a hobnail bottle of cologne and 
talcum, scented with the new Tis of Thee odor. 


32—Elizabeth Arden: A Merry Christmas cake is 
festooned with garlands and topped with a wish- 
ing candle. Its filling is June Geranium soap. 


33—Houbigant: Pink and blue ribbons and white 
lace decorate this boudoir set of three perfumes. 
The box is pale blue decorated in pink and gold. 


34—House of Gordon: A hand-painted soap doll 
sculpture tops the ribbon-tied percale bag for 
Oatmeal bubble bath, offered in various fragrances. 


35—Tussy: A gift of essential preparations for 
skin care is presented in a peach colored box, 
adorned with a turquoise and white lace motif. 


36—Jaquet: A molded crystal flacon houses the 
new Fire Magic perfume which is to be launched 
for Christmas. Label is a golden metallic disk. 


37—Dermetics: Garlands of pastel flowers en- 
circle the gazelle trade-mark decorating this new 
pink, white and blue container for face powder. 


38—George W. Luft Co.: Tangee Kit-Bag, of 
suede leather available in six colors, contains lip- 
stick, rouge vanity and purse size face powder. 


39—Parfums Weil Paris: Cassandra and Cobra 
perfumes appear in a new small size, one-fifth 
ounce. Each package is similar to the large size. 


40—A. D. McKelvy Co.: Kilt-clad Scotsmen fig- 
ures march around the package for Seaforth Clans- 
men set of three men’s products in pottery jugs. 


§ 
§ 
8 
§ 
§ 
s 
§ 
§ 
§ 
. 
. 
§ 
. 


Q 
e 


§ 


& Essential Oil Review September, 1942 35 




















Firms Add Small Perfume Sizes 


NEW small sizes in perfume, especially in the 
higher priced lines, are being offered currently by 
many companies. Although some houses always 
have made available small sizes, in few instances 
has there been any attempt to duplicate the pack- 
aging of the larger containers. However, most of 
the new items now appearing are miniature replicas 
of the larger sizes in bottle, carton and packaging 
motif. 

In some instances, the new introductory sizes re- 
place similar small sizes; in others, they are addi- 
tions to the line. The tiny flacons serve two pur- 
poses—they enable customers to try new fragrances 
with small outlay of money and they are easily car- 
ried in handbags. 

Among the houses that have added small sizes is 
Corday, whose small sizes of perfume appeared in 
the late spring. About the same time Houbigant 
introduced a small size in its Chantilly odor, which 
made its debut last year. 

Other firms which now are presenting new small 
sizes include: Couturier in its Tricot and Shan- 
tung fragrances, Suzanne in Secret of Suzanne and 
Tout de Suite, Parfums Weil Paris in Cassandra 
and Cobra. 

Lucien Lelong features miniature size perfumes 
in its holiday line and offers six of them in a col- 
lector’s case which is made of French white pickled 
oak with glass windows and shelves. Also small 
sizes are available in the new odor, Sirocco. 


heys to Prosperity 


BETWEEN about 1945 and 1960 the world should 
pass through a “capital-hungry” phase accom- 
panied by an upward trend of world trade, employ- 
ment and prices. 

A boom of three or four years should follow the 
end of the war. 

If a slump is allowed to follow this boom we can 
be fairly sure that it will be the last of its kind, at 
any rate until the next “capital-saturation” period 
is reached. 

By 1960 Britain, France and the U. S. A. will 
be saving 11 per cent of their national incomes, but 
whereas the U. S. A. will find opportunities for in- 
vestment of the greater part of its savings in its 
own territories, Britain and France must lend them 
abroad. If the outflow of these savings is checked, 
the consequence will be unemployment on a gigantic 
scale. 

The basis of world equilibrium will be the indus- 
trialization of Asiatic countries, primarily India 
and China, which will provide the fields of invest- 
ment of surplus British, European and U. S. sav- 
ings. 

The position of the primary producer of raw 
materials, and the prices he will get, will be im- 
proved in the order of 90 per cent (over 1925-34 
levels) in relation to the products of secondary and 
tertiary industries —i.e., semi-manufactured and 
manufactured goods. The volume of world pri- 
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mary production will increase by some 56 per cent 
as against an increase in world population of 38 
per cent. 

The U. S. A’s imports of raw materials will in- 
crease more than four-fold, and the two largest im- 
porting areas will be the U. S. A. and U. S. S. R., 
followed by Japan and China. The British market 
for raw materials will expand only slightly —Colin 
Clark, British economist, in Manufacturing Chemist. 


Hardships 


Ir IS impossible to anticipate the number or de- 
gree of the hardships and inconveniences with 
which you may be harassed. It is probable that 
some may be hurt. We in Washington also have 
a difficult and strenuous task. At times we have 
to make recommendations and decisions which in 
normal times we would not think of making. These 
are not, however, normal times. This is war, and 
war by its very nature hurts.—Robert W. Burns. 


Men’s Cosmetics Go to War 


(continued from p. 23) decorated with military 
and romantic cartoon figures. The complete pack- 
age sells for 49 cents, the lipstick’s regular price. 


SERVICE MEN RATE FITTED KITS SWELL GIFTS 

Fitted toilet kits get a high rating with soldiers 
and sailors, according to a survey released by the 
Department Store Economist. The study was made 
among 1000 service men from 47 states. The men 
were asked to indicate their preference for gifts 
from a list of 51 items under three classifications, 
namely, “swell”, “fair” and “junk”. 

In the navy group, which included sailors and 
men in the coast guard, 52 per cent said gifts of 
toilet kits would be “swell”, while 32.6 per cent 
thought they would be “fair” and 13.7 per cent 
labeled them “junk”. 

In the army group, which included marines in 
the poll, the percentage was not quite so high, but 
40.2 per cent indicated that toilet kits would be 
“swell” gifts. In the survey, 35.5 per cent said 
they would be “fair” and 22.4 voted them “junk”. 


PACKAGES FOR THE WAVES AND WAACS TOO 


And women in the various services are not being 
overlooked either, since they will prize feminine 
luxuries more than before. They, too, will have 
limited space in their luggage, and compactness will 
be the order of the day. Gift suggestions for the 
WAVES, WAACS and nurses undoubtedly will ap- 
pear in increasing numbers. Here is one which has 
been announced recently by Beauty Counselors. It 
is a sturdy peach colored packaged which serves 
not only as a box to hold the contents, but as a shelf 
on which to keep them. Holes are provided for 
hanging the case on the wall. For shipping, and for 
protection when not in use, a cardboard sleeve slips 
over the entire case. Contents of the package, which 
is priced at $6, include talcum, soap, a new cologne, 
“°Tis of Thee,” and bath salts, as well as an anti- 
perspiration cream, hand and leg lotions. 


The American Perfumer 




















ALCOHOL TAX PROBLEM 


Objections of Treasury to establishing a lower tax 


for non-beverage alcohol unsound . . . Differential 


can be administered by practical scheme suggested 


by GEORGE H. BURNETT* 


IN THE bill before you it is proposed to tax alco- 
hol or distilled spirits $6 per proof gallon. Spirits 
are measured on a proof basis when used for bever- 
age purposes, but in the manufacture of medicines 
and food products, 190 proof alcohol must be used, 
and thus the tax on a gallon of alcohol will be 
$11.40. In other words, we must use alcohol of 
greater strength than that consumed in beverage 
products. With the great increase in taxes on 
spirits, the industry is confronted with a perplexing 
problem, and some relief is sought to permit food 
and medicine manufacturers to maintain their busi- 
ness and provide continued revenues to the Trea- 
sury Department. 

Senator Tydings of Maryland, who is familiar 
with our problem, a year ago introduced and the 
Senate passed, an amendment to the then pending 
revenue bill, which provided for refund of a por- 
tion of the tax paid on distilled spirits. This amend- 
ment was eliminated by the conference committee. 
Since that time, we have been working on the prob- 
lem, and the amendment I wish to discuss was intro- 
duced by Senator Tydings quite recently, ordered 


*Chairman of Alcohol Tax Committee of F.E.M.A. Address 
before Senate Finance Committee on behalf of seven asso- 
ciations whose members use non-beverage alcohol. 
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printed and referred to your Committee. | take it 
you have a copy of the amendment before you. 
The purpose of this amendment is to establish a 
differential in the excise tax imposed upon dis- 
tilled spirits (alcohol) which is used for non- 
beverage purposes as opposed to that used for 


beverage purposes. 


PURPOSE AND SCHEME OF AMENDMENT 


The scheme of the amendment is very simple. It 
provides first for the payment of all taxes upon the 
alcohol used in the manufacture or production of 
medicinal preparations and food products and then 
the drawback of a differential in tax provided the 
person filing claim for such differential has paid a 
special occupational tax of $100 per annum, and 
can establish the fact that the spirits purchased by 
him and upon which he paid the full tax were used 
in the manufacture or production of medicinal 
preparations and food products not intended for 
beverage purposes. 

The amount of differential which is provided by 
way of drawback brings the amount of tax back to 
that point where the yield to the Treasury reached 
its maximum. 

The industry has been endeavoring for many 
years to obtain a differential in the tax charged upon 
distilled spirits used in the manufacture of food 
products and medicinal preparations. Since 1940 
the quantity of distilled spirits used in the manu- 
facture of these products has been on the decline. 
This is a matter of common knowledge within the 
industry. Accurate figures are not available due to 
military secrecy, but it is estimated that the use of 
distilled spirits in the manufacture of medicinal 
preparations, flavoring extracts, fruit and flavoring 


September, 1942 37 











syrups and domestic preservative preparations has 
declined between 50 per cent and 60 per cent in the 
last two years. There has obviously been a resultant 
loss in revenue. 


OPPOSITION OF TREASURY DEPT. 


This problem has been discussed with officials of 
the Treasury Department, who express themselves 
in sympathy with the general objectives of this 
amendment and believe the relief asked to be 
equitable, meritorious and not falling within that 
class of requests which might be classified as assist- 
ing a special privilege. They have indicated some 
opposition thereto, however, on two grounds. 

The first of these is the belief the tax is being 
passed along to the consumer. While this may be 
true in a percentage of cases, the experience of the 
industry is this: 

In the case of medicinal preparations. it is not 
possible to increase the sales price of a product 
which has been sold at an established price for 
many years. The manufacturer already has had to 
absorb increases in all other materials, labor costs. 
etc., because, due to consumer psychology and 
established price ceilings, he is not able to raise 
his price. 


TAX CANNOT BE PASSED ON 


The manufacturer of flavoring extracts and fruit 
preservatives finds himself unable to pass the tax 
along on the 50 per cent or more of his business 
which is usually done with the manufacturing 
wholesalers of ice cream, bakers and confectioners. 
He has found that attempts to increase the price 
have resulted in the use of substitutes by these 
manufacturers and the consequent loss of business 
by him. The consumption of pure flavoring extracts 
and syrups using distilled spirits has decreased as 
the tax has been increased. 


TREASURY OBJECTIONS UNTENABLE 

The second objection raised by the Treasury 
Department is that of the administration of a dif- 
ferential in tax. The proposed amendment elimi- 
nates these difficulties in the following manner: 

(a) The tax is first of all to be paid at the same 
rate on all distilled spirits. 

(b) The manufacturer must pay a special occu- 
pation tax of $100 per annum to become 
eligible for the privilege of drawback. 

(c) He must keep books and records to establish 
the fact that articles produced were not in- 
tended for beverage purposes, and must con- 
form to rules and regulations in relation 
thereto as shall be prescribed by the Trea 
sury Department. 

(d) The claim for drawback must be filed quar 
terly. 

The Treasury is amply protected under the above 
arrangement in that all taxes have first been paid. 
A special tax of $100 per annum is required, which 
will be more than sufficient to pay the cost of check- 
ing drawback claims. The manufacturer must estab- 
lish to the satisfaction of the Treasury that no part 
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of the spirits used was consumed in products in- 
tended for beverage purposes. 

The amendment eliminates unnecessary and bur- 
densome work which would be attendant upon the 
passing on claims for drawback which would not 
involve an amount sufficient to pay for their prep- 
aration, examination and disbursement, this being 
accomplished by requiring payment of the oceupa- 
tional tax. 


FALLACY OF TREASURY'S REASONING 


From information gathered by the industry, the 
majority of users of small amounts of spirits use 
them in the performance of a personal service, for 
example, the compounding of prescriptions. Such 
a service is not subject to price control and price 
ceilings and these users are at liberty to pass on. 
if they choose to do so, to the consumer the tax 
which they pay upon the small quantity of spirits 
which they may use, and which they customarily 
purchase at retail. There is no competition between 
the personalized service of these small users and the 
wholesale manufacturers of packaged products. In 
the event that those who perform this personalized 
service use sufficient quantities of alcohol to justify 
payment of the occupational tax, and the keeping of 
the necessary records and the filing of claims for 
drawback, the provisions of the amendment are 
available to them. 


DIFFERENTIAL CAN BE ADMINISTERED 

That a differential in tax is fair, equitable and 
capable of administration is conclusively evidenced 
by the following: 

Every country in the world imposing a tax on 
distilled spirits—except the United States—provides 
for such a differential. 

The United States during the last war recognized 
and administered a differential in tax, the tax during 
that period on alcohol used for beverage purposes 
being $6.40 and that used for non-beverage pur- 
poses $2.20. 

Canada under present war conditions recognizes 
a differential, and tax imposed on alcohol used for 
industrial manufacturing purposes is 21.47 per cent 
of that on alcohol used for beverage purposes. 


Alcohol Tax Conference 
MANuractt RERS of flavoring extracts are 


privileged to purchase ethyl alcohol at 100 per cent 
of the quantities used or delivered for such pur- 
poses during the corresponding month in_ the 
12-month period ending June 30, 1941, under 
Preference Order M-130. With reference to this, 
John S. Hall, counsel for the FEMA has written as 
follows to members: 

The order provides that manufacturers of extracts 
are privileged to purchase ethyl alcohol at 100 per 
cent of the quantity used or delivered respectively 
for such purposes during the corresponding month 
in the 12-month period ending June 30, 1941. 

It will be recalled that on July 1, 1940, the tax 
on distilled spirits was increased from $2.25 to 
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$3.00 per proof gallon. A great many of our manu- 
facturers prior to July 1, 1940, purchased their 
supply of ethyl alcohol: therefore purchases of al- 
cohol for the last two quarters or for period July 1, 
1940, to Dee. 31, 1940. were negligible. 

On Friday, July 24, | had a conference with F. E. 
Bennett, Industrial Analyst of the Industrial Alco- 
hol Unit. Chemical Branch, of the War Production 
Board. I discussed with him the possibility of 
securing an amendment to General Preference 
Order M-30 to exempt flavoring extract manufac- 
turers from said order or, as an alternative. to in- 
clude the last two quarters of 1939 and omit the 
last two quarters of 1949—to make a normal and 
representative period, 

Mr. Bennett took the position that to amend 
General Preference Order M-30 (alcohol) would 
involve considerable difficulty and red-tape as like- 
wise delays, due to the fact that such an amendment 
would have to be transmitted through the various 
departments, etc. Mr. Bennett further indicated that 
he will cooperate with the flavoring extract manufac- 
turers. and that upon proper offer of proof as lo 
the normal withdrawals of alcohol during the years 
1939, 1940 and 1941. an effort will be made to 
rectify any abnormal condition. 

During the past several months a number of ow 
members have secured relief by the offer of proof 
that although ethyl alcohol was purchased by them 
prior to July 1, 1940, same was not used in the pro- 
duction of finished foods and drugs until the last 
two quarters of 1940. The Alcohol Tax Unit under 
such offer of proof has considered the use of said 
alcohol equiv alent to the purchase thereof and there- 
fore our members were privileged to purchase the 
same quantities of alcohol as used during said two 
last quarters of 1940. 

It is therefore recommended that appeals be made 
direct to Mr. Bennett for relief, and it is my sugges- 
tion that the following data be submitted: (1) 
monthly withdrawals of alcohol for the years 1939, 
1940 and 1941; (2) total said withdrawals each 
year; (3) request an increase in the privilege to 
use and purchase alcohol for the last two quarters 
of 1940 provided the withdrawals during the last 
two quarters of 1940 indicate an abnormal situation. 


Lemon Havor Specifications 
Tue Quartermastet Corps of the War Department 


has issued the following tentative specification for 
non-alcoholic lemon flavoring: 
Lemon Flavoring, Nonalcoholic 
{pplicable Specifications. 

\-1. The following specifications, of the issue in 
effect on date of invitation for bids, shall form a 
part of this specification: 

Tentative U. S. Army Specification No. 
22-42, “Supplies, Subsistence, for the 
United States Army, Conditions Govern- 
ing the Purchase of.” 

U. S. Army Specification No. 100-2, 
“Standard Specifications for Marking 
Shipments.” 

(Juartermaster Corps Tentative Specifica- 
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CODES BENTLEY'S SECOND PHRASE AND PRIVATE 


tion. OOMG No. 12-A, “Packing for Over- 
seas Shipments.” 
B. Type and Grade. 

B-1. Lemon flavoring, nonalcoholic. shall be of 
the type and grade indicated herein. 
C. Material and Workmanship. 

C-1l. Lemon flavoring, nonal oholic, shall be pre- 
pared in accordance with best commercial practice. 
and shall be made under modern sanitary conditions 
from clean, sound materials which produce a flavor 
and aroma of desirable quality for food purposes. 
D. General Requirements. 

D-1. All ingredients shall be of a degree of 
purity which would conform to the provisions of 
the Federal Food, Drug and Cosmetic Act. 

D-2. Enough certified oil-soluble food color may 
be incorporated into the flavor to impart a normal 
lemon extract shade. 

E. Detail Requirements. 

E-1. Lemon flavoring, nonalcoholic, shall be a 
mixture of 5 per cent, by volume, of lemon oil, and 
95 per cent, by volume, of mineral oil. 

E-2. The lemon oil shall be the cold-pressed es 
sential oil of lemon of high commercial grade. 

i-3. The mineral oil shall be that classified as 
Light White Mineral Oil, U.S.P. 

E-4. The mineral oil shall have a viscosity range 
of 80-90 seconds as determined with the Saybolt 
Universal Viscosimeter at 100° F. 

E-5. The mineral oil shall remain stable after 
having been subjected to a temperature of 300° F. 
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for a period of twenty (20) minutes. 
I’. Method of Inspection and Test. 

I’-1. Unless otherwise specified in the invitation 
for bids, inspection for compliance with this speci- 
fication shall be made at point of delivery. 

F-2. Chemical analyses, if required by the pur- 
chaser in the examination or testing of samples and 
deliveries under this specification, shall be made in 
accordance with methods of the Association of 
Official Agricultural Chemists in effect on date of 
invitation for bids. 

G. Packaging, Labeling, Packing, and Marking 
for Shipment. 

G-1. Packaging. Unless otherwise specified in the 
invitation for bids, the packaging requirements 
shall be as follows: 

Component article of the Army ration: 

In bottles, eight (8) fluid ounces net weight, 
24 or 36 to the case. 

For sales purposes: 

In bottles, two (2) fluid ounces net weight, 
18, 72, or 144 to the case. 

G-2. Labeling. Unless otherwise specified, each 
container shall bear the name of the product 
“Lemon Flavoring, Nonalcoholic, Composed of 
Lemon Oil in Mineral Oil, for Army Use Only,” a 
statement of net contents, and the name and place 
of business of the manufacturer, packer, or dis- 
tributor. If artificial color is used that fact shall be 
declared on the label. 

G-3. Packing. 

a. Domestic. Unless otherwise specified, the 
product shall be delivered in standard commercial 
containers, so constructed as to insure acceptance 
by common or other carriers, for safe transportation, 
at the lowest rate, to the point of delivery. Bottles 
shall be protected against breakage by suitable 
partitions. These partitions, or pockets, shall be so 
constructed that no two bottles are in direct con- 
tact one with the other. 

b. Export. Unless otherwise specified, the prod- 
uct shall be packed in nailed wooden, weatherproof 
solid fibre, or wire-bound wood boxes complying 
with Quartermaster Corps Tentative Specification, 
OQMG No. 12-A. Bottles shall be protected against 
breakage by suitable partitions. These partitions, or 
pockets, shall be so constructed that no two bottles 
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Have you a COLOR PROBLEM? 
LET US SOLVE IT! 


F. D. & C. Certified Food Colors for Flavoring 


Extracts, Flavors and all other food products. 


Eastern Representatives of Wm. J. Stange Co., Chicago, IIl. 


LEEBEN CHEMICAL CO., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St.,. New York, Tel.: WAlker 5-0210-0211 





are in direct contact one with the other. Where 
bottles are packed in layers, separators between 
layers shall be made of solid fibre. All cases shall 
have suitable bottom and top pads of solid fibre. 
All strap iron and wire bands shall be securely 
fastened and the ends cut off or secured to prevent 
injury to clothing or hands. 

G-4. Marking. Unless otherwise specified, ship- 
ping containers shall be marked with the name of 
the product, quantity and size of packages in the 
container as defined by the contract or order under 
which the shipment is made, the name of the con- 
tractor, the number of the contract or order, and 
the date of packing. The ink used shall take on 
wood or fibre, and shall be water- and sun-fast. 


Too Many Cooks 


WILL food “win the war and write the peace,” as 
Secretary Wickard sloganizes? Yes, if the food 
industries are given a chance. But with 23 govern- 
ment agencies exercising a Babel of conflicting 
authority in this one field, mismanagement of the 
nation’s food resources can lose the war and with it, 
the peace. 

In the current Nation’s Business, Lawrence Sul- 
livan writes of the present dizzy structure of food 
plans and controls. 

Among them are these cases: 

In February, the Food and Drug Administration 
prescribed new standards for canning of apricots, 
cherries, peaches and pears and forbidding the use 
of “medium syrups.” Then the WPB ruled that the 
“heavy and extra heavy syrups” ordered by FDA 
would require too much sugar. 

Who are the canners to obey? 

One agency, the Office of Price Administration, is 
trying to hold down prices while another, the 
Federal Surplus Commodities Commission, is buy- 
ing for the avowed purpose of supporting the mar- 
ket—that is, holding up prices. 

There is no price ceiling on fresh tomatoes. But 
before the 1942 pack gets to market there may be 
a ceiling on canned goods. “Will the ceiling pay 





for my tomatoes and the canning, or throw me into 
bankruptcy?” asks a canner.—Nation’s Business 









































The American Perfumer 





TRY IT. /-at : you'll agree 
“There is no finer’’ 


N OTED for its fine aroma as well 
ds its excellent flavor, KEY BRAND 
cold-pressed Oil of Orange, USP, 
produced in our modern plant in 
Florida, will render utmost satis- 
faction in any formula where fine 
Orange Oil is used. 


In addition to its excellence for all 
perfuming and flavoring purposes, 
KEY BRAND Oil of Orange is per- 
fectly suited for the manufacture 
of the Terpeneless Oil and other 
concentrations. 


WRITE FOR LIBERAL TESTING 
SAMPLE & QUOTATION 


FEIALO NY} CHEMICAL CO. 1x. 


599 JOHNSON AVENUE, BROOKLYN, NEW YORK 
BRANCHES IN PRINCIPAL CITIES 


Manufacturers of Essential Oils, Aromatic Chemicals, Perfumes & Flavors 
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There was a time when life for the research chemist was comparatively simple. He’d create a new for- 


mula for grateful clients, or aid in bringing costs down by suggesting a change in basic ingredients. 
However, that was all — in what seems — the long ago. 





Today, he is a much harassed man. 


Not only are vital ingredients denied him — unavailable or price prohibitive — but the substitutes that he 
so painstakingly created to take their place, have themselves been placed on shortage or priority listings. 
Today, he must concentrate the full measure of his skill in the creation of Substitutes for Substitutes. 


Many manufacturers, fighting to keep production moving, have turned to us with their problems. We 
have, in most cases, been able to supply the necessary help. Our research chemists have, for more than a 
quarter of a century, made the Florasynth name a byword in the industry, for the creation of effective and 
successful synthetics. So much so, that our reproductions of natural floral absolutes and true essences have 


long been accepted as primary essentials in the manufacture of countless successful perfumes, lotions and 
other toiletries. 


So many of our Substitutes for Substitutes have found their place in standard production that we 
feel confident that your problems can be just as effectively solved by the Florasynth Laboratories. 


*%& *& *& FOR VICTORY BUY U.S. WAR BONDS AND STAMPS ®**®* 


cael. tenseenses, INC. 


CHICAGO + DALLAS «+ DENVER « LOS ANGELES » NEW ORLEANS « SAN FRANCISCO « SEATTLE 
FLORASYNTH LABS. (CANADA) LTD.—MONTREAL * TORONTO + VANCOUVER * WINNIPEG = FLORASYNTH LABORATORIES DE MEXICO S. A.—MEXICO CITY 
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A SERIOUS shortage of natural fats, animal and 
vegetable, has quite naturally focussed increasing 
attention on the poorer grades of oleaginous ma- 
terial. Bone fat is now receiving consideration by 
soapers who prior to the outbreak of hostilities 
would never even give a thought to such a low 
grade fat. In view of this new interest it is, there- 
fore, opportune to describe in some detail the pro- 
duction of bone fat. It usually occurs commercially 
as a dark brown grease and often possesses an 
offensive odor. 


HOW TO OBTAIN BONE FAT 


Production can be usefully discussed under two 
headings—boiling out and solvent extraction proc- 
esses. In the former method the fresh bones are 
placed first in a steam-jacketed pan and covered 
with boiling water, the mass being kept at 100 
deg. Centigrade for 5 hours. The mixture then is 
allowed to cool. While still fluid the grease which 
rises to the surface of the liquor is removed and 
run into a lead-lined tank for refining. This is per- 
formed by the means of aqua regia, 1.5 per cent 
on weight of fat being generally the quantity used. 
(Aqua regia is made by mixing one volume con- 
centrated nitric acid with four volumes concen- 
trated hydrochloric acid.) The aqua regia should 
be well mixed with the fat by means of a wooden 
plunger or pole. After five or six hours, warm 
water is aded and the acid liquor run off. The fat 
is then washed repeatedly with warm water until 
the last trace of acid is removed, and it is then 
ready for barrelling. When old bones are used, it 
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OF BONE FAT IN SOAP MAING 


Shortage of natural animal and vegetable fats empha- 
sizes its value as a substitute . . . How it is obtained 


by the boiling out and solvent extraction processes 


PAUL I. 





SMITH 


will be noticed that during the slow cooling of the 


fat a greyish-white mass separates, upon which 
floats a brownish yellow oil. The solid portion is 
used for soap manufacture, while the liquid oil is 


refined in the usual way. 


USING THE SOLVENT EXTRACTION PROCESS 


Many solvents can be used for the second method. 
The commonly used are the following: benzine, car- 
bon disulphide, petroleum, chlorinated solvents, 
etc. Lewkowitsch gives the following method: 
“Bones that are no longer fresh are usually ex- 
tracted with benzine in digesters under pressure. 
or in open apparatus.” The method in which 
pressure is employed is the more dangerous one 
and has not infrequently led to explosions. 


LARGE YIELD OF FAT 


The advantage which this method offers is that 
practically the total amount of fat contained in the 
bones can be extracted, the actual yield depending 
on the nature of the solvent and the time during 
which the solvent acts on the bones, as also on the 
construction of the apparatus. That apparatus will 
be the best in which the volatile solvent is so suc- 
cessfully condensed that only a small amount of 
it is lost. 


CHARACTERISTICS OF EXTRACTED FAT 

The fat obtained by the extraction is dark brown 
and has a very penetrating. unpleasant smell. Be- 
sides a considerable amount of free fatty acids, 
this fat contains lime soaps. calcium lactate, cal- 
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Not just a satisfactory substitute — but 
truly a chemical achievement that check- 
mates the shortage. 


Sample will be mailed upon request 


NAUGATUCK@ AROMAT! 


254 FOURTH AVENUE @ NEW YORK, N. Y. 


215 W. OHIO STREET, CHICAGO, ILL. e H. M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 


Sole Representatives for: BRUNO COURT, S. A., GRASSE, FRANCE C. A. P. P., CASABLANCA, MOROCCO 
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cium bulyrate, hydrocarbons from the solvent and 
coloring matters. This fat is difficult to bleach suc- 
cessfully and even if some immediate improvement 
in color is effected the unpleasant smell is liable to 
revert a short time after bleaching. 

Some manufacturers remove the oleac acid from 
bone fat by means of milk of lime. The fat is 
stirred well in a solution of calcium hydroxide and 
the oleac acid is precipitated as calcium oleate and 
almost wholly removed. The free oleac acid can 
be recovered by treating the precipitate with sul- 
phuric acid, free oleac acid and insoluble calcium 
sulphate being obtained. 


Bleaching Poor Quality Fats 


T HE use of hydrogen peroxide for improving poor 
quality fats is now creating interest in view of the 
growing need to make dark greases marketable. A 
method used in Germany before the war consisted 
of melting the fat at 60-65 deg. C. and stirring with 
2 per cent of its weight of hydrogen peroxide 30 
yer cent strength. After two hours, during which 
a foam was produced, the whole was covered with 
a cloth and left overnight. In other experiments 
the oil was heated for a further hour, the tem- 
perature being raised to 80 deg. C. An unmis- 
takable improvement in color and odor resulted 
from the above treatment, but rebleaching with a 
further 2 per cent peroxide resulted in very con- 
siderable lightening in color and diminution in 
odor. It has been found that bleaching with hydro- 
gen peroxide is largely dependent on the efficiency 
of the agitation. The most efficient method ap- 
pears to be the use of compressed air which gives 
an excellent emulsion. The stronger the strength 
of peroxide added to the fat the higher the tem- 
perature required for adequate bleaching. It is 
preferable to use a 30 per cent rather than a 60 
per cent. 

Bleaching soap fats with organic peroxides, such 
as benzoyl peroxide, has certain advantages as 
these chemicals are fairly readily soluble in oils 
and can be easily and quickly processed. Benzoyl 
peroxide is a white, almost odorless powder, in- 
soluble in water, but completely soluble in oils and 
fats at 80 deg. C. 
readily into benzoic anhydride and free oxygen, 


When warmed it decomposes 


finally forming benzoic acid, which is quite harm- 
less to the oil but may, if desired, be volatilized 
away by blowing with steam. Only 0.1 to 0.2 per 
cent by weight of oil is necessary to effect bleach- 
ing action. The usual method is to stir the requi- 
site quantity of benzoyl peroxide into the oil at 
70 to 80 deg. C. until it is completely dissolved, 
when the whole is heated to 95 to 100 deg. C. 
Bleaching is usually complete in 15 to 30 minutes 
or even less, leaving the fat quite clear from sedi- 
ment, 

Cottonseed, arachis, maize, olive, mustard and 
sesame oils bleach exceptionally well with organic 
peroxides and give no tell-tale red discoloration 
when saponified. Tallow and animal fats also may 
be bleached and deodorized as above. 

Now that oils are off-grade and the soaper is 
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forced to accept stock of doubtful quality, it is 
sometimes necessary to carry out bleaching in the 
kettle prior to saponification. When using any of 
these peroxides it is advisable, in the view of the 
author, that a small proportion of some cheap 
preservative should be incorporated in the soap so 
as to retard undesirable rancidity changes. Al- 
though, in general, benzoyl peroxide is only a weak 
bleaching agent, it is very suitable for sulphur 
oils. Two such oils, both very rich in free fatty 
acids, were bleached as an experiment by the 
writer and lost their green color completely. In 
a U. S. patent (901.718, 20/10/1908) claiming 
the use of benzoyl, acetyl and acetone peroxides for 
bleaching, neutral solvents, such as benzine or tetra- 
chloride, may be used as vehicles for the bleach. 


Soft Soaps in Disinfectants 


S orr soaps now are finding interesting applica- 
tions as cheap emulsifying agents for the manufac- 
ture of soluble phenolic disinfectants. The two 
most interesting soaps for this purpose are potas- 
sium castor oil soap and sodium potassium linseed 
oil soap. The former may easily be prepared by 
dissolving high grade potassium hydroxide sticks 
or crystal in warm water (20 lbs. potash in 20 lbs. 
of distilled water) and then adding 110 lbs. castor 
oil and heating the mixture to 180 deg. F. with 
constant agitation. The formula given by D. B. 
Luten, F. A. Bent and M. L. Griffin of the Shell 
Development Co., in a paper delivered by Mr. 
Griffin before the 25th annual meeting of the Natn. 
Assn. of Insecticide and Disinfectant Mfrs., is an 
adaption of that given in the U. S. Pharmacopoeia 
X/, page 200: 


Qi wt. 


Solid sodium hydroxide (C.P.) 7.4 

Solid potassium hydroxide (C.P.) 2.9 

Distilled water 25.0 

Linseed oil (U.S.P.) 64.7 

Mr. Griffin gives the following formulation of 
the phenolic disinfectant: 


Potassium-castor oil soap 38% by wt. 
1020 A cresylic acid ee 
Isopropyl alcohol (anhydrous) : 

The above is a soluble phenolic type disinfec- 
tant. The emulsifiable type may be prepared by 
increasing the proportion of cresylic acid. 


Price Regulation 


Persons making application for an adjustment 
because of unusual price circumstances may re- 
ceive consideration if they can demonstrate that 
the present price causes substantial hardship to 
them and is low in relation to prices established 
for competitors and that if a new price is estab- 
lished bearing a normal relation to the maximum 
price established for competitors that this action 
will not cause an increase in retail price levels.— 
DCAT Bulletin. 


If business men, instead of lawyers, made the 


laws. there would be more business and fewer law- 
suits—Howard S. Neiman 
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le THE BOWL HAD BEEN STRONGER 
MY TALE HAD BEEN LONGER” 


ik USED to be quite a pastime to seal messages in glass bottles 
and set them adrift on the ocean. The floating bottle has been 


found in many a shipwreck-treasure-island movie, too. 


But not many people get to read those messages in real life. 
In merchandising, for instance, to get your message to the people 
& < é < p Pp 

you must reach, you've got to have a bottle that will do more than 
float. Many a good product has foundered in an un-salesworthy 
) g 
package—perhaps one that was poorly designed or poorly con- 


structed. 


There are many potential causes of failure. They can be avoided, 
Sicily Mei, Sie nh Ie 0 immebeit thee and a sound glass bottle assured, however, whether the product 
won't founder in heavy going. Capaci- 


ee i : : ‘dc ee . : 
iis Sas. de. Meike Gee OO be cosmetics, drugs, foods or household products. We can imple 


ment these words with packages. 


CARR-LOWREY i b o en Carr-Lowrey Glass Co. 


eroates Factory and Main Office: BALTIMORE, MD. 
PRACTICAL - ATTRACTIVE - ECONOMICAL : 


. for co i : : >: 1° . £ . . 
_— eres eepnenes. : New York Office: 500 Fifth Ave. e Chicago Office: 1502 Merchandise Matt 











New Products 


MUNNAR AAA 


Rubber substitutes 


New formulations of ethyl cellulose 
plastic designed to replace rubber have 
been found suitable for many uses of 
rubber, according to the Hercules Pow- 
der Co. Soft formulations of the plas- 
tic may be used in place of rubber in 
washers, rubber hose, jar rings and 

Properties which restrict 
the application of ethyl cellulose are 
its limited elasticity and lesser resis- 
tance to tearing than rubber. 


otherwise. 


Supplies of scarce chemicals 


Republic Chemical Corp. offers to help 
manufacturers locate new sources for 
chemical materials that are needed but 
dificult to obtain. The service includes 
contacting firms that have extra stocks, 
firms that have acceptable substitutes 
and other sources. 


White paint for dimouts 


Painting street intersections, curbings 
and other points of danger with white 
paint for better visibility is urged by 
the New Jersey Zinc Co. as a solution 
of a number of safety problems which 
have been created as a result of dim- 
outs and blackouts. White paint also 
reflects both natural and artificial light 
and therefore improves illumination in 
factories it is pointed out. 


New fire extinguishing compound 


A few handfuls of Whippet, a new fire 
extinguishing powder, thrown at any 
fire put it out promptly, according to 
the Haleo Chemical Corp. It is claimed 
to be effective against all types of fires 
such as gasoline, tar, grease, oil, acety- 
lene gas, incendiary bombs, etc. No 
equipment is required, it is pointed out. 
and it is non-poisonous and contains no 
noxious gases. It is packed in 2%-lb.. 
10-Ib. and 40-lb. containers for indus- 
trial use. 


Flameproof fluorescent lighting 


A flameproof fluorescent lighting fixture 
of molded asbestos, approved by the 
Underwriters’ Laboratories, is offered 
by Century Lighting, Inc., for use in 
industrial plants where 
resistance is desired. 


complete fire 


Safety degreasing solvent 


\ hand wiping safety solvent is an- 
nounced by the Curran Corp., designed 
as a replacement for naphtha, gasoline, 
and kerosene. The new product mar- 
keted under the name of Gunk XP-92. 
is described by the manufacturer as 
being a safe solvent in spite of high 





and Process Ses 
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solvency against mineral oil or dirt. It 
is claimed for the material that it does 
not de-oil the skin, has no toxic vapors, 
no flash or fire point, and leaves an 
invisible rust preventative film. It is 
recommended by the company for 
grease Cleaning and hand wiping opera- 
tions, particularly in ordnance factories 


and shell plants. 


Temporary protective lacquer 


\ new temporary transparent stripping 
lacquer for protecting highly polished 
surfaces of metal or lacquer from sur- 
face scratches, grease, etc., known as 
Protektol, is offered by Ault & Wiborg 
Corp. It is applied by spray or brush, 
dries quickly and may be removed by 
peeling. 


Disposable wiping sheets 


Disposable cellulose wiping sheets, to 
enable machine operators to clean and 
polish machinery, parts, ete., are of- 
fered by the Kimberly-Clark Corp. 
They are creped for rubbing strength 
and yet are said to be absorbent enough 
to pick up dust. oil and grease. 


Speeding up tape sealing 

Tape sealing may be speeded up with 
the added assurance that the shipments 
will be sealed much safer by using Seal 
Tonic in tape machines according to 
Seal, Inc. Seal Tonic is a new liquid 
chemical which when added to water is 
-aid to make gummed sealing tape stick 
faster and tighter. 
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Advanced retail merchandising 


\ course in advanced retail merchan- 
dising is being offered by the City Col- 
23d St. and 
New York, N. Y.. to 
beth men and women in the evening 
Registration takes place Sept. 
14 to 23 and classes begin Sept. 24. 


lege School of Business, 
Lexington Ave., 


session. 


Full information about this new course 
and other courses offered may be had 
from the Coordinator of Distributive 
Education, Evening Session Office, 17 


Lexington Ave., New York, N. Y. 


Resale price maintenance 

Resale Price Maintenance by Means of 
Fair Trade Laws in force April 1. 
1942, is covered fully in a 
paper-bound booklet, 9 x 12 in.. which 
has been issued by the Fair Trade Con- 
cern, Inc. 


36-page 


The contents include a gen 
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eral discussion of fair trade laws and 
contracts, the state and federal fair 
trade statutes, tabulations of 
features of fair trade acts. classifica- 
tions by subjects of court decisions, 


salient 


classification by jurisdiction of court 
decisions and state legislative sessions 
1942, 1943 and 1944. The booklet is so 
conveniently arranged and so tersely 
and accurately compiled that it is 
bound to be of a great deal of use to 
all manufacturers who are taking ad- 
vantage of the federal and state fair 
trade laws. The booklet sells for $1.00 
a copy. 


Production use and development 


\ new book describing and illustrating 
the operations of Good Housekeeping 
in the Institute and the Bureau has 
been published by Good Housekeeping 
magazine for the information of indus- 
trial executives and_ their 
staffs. The facilities of this institution 
for studying the problems of consumers 
and making their 


research 


results of tangible 
worth to manufacturers is adequately 
shown in this carefully compiled book- 
let of 28 pages. 


Eastman organic chemicals 


List No. 33 of Eastman Organic Chemi- 
cals has been published in a 140-page 
spirally bound catalog and price list 
which has just been issued by the East- 


man Kodak Co. Prices naturally are 
subject to change without notice. 
About 60 new items are included 


in the catalog as well as_ hun- 
dreds of other organic chemicals which 
ire offered by the company. Lists given 


include special reagents, special spot 


test reagents, vitamins and_ related 


products. hydrogen ion indicators 


amino acids, carcinogenic hydrocar- 
bons, liquids for refractive index deter- 
minations and alkaloids and sugars. In 
the preparation and distribution of syn- 
thetics and organic chemicals, the com- 
pany regards itself as aiding research 
workers and it invites the cooperation 


and advice of all. 


Recording thermometers 


\ new bulletin No. T 302 has been is- 
sued by the Bristol Co. The bulletin 
deals with the company’s line of fully 
compensated _ liquid - filled 
thermometers for temperatures between 
125° F. and +400° F. Detailed 
formation concerning construction and 
forms in which the 
supplied is given. 


recording 


instruments are 
Copies will be sent 
upon application. 


Priorities on laboratory instruments 


Spectrophotometers, photofluorometers 
and pH meters are under A-l-a prior- 


ity. Accordingly, orders may be placed 
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for these with your present priority 
rating. Certification as to compliance 
with Laboratory Equipment Limitation 
Order L-144 is required. End use and 
classification must be noted. Full de- 
tails about ordering such instruments 
may be had by writing to Wilkens- 
Anderson Co. 


Drum and barrel carriers 


The complete line of Ernst drum and 
barrel carriers is illustrated and de- 
scribed in a folder which has just been 
issued by the Ernst Carrier Sales Co. 


Three fuel burners 


Peabody combined gas and oil burn- 
ers which may be converted into three 
fuel burners by adding a_ pulverized 
coal burner, are described in a pam- 
phlet by the Peabody 
Corp. available on request. 


Engineering 


Retail trade diversion 


Studies and Reports; Industrial Sell- 
ing. Retail Trade Diversion is the sub- 
ject of a 16-page booklet issued by the 
New York Council on Retail Trade Di- 
version, Inc. There is scarcely any 
phase of individual enterprise which is 
not adversely affected by trade diver- 
sion and for that reason the booklet, 
which will be sent to anyone interested 
on request, is likely to be of much in- 
terest to manufacturers, particularly in 
these trying times. 


Books to Aid You 


CHEMISTRY AND PHYSIOLOGY OF THE 
Viramins. H. R. Rosenberg. 674 
pages, 6 x 9 in., indexed. Interscience 
Publishers, Inc. 1942. Price $12. 


In his preface the author states that 
“this volume has been prepared with the 
idea of covering all topics of vitamin 
research and especially the chemistry 
and physiology of the 
Earlier in the 


vitamins.” 
preface the author 
acknowledges the existance of a num- 
ber of fine works on the subject of vita- 
mins and seems to have forgotten that 
the American Chemical Society Mono- 
graph No. 6 entitled “The Vitamins,” 
written by Sherman and Smith, was one 
of the first thorough books on the sub- 
ject of vitamins, covering the same 
from various phases up to the time of 
writing. This omission is undoubtedly 
an oversight and in no way reflects on 
the volume under consideration. 
Discussion of the various vitamins is 
arranged alphabetically, which is al- 
most coincidental with the chronology 
of their discovery. 


The bibliography 
and patent index are very complete. 
The section on “vitagens” 


is novel. 
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In it are described compounds very 
similar to vitamins but differing in one 
important functional aspect. Among 
them are the sulfur-bearing substances, 
essential fatty acids and 
amino acids. 


essential 


In the group of B vitamins are in- 
cluded all of the well-known members 
along with the lesser known ones such 
paraminobenzoic 
adenylic acid and the others. 

The discussion of each vitamin in- 


as inositol, acid, 


cludes a definition, history, nomencla- 
isolation, chemical 
constitution, synthesis, industrial meth- 
ods of preparation, biogenesis, deter- 
mination, standards, 
pathology. 


ture, occurrence, 


physiology and 


Of the books on vitamins this re- 
viewer has seen, this one is without a 
doubt the best, most complete and most 
useful. The author is well qualified to 
write on the subject and has compiled 
a valuable book. The publisher has 
done an excellent job of presentation 
and publishing.— M. G. pENAVARRE. 


Piastics. J. H. Dubois. 5% x 8% in., 
295 pages, 134 illustrations, 2 color 
plates, numerous tables. American 
Technical Society. 1942. Price $3. 


This works presents in a graphic, an 
authoritative and interesting way much 
practical basic 
manufacture and use of the important 
plastics materials and products. Tables 


information on the 


of their properties and the basic design 
information required by engineers and 
designers add to its value. It is a work 
that should appeal to the actual user 
of plastics as well as to the designers 
as a reference handbook to be consulted 
whenever a new product is to be de- 
signed or whenever manufacturing 
problems or material shortages call for 
changes in product design. The author, 
who is in the plastics department of 
the General Electric Co., speaks with 
the authority of 14 years of practical 
experience. Among the chapters are: 
An Introduction to Plastics, Phenolic 
Plastics, Urea or Amino Plastics, Cellu- 
lose Plastics, Acrylic, Vinyl and Sty- 
rene Plastics, Cast Phenolic and Pro- 
tein Plastics, Other Plastic Materials, 
Cold Molded Plastics and Shellac. 
Laminated Plastics, Compression and 
Transfer Molding, Injection Molding 
and Continuous Extrusion, Finishing 
and Decorating, Selecting Molding Ma- 
terials and Design of Molded Products. 


THe Copyricut Law. Herbert A. 
Howell. 6 x 9 in., 280 pages. Bureau 
of National Affairs, Inc. 1942. Price $5. 


The author who was recently assis- 
tant register of copyrights speaks with 
the authority of one who has first hand 
knowledge of the many problems that 
come up in actual practice. The book 





is based on a series of lectures on copy- 
right originally delivered to graduate 
law students. Court decisions cited have 
been selected carefully, chiefly from 
those rendered since 1909 when the 
present copyright law went into effect. 
A good idea of the contents may be had 
from the following chapter headings: 
Subject Matter of Copyright, Commer- 
cial Prints and Labels, Non-Copyright- 
able Material, Who May Secure Statu- 
tory Copyright, Statutory Requisites for 
Copyright in Works First Published, 
Publication, Statutory Requisites, Form 
and Position of the Copyright Notice, 
Deposit of Copies and Registration of 
Works First Published, Ad Interim 
Copyright, Statutory Requisites for 
Copyright in Unpublished Works, Re- 
newal of Copyright, Rights Secured by 
Copyright and Infringement Thereof, 
Remedies for Infringement; Miscellane- 
ous Provisions of Copyright Law, Inter- 
national Copyright Relations and Copy- 
right in Territorial Possessions of the 
United States. The useful appendix 
contains statutes, regulations, rules, 
customs regulations affecting copyright 
works and a selected bibliography on 
copyright law. A table of cases cited 
and a topical index add to the value of 
this useful work. 


THOsE Enpurinc YounG CuHarms, Ruth 
Hooper Larison, 6x8% in., 244 pages, 
line drawings and 16 pages of photo- 
graphs. Harper & Brothers, 1942. Price 
$2.75. 

This gracefully written book points 
out to women how they may turn mid- 
dle life into a gay and gallant adven- 
ture. Useful advice on all phases of 
personal grooming for the 
around forty years of age, 


woman 
ranging 
from the care of the figure to the selec- 
tion of a smart wardrobe, is given. 
Clever suggestions for saving time and 
money and also for making social life 
and marriage a success are given. An 
idea of the contents of the book may 
be had from the following chapter 
headings: Your Share of Mellow Last- 
ing Beauty, Your Face at Its Best, Your 
Hair a Halo of Loveliness, Your Body 
the Approach to Allure, Your Figure is 
What You Make It, Your Diet Holds 
Beauty in the Balance, Your Exercise 
Schedule Suits You to a T, Your 
Grooming Begins with a Foundation. 
Your Wardrobe is the Result of Taking 
Pains, Your Magic of Optical Illusion. 
Your Accessories Make Your Costume, 
Your Makeup Enhances Your Natural 
Beauty. Your Future Has Arrived, 
Your Husband, Children and Friends 
Your (?) Silent Critics, Your Ambition 
Marriage, Career or Both, Your 
Health Depends on Your Will and Your 
Won't, Your Climacteric Is a Charted 
Sea and Your Success Is Assured. 
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>» Leo V. Talamini, recently elected 
vice-president of Prince Matchabelli, 
Inc.. New York, N. Y., began his per- 
fume-cosmetic Ca- 
reer in 1923 when 
he was employed 
by Elizabeth Ar- 
den. After about 
three years in the 
New York office, 
he was sent to 
Berlin to estab- 
lish there the Ger- 
man branch of the 
Elizabeth Arden 
firm, where he re- 
mained for four 
years as head of the office. During this 
time he organized the manufacturing, 
distribution, and sales for all of Ger- 
many. He even found time during his 
stay in Europe to establish the Italian 
company of Arden and to assist in the 
reorganization of both the 


Leo Talamini 


London and 
Paris offices. 

Upon his return to America, Mr. 
Talamini acquainted with 
Matchabelli and it was at the 
Prince’s invitation that he became asso- 
ciated with the Matchabelli house. Al- 
though the Prince’s death occurred 
several months later, Mr. Talamini re- 
mained with the organization and be- 
came successively assistant sales mana- 


became 
Prince 


ger, sales manager, then general sales 
manager which position he has held for 
the past four years. To his 
office of vice-president, in 
charge of both production and sales, he 
therefore brings twenty years of organ- 


newly 
elected 


izational and production experience in 
the perfume and cosmetic industry. 


> Miss Louise Warren, 
Northam Warren, 


daughter of 
president of the 
Northam Warren Corp., Stamford, 
Conn., and Mrs. Warren, became the 
bride of Stuart Lloyd Higley August 22 
in New Canaan, Conn. Among the 
ushers at the wedding was Capt. Nor- 
tham Warren, brother of the bride. The 
couple will reside in New Canaan. 


> Richard H. Grimm, new chief of the 
industrial alcohols unit of WPB. was 
formerly head of the American Distill- 
ing Co., and later president of the 
American Commercial Alcohol Co.. 
from which position he retired in 1933. 
In 1935 he was president of the Indus- 
trial Alcohol Institute. 


> C. P. McCormick, president of Me- 
Cormick & Co., Baltimore, Md., is the 
latest business executive to be called 
by Jesse Jones, Secretary of Commerce, 
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to serve on his business advisory coun- 
cil. Richard R. Deupree, president of 
the Procter & Gamble Co., is chairman 
of the committee. 


> Miss Judith Ann Auch, daughter of 
Ralph H. Auch, of WPB who is well 
known to readers of THE AMERICAN 
PeERFUMER for his many contributions 
on production, was graduated August 
22 from Purdue University. Miss Auch 
specialized in household administration 
and like her father and mother also 
studied journalism. 


> Victor E. Williams has been ap- 
pointed director of sales of the organic 
chemicals division of the Monsanto 
Chemical Co., with headquarters in New 
York, N. Y. He has been connected 


with the company since 1915. 


> Miss Polly Spofford, assistant pro- 
motion manager of Lentheric, Inc., 
New York, N. Y., has joined the 
WAAC, Fort Des Moines, Ia. 


> Dr. George W. Patterson has been 
chosen president of the alumni asso- 
ciation of the Philadelphia College of 
Pharmacy and Science, succeeding Dr. 
Henry H. Perlman. Dr. Patterson is 
assistant professor in bacteriology and 
director of athletics of the college. 


> Harrison Jones has been elected 
chairman of the board of directors of 
the Coca-Cola Co., Atlanta, Ga. He 
succeeds R. W. Woodruff. who was re- 
elected chairman of the executive com 
mittee of the board. 


> George A. Stevens is now assistant 
to the president of 


New York, N. Y. 


Primrose House, 


b Stephen A. Ogden, 
president of Mary 


York, N. Y., 


executive vice- 
Dunhill. Inc.. New 


has been granted a com- 


Capt. S. A. Ogden Lieut. G. A. Ogden 


mission as captain in the 
Air Force. 


S. Army 
Gordon A. Ogden, also 

vice-president of the same company, 
has gone into the air service as a first 


Both are now stationed at 
Miami Beach. The officers are sons of 
Arnold L. Ogden, 


Dunhill, Inc. 
advanced from vice-president to execu- 


lieutenant. 


president of Mary 
Arthur Mainzer has been 


Gabriel Sulzer and 
been appointed 
regional sales representatives. 


tive vice-president. 


Leonard Stern have 


> Willis M. Rose, president of the Tin 
Salvage Institute, agent for the Metals 
Reserve Co., reports that since April 1 
about 400,000 Ib. of tin and other crit- 
ical metals which in normal times would 
have been thrown away have been added 
to the nation’s stockpile as a direct re- 
More 


than 120 tons of tin alone have so far 


sult of the tin salvage campaign. 


been recovered. 

On April 1 of this year, the War 
Production Board in effect adopted the 
Tin Salvage Institute which up until 
then had been a voluntary non-profit 
organization of leading manufacturers 
of toothpaste and shaving cream to- 
gether with manufacturers of collapsi- 
ble metal tubes, campaigning to collect 
all such used tubes in order to salvage 
the war-vital tin. At that time the 
War Production Board 
Order M115, which required the re- 
turn of an empty tube at the time of 
purchase 


Conservation 


of a new tube of toothpaste 
or shaving cream, was issued. Since 
then officers of the institute have con- 
tinued to serve without pay and the 
best talent available is being devoted 
to the successful prosecution of the con- 
servation effort. 

Of the metals reclaimed by the insti- 
14.9 per 
cent lead, 6.2 per cent aluminum, 7.5 


tute some 65 per cent is tin, 


percent foil and the remainder is mad: 
up of caps and miscellaneous metals. 

“I am more than gratified by the ex- 
cellent showing that has been made so 
far.” Mr. Rose said. “The public is 
realizing that it is genuinely patriotic 
to take the small trouble to bring back 
an empty tube when fresh dentifrice is 
needed. One single tube is important. 
lor example, there is enough tin in 60 
tubes to solder all the electrical con- 
nections on a bomber, and the person 
who returns his tube is contributing 
materially in the national effort to make 
this metal available.” 


> Dr. Earl A. Evans, Jr., University of 
Chicago, Chicago, Ill., has been awarded 
the Eli Lilly prize of $1,000 for scien- 
tific research. 

> R. L. Polk, export manager of the 
Northam Warren Corp., Stamford, 
Conn., joined the armed forces Au- 
gust 6 as a first lieutenant in the Army 
Air Corps. He joined the company in 
1937 as export manager and is the 
77th employee to join the services. 
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> Louis A. Rosett, president of Flora- 
synth Laboratories, Inc., New York, N. 
Y.. accompanied by Mrs. Rosett, spent 
several weeks in and around the Thou- 
sand Islands where they enjoyed the 
fishing and delightful surroundings. He 
took the opportunity to relax after a 
most arduous and exacting seven 
months of consistent business admin- 
istration. Mr. Rosett who is a veteran 
angler. was pleased to relate that their 
eflorts were not in vain, with marked 
success in both small and large mouth 
bass. He stated that their best luck 
was fishing out of Gonnanoque, that 
quaintly charming town famed as a 
Fisherman’s Paradise. Between _fish- 
ing trips, Mr. Rosett visited the Flora- 
synth Laboratories offices in Montreal 
and Toronto where he found business 
moving along at a brisk pace with 
excellent prospects for the fall despite 
the uncertain conditions. 


> Ensign Clifford Myron Baker, Jr., 
son of Clifford M. Baker, president of 
Pond’s Extract Co., New York, N. Y., 
was married to Miss Jane Benson 
Myers. of Plattsburg, N. Y., in Platts- 
burg, August 23. Ensign Baker who 
received his commission last April 
served as an instructor at the naval 
air station in Corpus Christi, Tex., until 
recently when he was assigned to an 
instructorship in Boston. Ensign Baker 
was graduated from Princeton Uni- 
versity in 1938 where he was captain 
of the tennis team. Ensign and Mrs. 
Baker are making their home in Boston. 


> Sidney Picker, sales manager of 
Miner’s, Inc., New York, N. Y., and 
Mrs. Picker have announced the en- 
gugement of their daughter Miss Ruth 
Mildred Picker, to Dr. Norman Joseph 
Glucksman. 


> Dr. S. Iserman, retired head of Van 
Dyk & Co., Jersey City, N. J., is visit- 
ing Los Angeles, Calif. After a short 
slay there, he will go to Washington, 
D. C.. on government business, later 
proceeding to Jersey City, where he 
will spend some time at the plant. 


> Kurt Loesch, for many years in charge 
of Lentheric, Inc., laboratories, has been 
elected a director of the firm. 


> Fred Voss, buyer for the Sontag Drug 


Stores, Southern California _ retail 
chain, for the past 13 years, has be- 
come associated with the management 
of the Malcolm C. Currie Sales Agency, 
Los Angeles wholesale distributing firm 
for cosmetics and toilet goods. 


> Ben Kapp, Los Angeles, Calif., Pacific 
Coast manager for Van Dyk & Co., 


and Mrs. Kapp celebrated their 25th 
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wedding anniversary within the past 
month at Earl Carroll’s famous theater 
restaurant in Hollywood, surrounded by 
friends and business associates. Mr. 
and Mrs. Kapp were married in New 
York. The event will be further cele- 
brated shortly when the couple move 
into a new home at 618 South Mansfield 
Ave., Los Angeles, which they recently 
purchased. 


> Miss Mab Wilson, recently appointed 
a vice-president of Lentheric, Inc., will 
continue in charge of the firm’s salon 
and will have additional duties in con- 
nection with the promotion of the com- 
pany’s “soft focus” cosmetics. Miss 
Wilson, who is a former beauty editor 
of Vogue, joined Lentheric March 15. 


> Charles C. 


throughout the perfume industry have 


Bryan, whose contacts 


made him one of the best known figures 
in the trade, is the latest employe of 
Fritzsche Brothers, Inc., New York, N. 
Y.. to join the nation’s armed forces. 
Mr. Bryan has been commissioned a 
lieutenant in the air corps and has left 
for the indoctrination school at Miami, 
Fla. He is the 34th of the firm’s em- 
ployes to enter the services. Vernon 
Hill, a member of the company’s sales 
staff of Philadelphia, has enlisted in the 
Coast Guard and has received a rating 
of pharmacist’s mate, third grade. ‘The 
sons of two of the firm’s executives also 
Lieut. Fred- 
erick H. Leonhardt, Jr., only son of 
Mr. Leonhardt, president of Fritzsche 
Brothers, Inc., is in training at Camp 
Carson, Colo., with the 823rd Tank 
Destroyer Batallion, while the two 
sons of John H. Montgomery, secre- 
Robert W. 


Montgomery, is an aviation cadet in 


have entered the services. 


tary, are in the air corps. 


Lieut. F. H. Leonhardt, Jr. 


the United States Naval Reserve at 
Jacksonville, Fla.. and expects to be 
commissioned within a month or so, 
while John H. Mongomery, Jr., is in 
the United States Air Corps at Tyn- 
dall Field, Panama City, Fla. 


> Monroe Kidder, Los Angeles, Calif., 
soil chemist and an authority on bot- 
any, who has been urging the cultiva- 
tion of ssential oil and allied plants 
in California for a long time past, has 
been appointed to supervise a Cali- 
fornia state experimental project and 
to advise under the auspices of the 
educational division of the State De- 
partment of Agriculture, anyone inter- 
ested in producing these plants in 
California. The California 
ceutical 


Pharma- 
Assn., and the southern and 
northern Califorpia retail drug asso- 
ciations have endorsed the movement. 
An officer of one of these organizations 
said late in August that the production 
of drug and essential oil plants in Cal- 
ifornia this year would be considerably 
He did not 
pretend, however, that such production 
had already developed into anything 


larger than ever before. 


like a substantial industry but said it 
was getting a start. The state of Cali- 
fornia has an essential oil and drug 
plant experiment project under way this 
year at San Luis Obisp« 


> John Klochkov, chemist for the old 
Belgian Trading Co., who is well known 
in the essential oil industry, is now 
navy inspector of ordnance at the Cruc- 
ible Steel Co., Harrison, N. J. Mr. 
Klochkov is a graduate mining and 
metallurgical engineer and in World 
War I he invented a tracer projectile 
which received the commendation of the 
Czar of Russia. He came to the United 
States in 1923 as chief engineer for the 
Emil Rajah Co., of Seattle, Wash., 
where he was in charge of flower culti- 
vation and worked out 
methods for the extraction of essential 
oil. From 1926 to 1933 he was presi- 
dent of the Florina Essential Oil Co., 
New York. 


where he 


> Harold G. Paull. manufacturing 
chemist in the cosmetic department of 
the Brunswig Drug Co., Los Angeles, 
Calif., bas become a pharmacist’s mate 
in the United States Navy. Mr. Paull 
joined the Brunswig organization seven 
He and Henry Miller, his 
immediate chief, have worked together 
in the same relationship for 20 years, 
starting at the Armand plant in Des 
Moines, Ia. Mr. Miller said Mr. Paull’s 
position was being taken by Kelvin 
Winwood, brother of Lois Armstrong, 
executive-secretary of the California 
Cosmetic Assn., who has been with the 
cosmetic department several years. 


years ago. 
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Myacinth “Sch. & Co.” 
In which is concentrated all the fragrance of the 


fresh flower. Produces an ideal perfume. 


Jasmine 41000 “Sch. & Co.” 
Contains all the odor constituents of the fresh 
blossom. A remarkably true imitation in ex- 


tremely concentrated form. 


Gardenia “Sch. & Co.°’ 
Strong, flowery, powerful and tenacious, with 
just the right touch of harshness. 


Fleurs de Mousse “Sch. & Co.” 
Heavy and tenacious, very useful for toning fine 
fancy perfumes. 


Neroli “Sch. & Co.” 
A perfect imitation of the natural oil of Neroli, 
20% effective than distillate 
from the blossom of citrus bigaradia. 


more the finest 


Cincinnati . Chicago ° Cleveland 
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floral absolutes 


nee aristocrats in their field bear 





an extremely striking resemblance to the 





natural floral extracts. 





The true basic odor of the absolute is re- 


captured, together with the fine _top 
notes, completing the perfection of the 





A few of our most important synthetic floral oils are 


SCHIMMEL & Co.. INC. 


601 WEST TWENTY-SIXTH STREET 
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Orange Flowers “Sch. & Co.” 
A famous Schimmel product, recognized as a 
faithful reproduction of the natural absolute. 
Replaces it, pound for pound. 


















Orange Flowers Terpeneless 
“Sch. & Co.”’ 
The aromatic quality of orange flowers, plus in- 
creased solubility. 


Red Rose “Sch. & Co.” 
A rich, well balanced base, this recently still 
further perfected reproduction is a revolutionary 
achievement in the synthesis of floral ottos. 


Violet de Parme “Sch. & Co.” 
The scent of fresh Parma violets at their most 
fragrant. 


Violet “Sch. & Co.”’ 
So perfect a reproduction that the expensive 


natural product is no longer needed. 


NEW YORK, N. Y. 


New Orleans * St. Louis 
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NEWS FROM WASHINGTON 


by ARNOLD KRUCKMAN, Washington Correspondent 


Cosmetic industry to be cut 
down and squeezed together 


Concentration of industry is now the 
most immediate problem under con- 
sideration by Chief C. A. Willard of 
WPB Toiletries and Cosmetic Branch. 
This process of pruning, clipping, cut- 
ting down, combining and squeezing 
together the industry of the nation ap- 
plies to ALL industry. There has 
been hope that industries which do not 
use any appreciable quantities of ma- 
terials needed for the War might be 
permitted to go along without under- 
going concentration, 

It was particularly felt the toiletries 
and cosmetics and flavors industries 
might be among the few which would 
be passed over because they use vir- 
tually nothing that is necessary for 
War, and because they produce either 
essentials or products that have a de- 
cisive bearing on the morale neces- 
sary for support of the War effort. 
There are a substantial number of per- 
sons in WPB, and probably in other 
agencies, who believe industries like 
yours make such an insignificant de- 
mand upon ANY factor that enters into 
the War economy that Government 
could readily justify their continued 
existence without drastic changes in 
their present constitution. Apparently 
the ultimate group that shapes the 
War program has decided that NO in- 
dustrial unit may avoid the discipline 
necessary to create the machine re- 
quired to make Total War. Daily it 
becomes more sharply clear that every 
economic 
social, 


factor, as well as every 
political and cultural factor 
must be strictly subordinated to the 
unity imperative to make this new kind 
of war. 


How England concentrated 
its industries 


The idea and plan for industrial con- 
centration comes from Britain. Over 
there they practise five types. The 
first is a permanent combination, or 
concentration, of all production under 
one or more firms, and the merging of 
ownership of all firms in an industry in 
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Another form is 
known as Transfer of Quotas. This 


one or more firms. 


type of concentration permits certain 
firms to buy out the rights of other 
firms to produce the quotas allocated to 
the entire industry. Under another type 
known as Pooling all firms of the in- 
dustry share in the profits of the firms 
permitted to continue in operation. 
There is also the form known as Agency 
Agreement. This type of concentration 
operates by permitting some firms to 
produce articles as agents of the firms 
which are closed. The closed firms buy 
the goods at cost and distribute them 


The fifth 


type is known as Levy and Compensa- 


among themselves for resale. 


tion. Under this form one firm, at least 
very few firms, are permitted to operate 
and are known as “nucleus” firms. The 
few permitted to exist take over the en- 
tire business of the industry, paying a 
fixed amount to the others. 


Why situation in U. S. differs 
from that in Britain 


Before discussing the plan that ap- 
parently is in process of evolution for 
application to the American toiletries, 
cosmetics and flavors industries. it is 
wise briefly to consider the difference 
between the situation in the United 
Kingdom and in the United States. The 
committee sent to England early in 
August by Donald Nelson found, of 
course, that the United Kingdom itself 
is a highly concentrated society and 
economy. They found you could put the 
entire United Kingdom in Minnesota or 
Oregon, for instance, and have room to 
spare in either state. We sprawl over 
more than 3,000,000 square miles in 
continental United States alone, while 
there are roughly 93,000 square miles 
in all the area of the United Kingdom. 
Approximately 40,000,000 persons live 
in close geophysical intimacy in that 
tight littke community, and they are 
homogeneous racially, culturally, and in 
Within a few 
hours, at the most within a few days, 
it is practicable to sell the people of 
the United Kingdom the basic idea of 
a new commercial program. The whole 


almost every other sense. 





spirit of their economy and society is 


local, even parochial, scarcely ever 


more than regional. You can fly from 
one extreme point of the Kingdom to 
the other in two or three hours. A train 
still will take you from London to Glas- 
gow between late night and sunrise. The 
situation in a compact, tradition-grooved 
social organism like the United King- 
dom is very different from the circum- 
stances confronting us in the vast 
heterogeneous country like the United 
States. 
we must be very careful before we 
adopt a pattern of action simply be- 


For this reason it is obvious 


cause it worked over there. 


How the cosmetic industry is 
concentrated in Britain 


In the United Kingdom the toiletries 
and cosmetic industry has been “con- 
centrated” in a few “nucleus” firms. The 
surviving nucleus firms produce the 
wares still permitted to be manufac- 
tured, approximately 25% of normal 
peacetime production. It should be 
marked that concentration is in effect 
an added shrinkage of industry, being 
superimposed on the limitations already 
placed on the supply of materials and 
facilities, and control of prices. In the 
United Kingdom the firms that have 
been closed may buy from the nucleus 
firms a share of the products. The 
nucleus firms, as manufacturers, are 
permitted to charge them the cost-plus- 
a-fixed-profit. Each firm of the industry 
continues to do its own selling through 
its own sales organization. Every firm 
is urged to preserve its sales organiza- 
tion, and is urged to continue to adver- 
tise its wares. The identity of the wares 
is maintained by the preservation of 
trade-marks and trade-names. Each firm 
sells what it buys from the nucleus 
firms under its own trade-name and 
with its own trade-marks. 


Believe British plan will 

be followed by our industry 

Broadly speaking, the British plan is 
assumed to be the plan that will be 
applied to our own industry. How it 
will be worked out in practice may be 
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SELF-SUFFICIENCY through the use of 
U.S.A. Grown and Distilled Essential Oils and American- 
made Perfuming and Flavoring Materials is closer to 
reality today, than ever before. 


Under the supervision of the U. S. Department 
of Agriculture, college experimental bureaus and MM&R 
research laboratories, plantings for Essential Oils have 
been multiplied many fold. Oils that never before carried 
the “Made in U.S. A.” label are being produced in large 
quantities now! 


Where it was necessary to offset the frequent 
inadequacies of American soil, the MM&R laboratories 
produced numerous scientifically manufactured replace- 
ments. These are now available to help manufacturers 
through these difficult times. 


MM&R chemists will be happy to aid in help- 
ing you find a solution to your perfuming problems. 


New Book Tells the Story of 
U.S. A. Grown and Distilled 
ESSENTIAL OILS 


and Related Products 


The book is, we believe, the only comprehensive presentation 
of ''Made in U. S. A."' Essential Oils. Both a reference book 
and a guide, it presents many answers to pertinent questions. 


WRITE FOR IT NOW! 


fy Maswus, Maoce s Heynao, INC. 


ALITY ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS, BASIC PERFUMES, FLAVORING MATERIALS ... . SINCE 1895. 
“16 DESBROSSES STREET, NEW YORK CITY * 221 NORTH LASALLE STREET, CHICAGO 


Make Your Reservations Now September 29th e Waldorf-Astoria, New York. 
For the Year’s Outstanding Event N. W. D. A. VICTORY BANQUET $10 per Cover. Open to non-members of N.W.D.A. 
Entire Net Proceeds to ARMY & NAVY RELIEF @ U.S.0. e Percy C. Magnus, Chairman Victory Banquet, 16 Desbrosses St., N. Y. 
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deduced from the philosophy behind the 
program that seems to be crystallizing 
for the operation of other American in- 
A basic indus- 
try recently “concentrated,” through its 
own Industry Advisory Committee, was 
asked to signify its preference whether 
production should be telescoped into 5 


dustrial concentrations. 


major firms, or 12 medium manufactur- 
ers. or 18 smaller concerns. WPB made 
no secret of its view that the smaller 
firms should be vested with the author- 
ity to continue, and that the large firms 
should go into out-and-out war work. 
If WPB social progressives have their 
way it is likely the greater part of the 
40 smaller manufacturers would be 
But the Army 
also has a very important part in this 


designated to carry on. 


program. It shapes the mechanism that 
fights the war. The Army with utter 
sincerity believes smaller firms are not 
as competent to produce as swiftly and 
efficiently as the larger factories. 


Criteria to determine how 
concentration shall be done 

Fifteen criteria have been set up to de- 
termine the concentration of an indus- 
try. Six of these criteria are the gov- 
erning principles. The first is availabil- 
ity of material and how far the industry 
can dispense with critical material. The 
second is labor supply. The labor sup- 
ply problem involves consideration of 
the question in regard to the extent the 
industry will draw upon labor needed 
for more essential war production. The 
third of the criteria sets up the postulate 
that the most useful plant for produc- 
tion is the plant located nearest to sup- 
ply of raw material with least demand 
on transportation facilities, and which 
is nearest to labor not needed for other 
essential war work. The fourth factor 
is power, either in the form of electri- 
cal energy or fuel, or both. Obviously 
the plant that least interferes with more 
essential war work in its use of power 
or fuel is the plant that is regarded 
with most favor. 


Another idea borrowed from 
Britain—elimination of cross haul 


The fifth equation, transportation, has 
to do with a problem that is rapidly 
becoming a major bottleneck. There 
is a glut of freight in some centers, 
there is a growing shortage of freight 
cars and trucks, and the arteries of 
transportation are jamming up to the 
extent that it is deemed likely there 
may be some breakdowns this winter. 
To solve part of the problem it has 
been decided to borrow another idea 
from Britain, the elimination of the 
cross-haul. Over there, after the great 


air raids, with transport snarls, they 
stopped shipments from one major sec- 
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tion to another and taught the people 
of various sections to depend upon their 
The same principle is 
being applied here. Only actual war 
materiel is to be shipped from one 
major area to another. New England; 


local resources. 


the states grouped around New York 
City; and the states grouped around 
Philadelphia, Chicago, Milwaukee, 
Omaha, Salt Lake City, Denver, San 
Seattle, 
Angeles, will be expected to develop re- 


Francisco, Portland, Los 
sources for the support of their regions 
by taking the resources out of their 
own regions. The breakdown into re- 
gions here given should be regarded 
In all likelihood the 
breakdown will be far more local. With 
our own growing shortages of materials 


only as typical. 


and facilities, and the desperate need 
of the other United Nations, we must 
not only do with less, but we must 
chiefly depend upon whatever we have 
close at hand. We must depend upon 
our local resources, used under super- 


vision and regulation from Washington. 


Plants with best management 


will be chosen to produce 

The sixth of the fifteen criteria is ef- 
ficiency of management. The plant 
with the best management, with the best 
equipment, with the resources to pro- 
duce the largest volume at the least 
cost of labor and supporting equipment. 
This doc- 


trine of efficiency of management is the 


will be chosen to produce. 


very core of the whole concentration 
philosophy developing in this country. 
Waste of space, labor, power, equip- 
ment, transportation, will increasingly 
be the cardinal economic sin. As a 
matter of fact competition is regarded 
as one of the cardinal sins, in these 
times. 


Anything superfluous will 
be economic sin against war 


Everything that is superfluous will be 
an economic sin against the war effort. 
It is almost certain there will be fur- 
ther simplification of the kinds and 
types and varieties of toiletries and cos- 
metic products that may be marketed. 
Generally speaking you get the idea 
that one thing in the future must do 
for at least five things we have now. 
There is little doubt that the plants of 
the toiletries and cosmetic industries 
which have the facilities to produce the 
widest range of merchandise, which can 
handle everything from raw materials 
to end-use products, will be the plants 
chosen to manufacture on a cost-plus- 
a-fixed-profit basis, while other manu- 
facturing plants will be given the option 
of quitting altogether or of buying from 
the few producers and 
solely as selling organizations. 


functioning 


Most cosmetic plants will 
have to accept non-competitive role 


Actually most of the existing units will 
probably have the opportunity to con- 
tinue in business. But most of them 
will be compelled to slim down some 
of their operations and to accept non- 
competitive existence for the duration. 
After the war, it is promised all pro- 
ducers may resume their former status. 


Retailers also will be 

concentrated as in Britain 

Retailers, which includes service units, 
Concentra- 
tion of retailers will be effected much 


also will be concentrated. 


in the same manner as it was brought 
about in Britain. Apparently there will 
be a rigid inventory control. The In- 
ventory Control Committee brought in 
its report early in September and urged 
that the inventories of retailers only be 
placed under control. This obviously 
means that the majority of stores will 
be strictly limited in what they may 
sell, how much they may sell, where 
they may sell, and how much room they 
may use to do business. This naturally 
means some retailers will go out of 
business, either voluntarily or by com- 
pulsion. 


Robert Blair in charge of 

cosmetic transportation 

Chief Willard of the Toiletries and Cos- 
metics Branch announced the appoint- 
ment of Robert Blair as assistant in 
charge of transportation problems. 


Many appeals made chiefly 
on “new” products 


Chief Willard has had an unusually 
large number of appeals from manu- 
facturers of new products that do not 
come under the calendar limitations of 
the order. In most instances, well over 
90 per cent, the applicants try to fit 
the new products into the class of an 
Apparently most 
of the applicants sincerely are misled 


established product. 


as to what is a new product and what 
is simply a variation of an existing class 
of established products. If you can put 
your new variation under an old classi- 
fication you are safe. 


Difficulties in answering 
OPA questionnaires ironed out 


The 600 members of the industry who 
received questionnaires were advised 
they might take until the middle of 
September to file with the OPA. A 
cross-section of the industry were 
queried in order to find a basis for 
price ceilings. The questionnaire cov- 
ered new products and new sizes. In 
cases where the information involved 
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intimate and private details that would 
run into a survey of many minute items 
a formula was devised that enabled 
some producers to bulk the data. Gen- 
erally speaking, the object was to se- 
cure dependable reliable information 
without placing an extraordinary bur- 
den on the business unit. It was found 
in one instance the examination of 6,000 
items passing across the books daily 
would involve the work of a clerk over 
ten years, or the employment of a firm 
of certified accountants at a cost of 
not less than $10,000 to answer simply 
Under the law it is 
compulsory to comply with the demand 
to furnish the information, and the re- 
fusal to supply the facts might lead to 
a process which might put the indus- 
trial unit in contempt of court, or be 
punished with imprisonment and $5,000 
fine. OPA, however, has not been a 


two interrogations. 


stickler for unreasonable compliance 
and has cooperated with industry to 
make the proceeding practicable. 


Chief Willard warns distributors 
not to urge retailers to stock up 


Chief Willard of the Toiletries and Cos- 
metics Branch already has had occasion 
to warn some distributors to cease urg- 
Apparently the 
distributors suggested that 
might rapidly grow scarcer, and that 
retailers would be wise to stock up ex- 
Not only is both 
the counsel and the selling effort by the 
distributor contrary to patriotic policy, 
but it is bound to hurt the retailer. 


ing retailers to hoard. 
products 


cessive inventories. 


When the inventory control machinery 
goes into effect the retailer with exces- 
unquestionably 
suffer public odium, his inventory will 
be seized, and it is likely there may 
be punishment for hoarding. One break 


sive inventories will 


for retailers recently was when OPA an- 
nounced any of the 100 local OPA of- 
fices could swiftly and simply handle 
any price readjustment problem a local 
retailer might have. All that is neces- 
sary is to put the problem up to the 
nearest OPA office. It has authority 
now to make decisions and rulings. Nor 
is it necessary, declares OPA, to have 
a sworn statement on every invoice to 
certify the price-ceilings. An appro- 
priate statement imprinted on invoices, 
to the effect that the prices do not ex- 
ceed the maxima, is sufficient. 


Processing tax on coconut 
oil may be suspended 


HR 6682, enacted in the House and 
reported to the Senate, provides that 
at the discretion of the President, for 
the duration, he may suspend the 
Board 
of Economic Warfare announced that 
importers of fats, oils and oil-bearing 


processing tax on coconut oil. 
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materials must submit their offers to 
sell to the Commodity Credit Corpora- 
tion by 4 p.m., Eastern War Time, on 
Mondays, Wednesdays, and Fridays. 


Mexico develops bergamot substi- 
tute and produces new lime oil 


Lester A. Barber, the chief of the sec- 
tion in the Department of Commerce de- 
voted to essential oils, reports that 
Mexico has apparently developed a sub- 
stitute for Italian bergamot. Word has 
been received that a new oil is being 
produced from the “lima chicona,” a 
type of lime. It is reported during late 
1941 and early in 1942 a lime-factory in 
Colima processed about 1,500 pounds of 
what has been denominated as Mexican 
bergamot, coldpressed from the lima 
chicona. The tree is grown principally 
in the States of Jalisco and Michoacan. 
Further information is being gathered 
by U. S. Government officials in Mexico. 
Mr. Barber’s people likewise bring 
from Guatemala the word that planters 
in that country are making fine progress 
The planters 
in Guatemala also are growing good 
crops of lemongrass. The National 
Farm Chemurgic Council is making an 
effort to induce farmers in the North- 
west, in Canada, the Catskills, New 
England, northern Michigan, Minne- 
sota, Iowa, Idaho, Wyoming, Utah, 
Washington, Oregon, California, and 
any place where there are forests in 
the northern part of the United States 
and Canada, to cultivate and to collect 
the lichen oakmoss. It has furnished a 
study by the laboratory of Givaudan- 
Delawanna, Inc., in New Jersey, and 
reports the Evernias specimens pro- 
duced oleoresin oakmoss used in per- 


in developing citronella. 


fumery as a base for the strong, lasting 
“greeny” note. 

To enable them to carry out contracts 
with farmers two midwest peppermint 
oil dealers have been allowed by OPA 
to adjust their prices. 


Large volume of citronella 
and lemongrass in sight 


From within comes the encouraging 
word that a large volume of citronella, 
lemongrass, and other aromatic plants 
capable of producing oils, is in sight. 
Down in Haiti a native corporation 
financed by one of our RFC corpora- 
tions has successfully developed crops 
within much less than a year. They are 
able to operate within the proper eco- 
nomic limits with the native labor; and 
with the assistance of some of our own 
people, Haitian technicians have created 
fine plantations. It has been demon- 
strated they can grow at least four 
fine crops a year. The experts in 
Washington expect the products of 
Haiti to supply excellent substitutes for 








the materials we have hitherto obtained 
solely from Ceylon, Java, and othe: 
parts of the Asiatic East. This demon- 
stration is so encouraging that it is 
regarded certain the 
stimulate similar successful activities 
in other Central and South American 
It is curious that the effort 
to grow similar products in Santo 
Domingo, Haiti’s neighbor, has been a 
flop. The effort in Santo Domingo was 


example will 


countries. 


launched under the auspices of a 
refugee colony from Europe. The col- 
ony had plenty land, and operated 
similar climatic 
everything was almost identical except 
the direction, the supervision and the 
labor employed. The economy of the 
program apparently spelled the differ- 


under conditions; 


ence between success and failure. 


Government wants information 


on gums and substitutes 

Apparently it is anticipated there will 
be a shortage of gums and essential 
oils from Ceylon and other parts of 
India. Whether this forecasts the an- 
ticipation of an attack on India, or 
whether it assumes a growing scarcity 
of shipping, is not known. Various 
government agencies have addressed 
queries to American houses about pres- 
ent stocks and about the potentialities 
of substitutes. 


Spice industry advisory 
committee announced 


The Spice Industry Advisory Commit- 
tee, announced by R. Barclay Scull, 
chief of Imported Foods and Desserts 
Section of the WPB Food Branch, in- 
cludes Arthur G. Dunn, New York City; 
K. Schussler, Otto Gerdau Co., New 
York City; J. B. Bond, Wixon Spice 
Co., Chicago; Emil Frank, Tea and 
Spice, Cincinnati; L. W. Jones, Me- 
Cormick & Co., Inc., Baltimore; J. Max 
Weyer, Van Loan & Co., New York 
City; R. H. Cardwell, C. W. Antrims 
& Son, Richmond; V. H. Fischer, Dodge 
& Olcott, New York City; William M. 
Shields, David G. Evans Coffee Co.. St. 
Louis. 


Cosmetic excise taxes 
in July $2,572,002.91 
Federal Reserve Board reports its last 
regular survey revealed the toilet and 
cosmetics retail sales increased 17 per 
cent in one month. The retailers’ toilet 
goods excise tax collection for July 
totaled $2,572,002.91. And finally the 
Department of Commerce reports that 
the perfume and toilet manufacturers 
spent a greater percentage of the in- 
come from sales for advertising than 
any other industry in the United States, 
averaging for a year 20.65 per cent. 
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Toilet Goods Assn. plea to employ 
learners at subminimum rates denied 


The application of the Toilet Goods 
Assn. and “sundry other parties” to 
employ learners in the drug, medicine 
and toilet preparations industries at 
wages lower than the minimum wage 
applicable under Sec. 6 of the Fair 
Labor Standards Act has been denied 
by the Wage and Hour Div. of the 
U. S. Dept. of Labor. 
hearing, L. 


Following a 
Metcalfe Walling, adminis- 
trator, issued an order holding that the 
entire record pointed to a denial of the 
application and that no need was shown 
requiring the employment of learners 
at subminimum rates in order to pre- 
vent curtailment of opportunities for 
employment in the industry. 


New, well financed essential oil 
company producing oils in Mexico 


It seems that the recommendations of 
President Roosevelt with regard to the 
necessity of strengthening continental 
economy by creating in the Latin 
American countries industries for the 
purpose of exploiting their immense 
riches of raw materials are beginning 
to bear fruit. 

Advices have been received from 
Mexico that there has been established 
in that country a company called ‘Esen- 
cias y Productos Citricos S. A.,” with 
extensive capital, which has for its ob- 
ject the obtaining of essential oils, and 
in general the development of Mexico's 
vast riches of plant life. 

Esencias y Productos Citricos S. A. is 
establishing in its factory modern 
equipment appropriate for its purposes, 
and already is producing all the citrus 
essential oils (lime, limetta, orange 
bitter, etc.) and is preparing within 
a short time to manufacture the essen- 
tial oils of mint, rue, lemongrass, wild 
marjoram, and derivatives such as 
menthol, thymol, ete. 

The new firm has already obtained 
menthol and thymol, and, according to 
advices received, will be ready in a 
very few weeks to supply these ma- 
terials in relatively large quantities. 

The firm Esencias y Productos Citri- 
cos S. A. employs a staff of specialized 


& Essential Oil Review 





technicians, and among the heads of 
the firm are Dr. Fernando Rubio, Javier 
Serra and Alberto Farres, all of whom 
are well known in the trade. 


Three times as much tin as needed 
for tube making obtained by salvage 


Three times the amount of tin that the 
collapsible tube industry is allowed to 
use is obtained by salvage of exhaust- 
ed tubes, according to the latest in- 
formation from the Tin Salvage Insti- 
tute. Receipts of exhausted tubes has 
been so good that it has been necessary 
to put on two shifts of workmen to 
About ten 
tons of exhausted tubes are returned 
daily and from them about half of the 
metal obtained is tin. The remainder 
is roughly divided into lead, aluminum, 
junk and caps. For every dollar that 
the government put into the enterprise 
it is reaping a return of $2.50. 

To encourage more users to gather 
and return all exhausted tubes a pub- 
licity campaign is planned. The Army 
incidentally is cooperating in the move- 
ment; and already a shipment of used 
tubes has been sent from Pearl Harbor. 


handle the salvage work. 


Lemongrass oil being produced 
in Florida by U. S. Sugar Corp. 


The only commercial source of lemon- 
grass oil in the United States is now in 
full production at Clewiston, Florida, 
on a chain-line basis, Jay W. Moran, 
vice-president of the U. S. Sugar Corp., 
reports. About 1,000 acres in the Ever- 
glades will provide about 100,000 
pounds of the oil for American indus- 
try. Samples of the oil show it to be 
between 75 and 80 per cent pure citral, 
Moran said. 

Harvesting is now operating on a 
continuous cycle of ten weeks. By the 
time the last acre has been cut, the first 
is again ready for harvesting, with the 
climate permitting four cuttings a year. 
The sugar company began experiments 
back in 1935. The only other source at 
present is plantings in Guatemala, and 
these are subject to ship deliveries. 

Lemongrass, once the oil has been 
extracted, also has been proved an ex- 
cellent cattle feed when mixed with 
black strap molasses. 








WPB Toiletries and Cosmetic Branch 
now included in Chemical Branch 


Transfer of the drugs and pharmaceu- 
tical section from the Health Supplies 
Branch to the Chemicals Branch, and 
inclusion of the Toiletries and Cosmet- 
ics Branch in the Chemicals Branch as 
a section have been announced. The 
purpose of the transfers is to include 
all chemical products in a single or- 
ganization of the War Production 
Board. Personnel changes will be an- 
nounced later. 


Specific standards to be included 
in all OPA regulations 
Direct attack on the hidden price in- 
creases that result from debasement of 
quality, use of inferior materials, and 
“skimping” on measurements and work- 
manship is being launched by OPA. 
To this end, Leon Henderson dis- 
closed that he has created a Stand- 
ards Division which will provide OPA 
operating divisions with the technical 
assistance required to develop specific 
standards for inclusion in all OPA 
regulations where quality of product 
is a factor. These standards, which 
must be met if the commodity or prod- 
uct is to command the applicable maxi- 
mum price, will include definitions of 
quality and may require goods to be 
identified and labeled accordingly. 


Final meeting of year for 
St. Louis group October 13 


The fifth meeting of the Associated 
Drug & Chemical Industries of Mis- 
souri, Inc., was held at the Normandy 
club in St. Louis, Sept. 1. Prizes were 
won by the following members: Ray 
Caulk, Eugene Meyer, France A. Bara- 
da, Ernest Stehlby, Louis J. Farley and 
H. D. McGowan. Kenneth Flint. of 
Decatur, Ill., was a guest. 

The group’s final meeting of the 
year will be held Tuesday, Oct. 13. An 
invitation to attend is extended to out 
of town people associated with the 
drug and chemical industries who may 
be in St. Louis at that time. The affair 
will be held at the Bellerive Country 
club. Mr. Barada, chairman of the 
golf section, is in charge. 
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Bush Aromatics, inc. 


136 Liberty Street New York, N. Y. 
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New administrator for collapsible 
tubes M-115 appointed 


Curtis W. Barnes, formerly adminis- 
trator of M-115 covering collapsible 
tubes, has been transferred to the Ap- 
peals Branch of the War Production 
Board. In his place as administrator 
of M-115, R. G. Mower has been ap- 
pointed with Albert F. Liswell, former- 
ly assistant to Mr. Barnes, who will be 
in charge of details. 

Mr. Mower will be the government 
presiding officer on the Industry Ad- 
visory Committee. The members of this 
committee are: 

\. W. Paull, Jr., Wheeling Stamping 
Co., Wheeling, W. Va.; H. A. Larson, 
New England Collapsible Tube Co., 
New London, Conn.; H. S. Darlington, 
A. H. Wirz, Inc., Chester, Pa.; R. S. 
Westgate, Globe Collapsible Tube Co., 
Brooklyn, N. Y.; Werner R. Rentschler, 
Jr., Art Tube Co., Inc., Irvington, N. J.; 
Frederic Remington, Peerless Tube Co.. 
Bloomfield, N. wed Charles R. Klein- 
beck, Atlantic Mfg. Co., Newark, N. J. 

In addition to the foregoing members 
a number of large tin tube users were 
invited to serve as advisory members. 
They are: Roy W. Peet, Colgate-Palm- 
olive-Peet Co.; J. Y. Lund, Lambert 
Pharmacal Co.; H. F. Woulfe, Pepso- 
dent Co.; W. S. Merrell, William S. 
Merrell Co. and William Bristol, Bris- 
tol-Myers Co. 


Glycerine producers and users 

now governed by new procedure 
Procedure for glycerine users and pro- 
ducers to file reports and requests for 
allocations with WPB is changed by 
Amendment No. 1 to General Prefer- 
ence Order M-58. The new procedures 
are to conform to the WPB policy of 
allocating in advance only shipments of 
10,000 pounds or over, and of filling 
orders from 50 to 10,000 pounds pur- 
suant to directive. The same forms are 
to be used under the new procedure as 
have been used in the past. 


Argentina sends chemists 
to study aromatic plants 


To study industrial utilization of farm 
products, including aromatic plants, 
Argentina has sent to the United States 
four chemists and chemical engineers. 
From Washington they will travel for 
further study to each of the laboratories 
of the Bureau of Agricultural Chemistry 
and Engineering. The men are Prof. 
Carlos Clementino Zarate of the Uni- 
versity of Santa Fe; Prof. Oscar Satur- 
nino Mallea, University of Santa Fe; 
Dr. Enrique Duprat, University of 
Buenos Aires; and Prof. Jose Baialardo, 
University of Santa Fe. 

WPB reports the tube-for-tube  ex- 


& Essential Oil Review 


change over the counter nets the Con- 
servation Division over 40 tons critical 
Paul Cabot, Deputy 
Director, says it is not enough, and asks 
the industry to do something about it. 


metal each month. 


Seaforth line for men to be 
produced in Greenwich, Conn. 

The Alfred D. McKelvy Co., manu- 
facturers of Seaforth toiletries for men, 
has leased a new factory in Greenwich, 
Conn., Alfred D. 

McKelvy, 


dent, 


presi- 
announces. 
The present man- 
ufacturing — facili- 
ties are being re- 
moved from Min- 
Minn., 
where the 


neapolis, 
com- 
pany has been 
located since its 
establishment 
than two 
Ware- 
space will be 
Minneapolis. 


— Alfred D. McKelvy 
years ago. 
house maintained in 
While manufacturing 
will be done in the Greenwich plant. 
executive offices are to be maintained 
at 10 Rockefeller Plaza, New York. 
N. Y. H. C. Richardson has been 
named sales manager. He has been 
with the McKelvy company for two 
years as manager of the West Coast 
division, prior to which he was buyer 
of toiletries for Donaldson’s depart- 
ment store (Minneapolis) where he had 
been associated since his graduation 


from the University of Minnesota. 


Canadian firms are cutting 
down on use of paper board 


Cosmetic firms in Canada are recog- 
nizing the need for conservation by cut- 
ting down on their paper board require- 
ments. A well-known British firm has 
decreased the use of paper board in 
window and counter displays by 60 per 
cent and has reduced the variety of gift 
set packages by 55 per cent. 

Some firms are eliminating all gift 
packaging, while others are using up 
old stocks of paper. Although these 
changes in packaging will not be no- 
ticed on retail counters for some 
months, the handwriting is on the wall 
and in the fourth year of the war 


cosmetics will come in plainer attire. 


Sale of Rare Chemicals, Inc., is 
first made by Alien Custodian 


The plant of Rare Chemicals, Inc., 
Flemington, N. J., has been acquired 
by National Oil Products Co., Harrison, 
N. J., in the first sale by the Alien Cus- 
todian’s office of any of the properties 
that have been seized from foreign na- 
tionals. Among the products 
manufactured at the seven and one-half 


being 


acre Rare Chemical plant are anes- 
thetics, hormones and analgesics. The 
plant will be operated as a wholly own- 
ed subsidiary, according to Charles P. 
Gulick, president and chairman of the 
board of National Oil Products Co. 
Officers include Mr. Gulick, president: 
Erwin T. 
Ralph Wechsler, treasurer, and A. A. 
Mr. Fritzsching, for- 
president of 


Fritzsching, vice - president; 


Vetter, secretary. 
Rare Chemicals, 


Inc.. will remain as manager. 


merly 


Roux lash and brow tint found 
not injurious by federal court jury 


Roux lash and brow tint when used in 
accordance with directions is not in- 
jurious it was decided recently by a 
jury in the U. S. District Court for the 
Eastern District of New York. The deci- 
sion on this fact followed four years of 
litigation. 

The product made by Roux Labora- 
tories, Inc., New York, N. Y., has been 
on the market about six years and 
enough has been sold in that time, it 
is stated, for more than 16 million ap- 
plications. Roux is not made with coal 
tar dyes. The decision establishes the 
right of the company to ship Roux lash 
and brow tint in interstate commerce 
and for the product to be used in ac- 
cordance with directions. 


Some things you CAN do 

under OPA price regulations 
Information on selling practices under 
the OPA’s General Price 
Regulation in the form of a 29-page 


Maximum 


compendium has been sent to member 
manufacturers of the Assn. of National 
Advertisers, Inc., New York, N. Y. 
Under the heading “Some Things 
You CAN Do” the report lists such 
things as: Lower your prices below 
those in effect in March 1942; drop 
bona fide advertising allowances, dis- 
continue the use of bona fide demon- 
strators or push money, give a new 
premium or increase an existing one, 
deals 
March which were to have terminated 


discontinue — special given in 
within four months after they first be- 
came effective, issue new fair trade 
contracts at or below March prices, 
price a new product which falls into 
a competitive class without authoriza- 
tion from OPA, and inaugurate or in- 
crease deposits on containers under 
certain circumstances. 

Also listed are things you cannot do. 
most of which are well known by now. 
The report is well indexed and covers 
consumer services, the rollback, free 
goods, fair trade, private brands, right 
of refusal to sell, traveling demon- 
strators and package deals, as well as 
other matters of pertinent interest to 
manufacturers. 
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OIL 
BERGAMOT 


ARTIFICIAL 
EXTRA 


I aiiests of the Natural Oil 


of Bergamot to a very high 
degree of perfection not easily 
matched. Has the same chemi- 
cal specifications as required 
by the National Formulary for 


Oz! of Bergamot. 


Samples and prices gladly furnished on request. 


Representatives 
CLIFFORD L. IORNS CO. 


619 Clark Avenue 
St. Louis, Mo. 


CUTLER CHEMICAL COMPANY 
Merion Gardens 


City Line & Wynnewood Rd. 


Merion, Pa. 
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B. AUTIFUL women choose the facial cream with the 
finest texture and the purest color. Facial cream made 
with a Beehive Brand Beeswax base has a better chance 
to meet these requirements. 

Beehive Brand Beeswax is 100% pure, it is unilorm in 
texture and perlectly white. Our buyers select it from the 
finest grade of crude beeswax. It is then tested for purity, 
quality and uniformity in our own laboratories, and 
bleached by the sun and air. 

Uniformity of Beehive Brand Beeswax will keep your 
product always up to the high standard you set for it. 
The quality and uniformity never change. It is entirely 
free from adulterants and imperfections of any kind. And 

back of every tablet of Beehive Brand 
Beeswax stands the reputation of the 
manufacturer. 


WRITE DEPT. A-? TODAY FOR COMPLETE 
INFORMATION 


mo 


WILL G BAUMER CANDLE CO., INC 
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N.W.D.A. banquet proceeds will 
be donated to war relief funds 


\ “Victory” banquet under the auspices 
of the National Wholesale Druggists 
Assn. will be held in the Waldorf- 
Astoria Hotel in 
New York Tues- 
day, Sept. 29, in 
conjunction with 
the —_association’s 
annual convention. 
The entire net 
proceeds of the 
affair will go to 
the Army and 
Navy relief fund, 
the American Red 
Cross and the 
U.S.O. Percy C. 
Magnus, president of Magnus, Mabee 
& Reynard, Inc., who is chairman of 
the banquet committee, states that for 
the first time in its 68 years of conven- 


Percy C. Magnus 


tions, the association will admit non- 
members to an annual banquet. 

In outlining features of the “Vic- 
tory” banquet, Mr. Magnus says there 
will be no formal speeches but there 
will be an abundance of entertainment, 
consisting of three great shows: the 
“Victory” show, the U.S.O. hour and 
the “Victory” carnival. Arrangements 
are being made for a “name” band and 
several headline acts in which stars of 
screen and radio will participate. The 
committee in charge stresses the fact 
that members of the entire drug, chem- 
ical and allied industries are invited to 
attend the banquet, regardless of mem- 
bership in the N.W.D.A. Both men and 
women will attend. Dress will be for- 
mal. Mr. Magnus forecasts an attend- 
ance of 1500. 

Reservations 
Perey C. 


should be sent to 
Magnus, Victory Banquet 
Chairman, 16 Desbrosses St., New York, 
N. Y. Tickets are $10 per cover. Mr. 
Magnus asrks that reservations be made 
as early as possible. He also suggests 
that those wanting rooms at the Wal- 
dorf-Astoria. make their reservations 
with the hotel promptly as a big de- 
mand for room space is anticipated. 
Assisting Mr. Magnus on the ban- 
quet committee are John C. Ostrom, 
of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade, secretary, and S. M. Weiss, 
of the A. W. Lewin Co., in charge of 
publicity. In addition, the committee 
membership includes a long list of 
men prominent in the allied trades. 


Louisiana modifies rigorous 
license fee provisions 


Louisiana has just passed a law amend- 
ing the annual license fee provision. 
Manufacturers of processed foods, pro- 
prietary medicine and cosmetics in 
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package form are required to register 
each separate and distinct product an- 
nually with the State Board of Health, 
and to supply the board with a sample 
Manu- 
facturers are assessed an annual ex- 


of such product upon request. 


amination and investigation charge not 
to exceed $2.50 for any one product 
registered. The total examination and 
investigation charge to any one manu- 
facturer shall not exceed $10 annually. 


No more anonymous cosmetics 
in England 


Capt. Waterhouse, parliamentary sec- 
retary to the Board of Trade, London, 
England, has disclosed that since Au- 
gust 17 all cosmetic manufacturers, 
whether registered or not, must put 
their names and addresses on all con- 
trolled cosmetics made by them. The 
purpose is to help in stamping out the 
manufacture of cosmetics for the black 
market. 


Tremendous increase in 
Florida citrus oil production 


U. S. Citrus Products Laboratories at 
Winter Haven, Fla., reports that there 
has been a tremendous increase in pro- 
duction of essential oils from Florida’s 
citrus fruit crop. Another government 
laboratory reports a large increase in 
peppermint acreage in Indiana and 
Michigan, stimulated largely by the ab- 
sence of menthol from China and 
Japan. Government sources also report 
a pilot plant essential oil still has been 
constructed in Idaho to make test runs 
of oil of sage, coriander, caraway and 
anise. From the American Embassy in 
London comes word that a new gum 
has been found to come from the acacia 
zacta in England, the gum being a good 
substitute for standard gum acacia. 
California is testing its camphor tree 
to determine its oil content. A whole 
tree (leaves, branches and roots) was 
shipped to an eastern factory for vari- 
ous trials. If the trees are found to 
have sufficient oil to develop an indus- 
try, California school children will be 


used to collect camphor seeds. 


Many import items placed on 
preferential shipping list 


The War Production Board has placed 
500 items of import from all parts of 
the world on an emergency shipping 
priorities list guaranteeing them prefer- 
ential treatment in the assignment of 
space in American-bound ships. The 
list, compiled by the Stockpile and 
Shipping Branch of the WPB, contains 
many items of interest to the cosmetic 
and drug trade. 
nages, source areas, or comparative 
ratings can be made for reasons of 
public policy. The list is subject to 


No publication of ton- 


addition and revision in the future as 
needs change, it was said. 

Some of the priority materials are 
subject to the provisions of General 
Imports Order M-63, which is divided 
into three classes, which are dealt with 
on the basis of their importance to the 
war effort. Private purchases for im- 
port of items under order M-63 are 
permitted only by exemptions issued by 
the WPB. These exemptions, together 
with certificates of shipping priority for 
materials listed as “Under Certificate,” 
may be obtained on application to the 
Stockpile and Shipping Branch of the 
WPB, Social Security Bldg., Washing- 
ton, D. C. 

A partial list of cargoes on the prior- 
ities list and their controlling import 
order follows: Boise de rose or linaloe 
oil (M-63 list 3), cajeput oil, camphor 
oil, cananga oil, cassia oil, cinnamon 
oil, citronella oil, clove oil, eucalyptus 
oil, lemongrass oil, lime oil, orange oil, 
palmarosa, patchuoli, petitgrain, pine 
needle, rosemary, and ylang-ylang. Also 
palm oil, M-63 list 2, and sperm oil, 
M-63 list 1. 

Gums listed include acacia, arabic, 
copals, damur, kauri, senegal, and 
zanzibar and tragacanth. Among the 
waxes are beeswax, carnauba, and our- 
cury, all under M-63 list 3. 
clude ginger root unground, mace un- 
ground, and nutmeg unground. Vanilla 
beans come under M-63 list 3. 


Spices in- 


Government urges training women 
to take the place of drafted men 


In view of the increasing number of 
men who are going to be drafted into 
the armed services, Gen. L. B. Hershey 
requests all manufacturers of cosmetics, 
soaps and flavoring extracts to make a 
prompt inventory of the men in their 
employ and to work out immediately 
a replacement program for training 
women so that they may step into the 
positions vacated by the men who must 
serve in the armed forces. Temporary 
deferments of necessary men _ while 
women are being trained to take their 
places is only allowed for critical 
occupations in essential industries. The 
relatively small number of men who 
are exempted from being called in any 
capacity by the draft may be used as 
replacements. 


Naugatuck receives certificate 
for war bond buying 


Naugatuck Aromatics 
Division of U. S. Rubber Co. are par- 
ticipating in the War Savings Bonds 
Payroll Deduction Plan. M. G. Couder- 
chet, head of the division, reports that 
his company has received a certificate 
from Henry Morgenthau, Jr., Secre- 
tary of the Treasury, to that effect. 


Employees of 
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Reg. Trade M: <M 


bait 
gamble! 


New regulations limiting imports of 
essential oils are forcing us to cancel 
many orders on our books 


“SUBJECT TO ARRIVAL” 


Our offering of merchandise 
“ON HAND” 


is your safest bet. 


Gerard J. Danco 


re a ay er: = 


Importers, Exporters, and Manufacturers of 
Essential and Synthetic Oils, 


Chemicals, etc. 


333 Sixth Avenue’ e New York, N. Y. 
Cable Address: Codan, New York 
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Types to fit 
most any 
formula. 


POWDERED NEUTRAL SOAPS 
TESTED PERSIAN QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 


JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 
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Each soldier carries three tin 
tubes with required medicaments 


Every soldier in the U. S. Army carries 
medicaments in three tin tubes. One 
contains tannic acid, another contains 
a sulphur ointment and a third con- 
tains morphine with a hypodermic nee- 
dle fixed into the tube and _ protected 
by a transparent plastic cover. Each 
field hospital uses tin tubes for blood 
plasma. The convenience, freedom from 
breakage and sanitary features of the 
collapsible tube were determining fac- 
tors in choosing the containers for the 
foregoing purposes, 

When it is remembered that provi- 
sion is also made for shaving and 
cleansing teeth it will readily be seen 
that the total number of collapsible 
itubes used by the armed forces in all 
branches reaches a sizeable volume. 


Oil producers in New York area 
organize for salvage campaign 


Essential oil, aromatic chemical, and 
vegetable oil producers and dealers, 
as well as producers of flavors in 
Greater New York area, were organ- 
ized to participate in the work of the 
Industrial Salvage Section of the Con- 
servation Division of the War Produc- 
tion Board at a luncheon meeting held 

2 Hotel 


September 2 at Pennsylvania, 
About sixty were 


New York, N. Y. 
present. Frederick J. Lueders, of 
George Lueders & Co., presided. He 
introduced Rolland J. Hamilton who is 
acting as chairman of the industrial 
salvage committee for Greater New 
York. Mr. Hamilton stressed the im- 
portance of the scrap drive to the war 
effort. 

R. Merrill Decker, regional chief, In- 
dustrial Salvage Division, outlined the 
manner in which the collection of 
scrap is accomplished by a voluntary 
plan of cooperation between industry 
and government. Iron and steel scrap 
are being given particular emphasis 
at this time, he said, and also wanted 
are non-ferrous metals, rubber, manila 
rope, burlap, and commercial solvents. 

Firms are asked to release scrap to 
a junk dealer and then notify the 
committee in charge of the kind and 
amount of material turned over and 
to whom it was delivered. The com- 
mittee reports this information to the 
WPB monthly. All junk dealers are 
licensed and must report to WPB 
monthly on all goods received. The 
WPB controls the flow of this scrap to 
such plants as must have it for the 
war effort. 

Failure of this voluntary method, it 
was indicated, will result in the gov- 
ernment being forced to inspect all 
places of business and decide what 
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must be given up to the scrap pile. 

Members of a committee to follow 
up the work and to call on all the 
members of the industry and _ have 
them appoint “scrap executives” within 
their companies are: F. H. Leonhardt, 
Fritzsche Brothers, Inc.; Harold L. 
Simons; J. B. Magnus, Magnus, Mabee, 
& Reynard; M. G. Couderchet, Nauga- 
tuck Aromatics; Dr. B. H. Smith, 
Virginia Dare Extract Co.; G. Lowen- 
stein, Fred Fear & Co.; E. D. Stults, 
Welch, Holme & Clark; and P. G. 
Brown. Mr. Lueders is chairman of 
this committee and all reports on dis- 
posal will be forwarded to him. 


What is a “Product” and how to get 
quotas told in L-171 interpretation 
The first interpretation of the cosmetics 
order L-171 emphasizes that the word 
“product” refers to classes of toiletries 
and cosmetics rather than to individual 
items or varieties coming within the 
classes and also gives a detailed expla- 
nation of the procedures to be used in 
determining quotas. It is also made 
clear that sample and tester sizes which 
are not sold are not regarded as con- 
sumer sizes. 

The official text of the interpretation 
follows: 

(a) The word “product,” as used in 
Order L-171 and Schedules 1 and 2 
thereto, refers to classes of toiletries 
and cosmetics, such as those named in 
Lists 1, 2 and 3, attached to Schedule 
1, rather than to the individual items 
coming within such classes. For ex- 
ample, even though a person has three 
different types or brands of “cleansing 
cream” in his line, the product is 
“cleansing cream,” and the three dif- 
ferent types or brands are merely varie- 
ties of the single product. Thus, in 
permitted production of 
cleansing cream under Schedule 1, the 
total production of all three types or 
brands of cleansing cream during 1941 
determines the 


determining 


person’s production 
quota for this product. 

Similarly, “tooth cleanser” is the 
single product, regardless of whether or 
not a person produces a powder, a paste 
and a liquid tooth cleanser, and regard- 
less of whether or not one variety comes 
within List 1 and the other two come 
within List 2 because of the ingredients 
contained therein. 

Under this interpretation of the word 
“product,” a person may from time to 
time make changes in the varieties of 
the product in his line, so long as his 
production and sales of the product re- 
main within the limitations prescribed 
by Schedule 1. 

The same interpretation of the word 
“product,” of course, applies with re- 
gard to the provisions of Schedule 2. 


(b) The following calculating proce- 
dures should be used in determining 
quotas under paragraph (b) (1) of 
Schedule 1: 

(1) In determining the total amount 
of production of a certain toiletry or 
cosmetic product, as to quantity (bulk), 
which is permitted under the provisions 
of paragraph (b) (1) of Schedule 1, a 
person is required to add together the 
quantity of this product that he ‘pro- 
duced under his name or brand and the 
quantity that he caused to be produced 
under his name or brand during 1941, 
and then apply the appropriate percent- 
age figure set forth in paragraph (b) 
(1). This calculation will give the per- 
mitted production, as to quantity, of 
this particular product. This production 
may be obtained either through the per- 
son producing the product himself, or 
through his causing it to be produced, 
or both, regardless of how it was ob- 
tained in 1941. 

In determining the permitted produc- 
tion of the product, as to number of 
marketable units, the same calculating 
procedure should be used. 

(2) In determining the total amount 
of a certain toiletry or cosmetic prod- 
uct, as to quantity (bulk), that a per- 
son may sell under the provisions of 
paragraph (b) (1) of Schedule 1, the 
person is required to take the quantity 
that he sold under his name or brand 
during 1941 and then apply the ap- 
propriate percentage figure set forth in 
paragraph (b) (1). This calculation 
will give the permitted sales, as to 
quantity, of this particular product. 

In determining the total number of 
marketable units of the product that 
may be sold, the same calculating pro- 
cedure should be used. 

All provisions of paragraph (b) (1) 
of Schedule 1 relating to “sales” refer 
to “gross sales” rather than “net sales.” 

(c) Some questions have arisen with 
regard to the determination of the 
quota under Schedule 1 for a product 
which includes one or more varieties 
coming within List 1 and one or more 
varieties coming within List 2. Any 
variety of the product coming within 
List 1 may be produced and sold with- 
out limitation. The quota for all varie- 
ties (in total) of the product coming 
within List 2 is determined by taking 
the entire production and sales of the 
product (including all varieties there- 
of) in 1941 and applying the percent- 
ages specified for List 2. 

(d) Sizes, such as sample sizes and 
tester sizes, which are not offered for 
sale nor sold in any manner by the per- 
son under whose name or brand they 
are produced or caused to be produced, 
are not to be regarded as consumer sizes. 
or professional or service sizes, under 
the provisions of Schedule 2. 
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WHITE OIL 


This oil has been the standard for many of America’s very 


oldest cream manufacturers since their origin. It is water- Ta 
| 
white and crystal-pure . . . odorless and tasteless . . . of ; > 
— ——— ——— = i} = ¥ a 
U.S. P. Acid Test and free of fluorescence . . . especially 


= PLYMOUTH PETROLATUMS U.S. P. 
refined for the cosmetic industry and as pure as a mineral i iia ins ial: aie saisiniiel Masai laa 
, . , Pennsylvania Crude. None are acid treated and all are 
oil can be made. Because of its extra lightness you should lens Gher and <f U8? gale. 


Both soft, low melting point consistencies and pharma- 


specify it for the soft, light, flufly creams demanded today. 


ceutical grades . . . as well as the regular grades for 
the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 
M. W. PARSONS 
vy 


and PLYMOUTH ORGANIC LABORATORIES, Inc. - 


BRIDGEPORT 


Until the emergency is over our facilities for the pro- 


duction of metal containers will be devoted to products 
of direct importance to the war effort. In the meantime 


containers of non-critical materials are being developed. 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT CONNECTICUT 
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Robare DeLong Laboratories move 
to larger quarters in Orange, N. J. 


Robare DeLong Laboratories, Inc., an- 
nounces the removal of its offices and 
factory from 467 Pearl St., New York. 
N. Y., to larger 
quarters at 278 
North Day Street, 
Orange, N. J. A 
subsidiary com- 
pany, Vanity 
Mfg., Inec., also 
will be located at 
the new address. 
Robare 
piesident of both 
companies, states 
that expansion of 
business 


DeLong, 


: Robare DeLong 
necessi- 


tates more room for laboratory and 
manufacturing facilities. The new 
plant consists of two buildings with a 
combined floor space of approximately 
20,000 sq. ft. A New York office will 
be located at 100 East 42 St., under the 
direction of Howard Hodge, who has 
formed an organization to handle sales 
of both the DeLong Laboratories and 
Vanity Mfg., Inc. 

Mr. DeLong has had many years of 
experience in the manufacture of cos- 
metics and in makeup and has inter- 
viewed thousands of women on their 
cosmetic wants and makeup problems. 
After seventeen years in Hollywood, 
Calif... Mr. DeLong sold his cosmetic 
line to Elizabeth Arden in 1936 and 
has since been in New York. Before 
establishing his present business, about 
two years ago, he was with Saks Fifth 
Avenue store where he developed the 
Celares line of makeup products as 
well as its unusual containers of crystal 
clear plastic material. 

Mr. DeLong, in addition to super- 
vision of manufacture and creation of 
new products and package designs, 
will continue to act as a consultant to 
cosmetic manufacturers. Vanity Mfg.. 
Inc., produces plastic lipstick contain- 
ers and other plastic products devel- 
oped by Mr. DeLong in conjunction 
with the plastics division of the Gen- 
eral Electric Co. 


Packaged soaps target of first 
OPA quality freeze order 


The hectic competitive pace and com- 
plex brand situations that prevail in the 
marketing of soap products came in for 
official recognition by the Office of Price 
Administration, recently, with the issu- 
ance of an order that, in effect, estab- 
lishes as minimum standards the vari- 
ous types of bar and package soaps and 
cleansers now being sold in different 
parts of the country. Bar or packaged 
soaps or cleansers which differ in 
weight or are lower in quality than 
those delivered in the market area 
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where the consumer is located during 
the 30-day period ending July 17, 1942, 
may not be sold. 

The OPA regulation is the first deal- 
ing exclusively with size and quality of 
a commodity. All forms of household 
soaps are covered in the order—toilet, 
laundry, flake, chip and granule, as 
well as washing powders, cleansers and 
scouring powders. 

The order requires that by Sept. 17 
every soap manufacturer must file with 
the OPA a detailed description of each 
weight and quality of bars or packages 
during the 30-day 
ended July 17, and of the geographical 


5 


delivered period 
area in which such products were de- 
livered. 


Redgrove launches Berkshire 
Beauty Products in England 


A new line of cosmetics, known as 
Berkshire Beauty Products, has been 
launched in England by H. S. Red- 
grove, of Pangbourne, Berks. Mr. Red- 
grove, who is well known to the trade 
in America as well as in England, 
states that his products are being ex- 
ceptionally well received and that sales 
could be far greater than the output 
allowed under the limitation of sup- 
plies order of the English government. 


Colgate scraps obsolete 
machinery for munitions 


Three 50-year-old printing 
scrapped at the plant of Colgate-Palm- 
olive-Peet Co., Jersey City, N. J. will 


yield 10 tons of steel, brass and rubber 


presses 


scrap for the nation-wide scrap drive. 
The presses, now obsolete, formerly 
were used to print labels and wrappers. 
Under the direction of Production Su- 
pervisor William Hulsizer a thorough 
canvass of the company’s huge Jersey 
City plant is being made for salvage 


material. Mr. Hulsizer, in addition to 


Mr. Hulsizer (right) directs scrap drive in 
Colgate plant as Edward Otacka, chief mas- 
ter mechanic, labels first of three big presses 
which will yield ten tons of steel, brass and 
rubber for the present national scrap drive 


directing the scrap drive in his own 
plant serves on his district board. 


Canadian board makes changes in 


soap manufacturers’ price order 
The Wartime Prices and Trade 
Board of Canada announced recently 
that some changes have been made in 
a previous board order setting manu- 
facturers’ maximum prices for soap. 
The original order dated last March 
applied maximum prices of June, 1941, 
rather than prices in the basic period, 
September 15 to October 11 last, to a 
list of groceries specified in an accom- 
panying schedule. 

It included “soap, laundry and toi- 
let; flakes and powders.” This is de- 
leted from the latest order and the fol- 
lowing words substituted: “Soap of all 
kinds except liquid, granulated, pow- 
dered and flake soaps; granulated, 
powdered and flake soaps when pack- 
aged and sold by the manufacturer in 
cartons not exceeding five pounds net 
weight when packed.” Manufacturers 
are required, effective July 17, to re- 
vert to June prices “only with respect 
to sales of soap coming within the fore- 
going description,” the board said. 


International Commission opens 
publication office in Geneva 

The International Commission for the 
Agricultural Industries announces the 
establishment of an office of documen- 
tation at 51, 
Geneva, 


route de Frontenex, 
Switzerland. The principal 
activities, it is stated, consist in the 
publication of the “Revue Interna- 
tionale des Industries Agricoles,” and 
in participating in the publication of 
the “Bulletin de 
Chimistes.” 


l’Association des 


Canada cuts tin 
for cosmetics 


By official order in Canada, tin con- 
tainers may no longer be used for 
pomades, hair cream, 
brushless petroleum 
products, compacts, manicure prepara- 
tions, rouge, refined mineral! oil, per- 
manent wave preparations, body, den- 


tonics, cold 


shaving cream, 


tal, face, shaving and talcum powder, 
liquid paste and powdered soap. Tin 
will be released for jar covers only 
when it is essential for health. 


Pepsi-Cola to conserve metal 
by stamping crowns from cans 


Plans for stamping bottle crowns out 
of salvaged tin cans has been announced 
by the Pepsi-Cola Company, in a move 
to conserve black plate and terneplate 
following the WPB order limiting the 
use of these materials to 60 per cent of 
last year’s consumption by weight. 
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* ane over these characteristics of Solvay Snowflake 
Crystals as the perfect bath crystal base. You'll find 





that Snowflake is a product no other base can equal. 


resist! 

it FOR COLORING AND PERFUMING—Colors add beauty 
to an already beautiful product. Absorbs dyes readily 
and quickly. Perfumes take perfectly. There is abso- 
lutely no “basic” odor to overcome. 


MD FOR READY SOLUBILITY Use Snowflake. Dissolves 


almost instantly. Nothing to “rub” on the bottom of 
the tub! ° 


MD FOR SOFTENING WATER — With Snowflake, water is so 
soft that it feels like velvet! Ordinary bath crystals 
harden the water! 


a FOR MILDNESS— Snowflake is a pure crystalline prod- 


uct that will not harm or irritate the skin! 


* FOR DETERGENCY—Snowflake cleanses the skin. 


Makes soap clean better! 











te FOR STABILITY—Non-caking. Does not change 


chemical composition or physical appearance! 
BD FOR FREE FLOWING — Idea! for use in machines! 
MD FOR LOW COST!— A few cents per pound! 
MD FOR BULLETIN — Write for Bulletin “Manufacture of 


Bath Crystals from Snowflake Crystals.’ 










* SPECIAL BULLETIN! TELLS HOW TO PERFUME AND DYE 

SNOWFLAKE FOR BATH CRYSTAL BASES. FILL IN COUPON! 
A special bulletin tells you the details on how simple 
and easy it is to perfume and dye Snowflake Crystals 
for bath crystal base. Don’t miss this profit making 
opportunity... SEND FOR THIS BULLETIN NOW! 
FILL IN THE COUPON TODAY ! 


SOLVAY Siouflake Crystals 


SOLVAY SALES CORPORATION + 40 Rector Street, New York, N. Y. 
































Gentlemen: Kindly send me a copy of Bulletin, ‘‘How 
to Manufacture Bath Crystals from Snowflake Crystals:’ 






Name 


Company 







Address 









te FOR SALES APPEAL — Snowflake Crystals have that! | 


Tiny, beautifully delicate crystals that women can’t | 











THE RIGHT 
COMBINATION 


A properly made, fairly priced and full 
strength perfume raw material is the 
only sure basis of consumer satis- 
faction. 


The perfume raw material manu- 
facturer who operates on this policy 
works on a small margin of profit to 
give you an honest product fairly 
priced. 


comat lcs LVLALOUN 
GENERAL DRUG COMPANY 





644 Pacific St., Brooklyn, N. Y. 


9 S. Clinton Street, Chicago 1019 Elliott Street, W., Windsor, Ont. 
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Bourjois lists 25 men 
in the armed services 


Bourjois. Inc... now has 25 men in the 
Their 
names appear on a plaque in the com- 
pany’s offices at 35 West 34th St., New 
York, N. ae 

Included in the list are: Minor H. 
Andrews, Jr.. Robert G. Andrews, 
James F. Bowdren, Edwin S. Connor. 
William A. McCormack, John H. Doug- 
las, Rudolph A. Buckwald, Jr., Nich- 


olas Tortorici. George Tice. Russel 


service of the armed forces. 


Oliva, Anthony J. Robinson, James C. 
Terhune, Robert A. Dirks, William 
H. T. Oster, George Carroll, Charles 
F. Keiser, John W. Whitehair. Alfred 
Rawlings. Alvin V. Jones, Gordon G. 
Thomas. Raymond Jay Hilts, Joseph 
Marchioli, H. Gregory Thomas, Harold 
FE. Ostrover and Edward M. Boone. 


Shippers may file to cover 
allocated goods lost at sea 


Exporters who have had shipments of 
allocated commodities lost at sea are 
now permitted to file applications with 
the Office of Exports to cover their lost 
goods. The procedure for filing such 
applications is as follows: 

1. A complete new application, in 
triplicate, must be submitted. 

2. A reference, by number. to the 
license under which the lost shipments 
were exported must be given. 

3. A certification that the applica- 
tion is being filed to replace allocated 
goods lost at sea must accompany the 
application. New certificate of neces- 
sity need not accompany such applica- 
tions. 


800 buyers view exhibits at 
Chicago Toilet Goods show 


Sponsored by the Chicago Associated 
Toiletries Salesmen the toilet goods 
show held in the Palmer House, Chi- 
cago, recently brought an attendance 
of buyers estimated at 800 with actual 
registration of 658, a large number be- 
The 66 ex- 
hibitors at the show occupied the entire 
seventh floor of the hotel with displays 
in individual rooms. 
the feature 


ing from out of the city. 


\ banquet was 
official 
Substantial sales were said 


preceding the 
opening. 
to have been made by the exhibiting 
houses. 

The association of salesmen, formed 
less than a year ago, plan to make the 
show an annual affair. 
sent to 2000 buyers in Illinois and near- 
by states. 
are M. H. Andrews, Bourjois. Ine.. 
president; W. R. Tenney, Lentheric. 
vice-president; H. F. Carson, Dorothy 
Gray, secretary-treasurer. The directors 
include H. R. Adamson, Elmo Sales: 


Invitations were 


Officers of the association 
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E. F. Deane. Hudnut Sales; J. J. Han- 
non, Houbigant; John Bacher. Coty: 
R. S. Adams. Northam Warren. and 
Walter Hauk, Yardley. Assisting Mr. 
Tenney. chairman of the show com- 
mittee, were Mr. Bacher and Mr. Hauk. 


Sworn statement on OPA price 
not needed for each invoice 


It is not necessary that a swern state- 
ment accompany each invoice certifying 
that prices charged conform to OPA 
regulations, according to Price Admin- 
istrator Leon Henderson. Explaining 
further Mr. Henderson says. 

“In making a certification for the pro- 
tection of the buyer, it is not necessary 
that a sworn statement accompany eich 
invoice. It will be satisfactory to this 
Office if an appropriate statement is 
imprinted on invoices and in addition 
a separate statement is supplied to the 
buyer by the seller, sworn to by a re- 
sponsible company official, to the effect 
that the prices set forth on all invoices 
being issued or to be issued will not 
exceed applicable maximum prices 
established by the Office of Price Ad- 
ministration, and that the company’s 
method of setting its prices has been 
so established as to achieve this result.” 


Evening cosmetic courses again 
offered at New York University 


The School of Education of New York 
University offers, for the seventh con- 
secutive year, evening classes in Cos- 
metic Hygiene and Advanced Cosme- 
tology. 

The first course is of interest to man- 
ufacturers and writers as well as to 
teachers and beauty culturists, while 
the second offers practical information 
of particular value to those that wish to 
brush up on their trade work. 

Miss Florence E. Wall is the instrue- 
tor for both courses. Registration starts 
Full details may be ob- 
tained from the School of Education. 
Washington Square. New York Univer- 
sity, New York, N. Y. 


September 17. 


Benjamin Brush protests against 
tube-for-tube order 


C. Benjamin Brush, president of The 
Trade Laboratories, Inc., Newark, N. J., 
has sent a letter to the trade and to the 
administrator of M-115 protesting the 
order requiring an exchange of an ex- 
hausted tube before a fresh tube of 
shaving cream or toothpaste may be 
purchased. He maintains that the order 
is serving no purpose other than to kill 
the sale of shaving and dental cream in 
collapsible tubes. He maintains that 
the order has not created anything new 
in the line of salvage but has merely 


directed it through different channeis. 
He points out that the material was 
formerly collected from scows or dump 
heaps by scavenger crews and found its 
way to the second hand metal dealer 
for use in solder. The effect of the or- 
der he contends is to make the retailet 
and not the customer the hoarder. He 
feels that a let up on the order for a 
period would give manufacturers a 
chance for a turn over and produce just 
as good results in the return of tubes 
from the general public. 


Herb growing experiments are 
conducted by Walter B. Pitkin 


Walter B. Pitkin, in cooperation with 
the California Herb Society, of San 
Jose, Calif.. is making experimental 
plantings of various herbs of the usual 
commercial types as well as a_ few 
Mr. Pitkin states that he has 
a dozen plantings of basil, safflower. 


spices. 
marjoram, sage, caraway and others 
and is studying their suitability to cer- 
tain common soil types in central and 
southern California. 

“We expect to branch out soon into 
various plants used by the perfumery 
trade.” said Mr. Pitkin, “but the high 
cost of labor right now makes any com- 
mercial expansion in this field most im- 
We look ahead to the war’s 
end. By then we shall know pretty 


probable. 


well what can and what cannot be prof- 
itably grown out here.” 


Pepsodent gives 
cash certificates 


Cash certificates good for any mer 
chandise in the store, or a defense 
stamp, are being packed by the Pepso- 
dent Co. in “50-Tuft” toothbrush vials. 
As part of the promotion, dealers are 
offered from a half-dozen to a dozen 
brushes free with the purchases of a 
half-gross or gross of brushes packed 
with the cash certificates. The cer- 
tificate plan is the first major promo- 
tion of “50-Tuft” toothbrushes since 
they were introduced about a year ago. 


Many dormitories being erected 
in all states 


\ large number of dormitories are in 
process of building by the government 
in virtually all states, each to house 
from 1,000 to 5,000 men and women 
wir workers. They will be conducted 
somewhat like great New York apart- 
ment houses or clubs, and will give 
facility. Each 
dormitory will have a concession zone 


their tenants every 
including beauty shops, barber shops, 
and shops to sell the toiletries used 
by men and women. If you wish de- 
tails, write the Inquiry Section, Federal 
Public Housing Administration. Long- 
fellow Building. Washington, D. C. 


_ 
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Basic Perfume 
Materials 


Special Perfume Creations 
for All Purposes 


= 


Our expanded research facilities, 
supplemented by the wealth of expe- 
rience available to us through our 
former close collaboration with Tom- 
barel Fréres, places us in an ideal posi- 
tion to serve cosmetic and perfume 
manufacturers, especially those who 
find it necessary to make adjustments 
to meet present changing conditions. 


Tombarel 


Products Corporation 
L. J. ZOLLINGER, PRESIDENT 
12 East 22nd Street New York, N. Y. 
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SELECTED 


THE COSMETIC FORMULARY. Vol. 1. By 


H. Bennett. The latest, most comprehensive com- 
pilation of practical commercial and experimental 
cosmetic manufacture. No theory. For the chemist, 
manufacturer, student, experimenter. Hundreds of 
valuable formulae. Working methods and equipment 
thoroughly covered. Sources of raw materials, giv- 
ing trade names and rare products . . . $3.80 post- 
paid. 


FLAVORS AND ESSENCES. By M. H. 


Gazan. The formulas in this book constitute the 
last word in commercial practice. Most of them have 
not been previously published. Easily prepared 
flavors, highly concentrated, very soluble, all can be 
stored for many years without deteriorating. All fruit 
and beverage flavors, and many specialties included. 
They can be used freely, the publishers having paid 
for their release . . . $10.00 postpaid. 


HAIR-DYES & HAIR-DYEING. By H. Stanley Red- 
grove & J. Bari-Woollss. New, completely revised edi- 
tion of this standard work. A new chapter deals with hair 
brightening shampoos and rinses, hair tints, etc. Special chap. 
ters on technique of eyebrow and eyelash dyeing and shampoo. 
dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL DICTIONARY. 3rd edi- 
tion. Compiled and edited by Staff of the Chemical 
Engineering Catalog. 551 pages. Thumb index. A short- 


cut to specific information concerning 12,000 chemicals and raw 
materials. Designed for the practical use of all who are required 
to know the properties and industrial uses of chemical products 
.. . $12.00 postpaid. 


MODERN SOAP MAKING. By E. G. Thomssen & C. R. 


Kemp. First entirely original American book on soap manu- 
facture in 20 years. Covers every phase . . . $7.60 postpaid. 


THE CHEMISTRY & MANUFACTURE OF COSMET- 
ICS. By Maison G. de Navarre, Ph.C., B.S. A new kind 


of cosmetic book in which an expert gives you tested formulas 
and practical suggestions for making all up-to-date cosmetics— 
based on complete fundamental knowledge. Gives the basic 
properties, including standards and specifications, for all raw 
materials. Describes the proper equipment for every purpose 
and operation, showing you every step in its operation and 
use. Tells you how to comply with governmental regulations at 
every point. Includes a wealth of material found in no other 
book. Illustrated. 745 pages .. . $8.00 postpaid. 


COSMETOLOGY JURISPRUDENCE. By Romeyn 
Sammons, Member of New York & California Bars. 
An authentic, concise, understandable work containing vital facts 
and data on the law as it affects the relationship between beauty 
shop owner, operator and customer. Points out the pitfalls to 
legal disaster that those in the beauty culture industry may, by 
forethought and care, avoid them . . . $5.10 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS BOOK SERVICE 
9 East 38th St., New York, N. Y. 
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Non-beverage alcohol tax 
drawback in new bill 


HR 7378 introduced in the Senate by 
Senator Tydings provides that manu- 
facturers using alcohol for flavors or 
flavoring products not intended for 
beverage purposes, upon payment of a 
special tax of $100 per annum shall be 
eligible to secure a drawback at the 
rate of $3.75 per gallon. The bill was 
referred to the Committee on Finance. 
On the same day this bill was intro- 
duced, WPB announced an order, in 
the making, prohibiting all production 
of any distilled spirits except indus- 
trial alcohol 190 proof, the order to 
become effective November 1. On Aug- 
ust 10 WPB announced the appointment 
of Richard H. Grimm of New York 
City as chief of the Industrial Alcohol 
Unit in the Chemicals Branch. Later. 
Dr. E. W. Reid, chief of the branch. 
announced the appointment of Law- 
rence Brown as assistant chief in charge 
of all branch sections; Hugh D. Hughes 
was named as chief of the Aromatics 
and Intermediates Section. Charles L. 
Sheldon was named acting chief of the 
Containers Branch, which still is strug- 
gling with containers for toiletries and 
W. W. 
Fitzhugh was appointed assistant chief 
of the branch. 


cosmetics, especially closures. 


Glycerine industry backs campaign 


to save kitchen fats 


A drive to retrieve annually an esti- 
mated 500,000 pounds of fats from the 
waste of the nation’s kitchens, thereby 
to obtain glycerine for use in the war 
effort, cursently is underway. The cam- 
paign is being backed by the WPB and 
the glycerine producers’ association. A 
$490,000 advertising program on behalf 
of the campaign is being sponsored 
during a period of several weeks in 190 
major cities by the glycerine and re- 
lated industries. 


Correction 


Through an inadvertent error the name 
under the photograph on page 51 of 
the August issue should have been 
Arthur and not Walter Irish as it ap- 
peared. Arthur Irish is well known, of 
course, as head of the Arthur Irish Co.. 
Ltd., of Vancouver, Canada. 


Obituaries 
Barney Atlas 


Barney Atlas, manager of the beauty 
department of Lightfoot Schultz Co., 
for the past two years, died August 10, 
at his home in Philadelphia, Pa. He 
was 39 years of age. 

Mr. Atlas had been associated with 
the beauty and barber supply trade 
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Prior to join- 
ing Lightfoot Schultz, he was with J. 
Eavenson & Sons, Camden, N. J. 

He was credited with a great deal of 
the growth of retail selling through 
beauty shops. 


for more than 15 years. 


Adam A. Bialecki 


Adam A. 
soap perfume laboratory for Givaudan- 
Delawanna, New York, N. Y., died 
August 11 at Ni- 
agara Falls, N. Y. 


He was 53 years 


Bialecki, in charge of the 


of age and had 
been active in the 
soap and cosmetic 
industries for 
approximately 35 
Mr. Bia- 
lecki was born in 

Poland December 

20, 1888 and came 

Adam Bialecki to America at the 
age of 10. For 

years he was associated with 


years. 


many 
Armour & Co. as chief perfumer. In 
1937 he joined the research and tech- 
nical staff of Albert 
Chicago, Ill., where he served as travel- 
ing technician. His connection with 
Givaudan-Delawanna began in May 
1941 and at the time of his death he 
was on leave of absence due to illness. 
He was active in community affairs and 
Polish-American activities in Niagara 
Falls and also served on the board of 
education. 

Mr. Bialecki is 


widow, Mrs. Mary L., 


survived by his 
a son, Dr. Ed- 
daughters, five step- 
stepson and a 
number of grandchildren. 


ward P., two 


daughters, a large 


Dr. Albert A. Maurer 


Dr. Albert A. Maurer, husband of Mrs. 
Ruth D. Maurer, founder of the Mari- 
nello Co., and now technical editor of 
Beauty Culture, died July 6 in Midland 
Park, N. J. He was a graduate of 
Rush Medical College, Chicago. 

He is survived by his widow, a 
brother, two sons and a nephew. 


William Erhard Weiss 
W. E. Weiss, of Wheeling, W. Va.. 


former chairman of the board of Ster- 
ling Products, Inc., New York, N. Y.. 
died September 3, at the age of 63, 
in Petoskey, Mich., from injuries re- 
ceived in an automobile accident. Start- 
ing his career as a small town druggist. 
Mr. Weiss became one of the most 
powerful men in the drug industry. Mr. 
Weiss and Albert H. Diebold, both 
natives of Canton, O., founded Sterling 
Products, Inc., and in a period of forty 
years built the company into what is 


Verley & Co., 


said to be the largest patent medicine 
and prescription drug organization in 
About a year ago Mr. Weiss 
severed his connections with Sterling 


the world. 


Products, Inc., and its numerous asso- 
ciated companies. 
Mr. Weiss is survived by a son William 
E. Weiss, Jr. A daughter, Mrs. 
Madelyn Weiss Kinnucan, died Septem- 
ber 16, 1941. 


Besides his widow. 


Trade Jottings 


Frances Denney offers an ambidex- 
trous bath mit, one which may be worn 
on either hand although it has a thumb. 
It is made of terry cloth and comes in 
white, blue or pink, according to the 
odor, Night Life, Whirlwind or Wild 
Rose. The mit is washable and refill- 
able because there is a pouch in the 
center of the inside which pockets and 
buttons in a soap bag. These soap bags 
may be purchased separately. Miss 
Denney currently is urging her clients 
to be less lavish in the use of her Oils 
of the Wilderness, designated the most 
expensive cream in the world, because 
the oils which go into it are no longer 
obtainable and there is only a limited 
stock of cream. She also suggests that 
customers purchase the small size so that 


the quantity available will go as far 


S 


as possible. 


Shulton, Inc., announces that it has 
increased its advertising budget by 
$16,000 for the fall and Christmas 
magazine campaign on Old Spice and 
Friendship’s Garden toiletries. 


Coty, Inc., has new plastic containers 
for its rouge and lipstick. The rouge 
box, holding Sub-Deb dry rouge, is 
shield-shaped, the top of scarlet with a 
gold center and the base of ivory plas- 
tic. The lipstick is an ivory column 
with scarlet base. There is a lock ar- 
rangement to prevent slipping. Ten 
shades of make-up are offered in the 
new cases, 


Harriet Hubbard Ayer issues an at- 
tractive new booklet, “The Ayer Way 
to Loveliness,” describing its prepara- 
tions and 


toiletries and_ prescribing 


treatment routines. 


A number of firms have introduced 
cake make-up. Among the recent ones 
are Daggett & Ramsdell with its Debu- 
tante, Parfait Powder Puff Co. with 
Starlet, and Louis Philippe. 


Lucien Lelong’s new odor Sirocco ap- 
pears not only in perfume and cologne, 
including cream and solid, but in make- 
up items, bath products, etc. All are 
packaged in the Sirocco theme. 


Pond’s is introducing a beauty box 
for baby sister. It contains cold cream, 
Danya for hand care and Dreamflower 
powder. It retails for 25 cents. 
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éaypt Speaks 


HE Pharaohs sur- 
vived because Mother 
Earth covered them. 
She protected them with 
her mantle of oblivion. 


SPARHAWK 
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From her buried cities rise voices of races and 

nations gone centuries ago. Hieroglyphics re-echo 

the tread of tramping feet. The works of her labor- 

ers and the skill of her artisans bear silent witness 
to the fact— 


“TRUTH MARCHES ON!" 
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Markets generally were quiet over 
the past month, with the news coming 
out of Washington tending to confuse 
and add to the many difficulties which 
major suppliers have encountered in 
carrying on business over the past eight 
months or more. There is a general 
holding off by both buyers and sellers 
until they have a chance to see if fur- 
ther regulations will come through and 
if they may be able to obtain some 
clarification of certain regulations al- 
ready in force. 

A development of unusual interest, 
which tended to have a very serious 
effect on the general tone of the essen- 
tial oil market. was the announcement 
from OPA to the effect that sales and 
deliveries of volatile oils, the most im- 
portant of which are peppermint and 
spearmint, by the growers of the plants 
from which these oils are distilled are 
exempt from the 
General Maximum 
Such an order 


provisions of the 
Price Regulation. 
brought much con- 
fusion, with major dealers realizing 
that it would be practically impossible 
for them to pay higher prices for mint 
oils in the country and still keep within 
the range of their March high sales 
prices. They could not understand 
why the farmer should be relieved of 
ceilings while they would have to con- 
tinue to adhere to price regulations. 
The exemption from the General Maxi- 
mum Price Regulation which applies 
to all growers in the United States is 
contained in Amendment No. 21 to 
Supplementary Regulation No. 1 and 
is effective as of May 11, 1942. 


MINT OIL PRICES SCRUTINIZED 


Later in the month, the trade here 
began to understand the situation some- 
what better 
dealers in mint oils were authorized by 
the OPA to adjust their 


when two midwestern 


maximum 


prices under the General Maximum 
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Mint Oils Exemption Confuses Market 


Price Regulation in line with those of 
their competitors and to enable them 
to carry out their contracts with the 
farmers. At the same time the Office of 
Price Administration indicated that 
prices of mint oils are being closely 
scrutinized. If desirable, a separate 
maximum price regulation covering 
these products may be issued in the 
next few months. The latest move on 
the part of Washington immediately 
caused many dealers to believe that if 
prices in the country rise beyond the 
level they would be unable to pay under 
the General Maximum Price Regula- 
tion, they would endeavor, under the 
circumstances, to have their ceiling 
prices extended. 

The announcements with regard to 
prices on mint oils came at a time when 
the new crop was just about completed 
and when much attention was centered 
on these oils, particularly peppermint. 
because of the important part they are 
expected to play in the trend toward 
self sufficiency in the economic pro- 
gram. The war has cut off menthol im- 
portations from Japan and the pharma- 
ceutical industry is considering switch- 
ing over to the use of American pepper- 
mint in manufacturing menthol. 


PROBLEMS OF MENTHOL SUBSTITUTES 


While there has been much talk con- 
cerning other substitute products for 
natural menthol, there has been little 
said regarding the costs of making such 
products. Nor has there been anything 
said as to whether such products would 
meet the requirements of the U. S. 
Pharmacopoeia. There is no denying 
the fact that at least five or six large 
consumers of menthol in the United 
States have for the past ten years or 
more, or since the time when the price 
of menthol went to more than $20 per 
pound, carried from one to three years’ 
supply on hand. On the other hand, 











there have been at least 50 or more 


consumers who have been in the habit 
of placing a contract over a six months’ 
period calling for delivery of five to six 
cases a month. Most of these contracts, 
it is pointed out, have about expired. 
Then, too, there are some hundred con- 
sumers who always have purchased a 
single case of menthol at a time. Thus 
the stories that have been current about 
the trade to the effect that large buyers 
menthol on 
hand, and that there should not be any 
real demand for American peppermint 
oil to replace the Far Eastern product 
might to some extent be discounted. 


have plenty of natural 


There is likely to be a heavy demand 
for peppermint oil in the months ahead. 
While official confirmation is lacking, 
it was reported here toward the close 
of the period, that the Agricultural 
Marketing Administration has _ pur- 
chased American peppermint oil and 
that fairly substantial prices were paid. 


AROMATIC CHEMICALS QUIET 


Demand for various aromatic chemi- 
cals continued at a low level. On the 
other hand, the situation with regard 
to available supplies of most basic ma- 
terials was extremely difficult and quo- 
tations for the most part remained firm. 
It was very hard to quote prices on some 
items since manufacturers had little or 
nothing to offer and often the quota- 
tions made in the outside market were 
considerably above those at which pro- 
ducers were making deliveries. 

Among the gums, Arabic displayed 
an easier trend due to an absence of de- 
mand. Two steamers believed to have 
gum aboard were reported long over- 
due and, toward the close, some houses 
predicted that the market would prob- 
ably go to 20 cents or better if these 
new lots failed to arrive here. Benzoin 
remained steady. Heavy demands were 
noted for karaya gum, and importers 
seemed highly concerned over the fu- 
ture since replacements, in view of 
present shipping conditions, undoubted- 
ly will prove difficult. 
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That extra something in Sherwood products is the 
know-how of CONTROLLED SPECIALIZATION. 


SU Tt COMPANY, Utes 
EC nae 


ENGLEWOOD, NEW JERSEY - Refinery: WARREN, PA. 


ESSENTIAL OILS Cae AROMATIC CHEMIC Miniature Bottles 


ban packaging worries! 


ee Bottle 
ome in wik “4 range 
ape 


2 pad te 

capacities 
with unbreakable 
stoppers anc 
decorations 
deliveries assurec 
Write today 


Glass 
Industries, Inc 


O1L ALMONDS |) RAM 
SWEET EXPRESSED « BD SOAP MANUFACTURE: 


U.S.P. : THE CHEMICAL PROCESSES 


This Oil of the highest quality is now | A handbook for those engaged in the manu- 400 
available in quantities ranging from | facture of hard soap. By J.H. Wigner, Ph.D. = postPaiD 


I Ib. bottles to 400 Ib. drums. Write The author has had long experience in soap works and has 


for our interestin i evolved a method of controlling the process of soap bolling 
g quotations on the | not dependent on rule of thumb or the experience of F dividual 


quantities you require. soap boilers. This method, based on fundamental principles as 
yet not generally known, is described for the first time in this 
book. Also deals with the allied processes encountered in 
soap making. Of great value to soap boilers and plant man- 
agers. 


“ Order today. 
eel ied i ROBBINS PUBLICATIONS BOOK SERVICE, 


9 East 38th St.. New York, N. Y. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 
Almond Bit, per Ib. 
S. P. A. 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica Root 
Anise, U. S. P. 
Imitation 
Aspic (spike), Span. 
Avocado 
Bay 
Bergamot 
Brazilian 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, "white," dom. 
Cananga, Java native 
Rectified 
Caraway 
Cardamon 
Cassia, rectified, U. S. P. 
Cedar leaf 
U. S. P. 
Cedar wood 
Celery 
Chamomile 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Imitation 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berries 
Juniper Wood, imitation 
Laurel 
Lavandin 
Lavender, French 
Lemon, Calif 
Lemongrass 
Limes, distilled 
Expressed 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
Brazilian 
Calif. exp. 
Orris Root, con. (oz.) 
Artificial 
Orris Root, abs. (oz.) 
Pennyroyal, Amer. 
European 
Peppermint, natural 
Redistilled 
Petitgrain 


5.00@ 5.25 
5.25@ 7.00 
2.30@ 2.50 
45@ 48 
1.35 Nom'l 
150.00... Nom'! 
3.20@ 3.60 
2.00@ 2.10 
4.10@ 5.25 
5@ 1.00 
1.60@ 1.75 
28.00@ 30.00 
10.00@ 
4.00@ 
2.40@ 
2.00@ 
3.75@ 
5.00@ 
1.20@ 1.35 
2.30@ 3.00 
20.00 Nom'l 
30@ 35 
17.00@ 18.00 
19.00@ 20.00 
15.00@ 17.50 
35.00@ 38.00 
10.75@ 11.00 
1.00@ 1.20 
1.10@ 1.35 
70@ «80 
35.00@ 40.00 
150.00 Nom'l 
10.50@ 32.00 
1.25@ 1.35 
2.25@ 3.00 
1.75@ 2.50 
80@ .85 
30.00@ 35.00 
8.00@ 14.00 
3.00@ 3.75 
4.75@ 5.25 
8.00@ 11.00 
7.50 Nom'l 
2.15@ 2.50 
I9@ 1.06 
4.00@ 4.50 
16.50@ 17.50 
20.00@ 25.00 
5.50@ 5.75 
20.00@ 22.00 
5.25@ 7.00 
1.20@ 1.35 
55@ ~=«.60 
12.00@ 18.00 
15@ .80 
5.00 Nom'l 
8.00@ 8.50 
10.00@ 12.00 
3.20@ 3.25 
3.00@ 3.85 
10.50@ 12.50 
15.00@ 17.50 
4.00@ 4.25 
95.00 Nom'l 
6.00@ 7.25 
340.00 Nom'l 
325.00 Nom'l 
5.00@ 5.75 
25.00 Nom'l 
5.50@ 46.00 
2.50@ 2.75 
2.30@ 3.25 
19.25 Nom'l 
36.00@ 40.00 
100.00 Nom'l 
2.65@ 2.80 
2.50@ 3.00 
5.50@ 5.75 
5.85@ 6.20 
1.90@ 2.25 


9.25 
4.25 
2.25 
4.25 
5.75 
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Pimento 
Pinus Sylvestris 
Pumillonis 
Rose, Bulgaria (oz.) 
Synthetic, Ib. 
Rosemary, Spanish 
Sage 
Sage, Clary 
Sandalwood, East India 
Sassafras, natural 
Artificial 
Snake root 
Spearmint 
Thyme, red 
White 
Valerian 
Vetivert, Java 
Wintergreen 
Wormseed 
Ylang Ylang, Manila 


4.00@ 8.00 
4.25@ 5.00 
4.25@ 4.80 
25.00@ 32.00 


45.00 Nom'l 
6.00@ 6.75 
2.00@ 2.15 
2.00@ 2.25 

10.00@ 12.75 
3.30@ 3.50 
2.75@ 4.00 
3.25@ 5.00 

30.00 Nom'l 

40.00@ 45.00 
5.25@ 8.50 
3.00@ 3.10 

38.00 Nom'l 


TERPENELESS OILS 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 


2.75@ 2.80 
49.00 Nom'l 
65.00@ 

20.00 Nom'l 
40.00@ 45.00 
140.00@ 1 60.00 
87.00@ 90.00 
195.00@200.00 

11.50@ 14.00 

3.85@ 4.00 

5.00@ 46.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Alcohol C 8 

C9 

Cc 10 

Cll 

C 12 
Aldehyde C 3 

Cc 9 

Cc 10 

Cll 

C 12 

C 14 (so called) 

C 16 (so called) 
Amyl Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamate Aldehyde 
Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral, C. P. 
Citronellol 
Citronellyl Acetate 


1.90@ 2.75 
1.90@ 2.00 
7.50@ 10.00 
14.00@ 18.00 
7.75@ 12.00 
11.50@ 15.00 
7.200@ 8.50 
22.50@ 28.00 
30.00@ 32.00 
24.00@ 25.50 
22.00@ 26.00 
30.00@ 35.00 
6.00@ 7.25 
8.25@ 9.00 
50@ = .75 
20@ 1.10 
450@ 5.80 
3.50 Nom'l 
1.00@ 1.75 
3.00 Nom'l 
1.25@ 1.40 
2.00@ 2.10 
3.35@ 3.50 
3.85@ 4.00 
1.15@ 1.30 
15@ 1.35 
80@ 1.00 
1.10@ 1.50 
3.25 Nom'l 
6.50 Nom'l 
3.75@ 4.00 
10.25@ 11.25 
2.25@ 3.40 
1.80@ 2.20 
2.00 Nom'l 
5.00 Nom'l 
AW@ .14'4 
3.75@ 4.50 
5.00@ 6.35 
1.65@ 1.75 
10.40 Nom'l 
12.00@. 14.00 
10.00@ 13.00 
7.00@ 7.50 
6.25@ 8.00 
4.00@ 5.10 


Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. 
lso-borneol 
lso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
Iso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Chinese 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ester) 
Paracresol Acetate 
Paracresol Mythel Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% 
Phenylacetic Acid 
Phenylethy!l Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Santalyl Acetate 
Skatol, C. P. (oz.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. 
Terpinyl Acetate 
Thymene 
Thymol 
Vanillin (clove oil) 

(quaiacol) 

Lignin 


3.00@ 3.50 
8.00@ 11.25 
uw@ . 
4.55@ 
25@ 


: 3.00 
8.50 Nom'l 
7.25@ 11.00 
15.00 
10.50 
9.00@ 12.00 
13.50@ 14.00 
13.50@ 14.00 
12.00 Nom'l 
1.60@ 2.00 
2.75@ 2.80 
70@ 1.10 


60 Nom'l 
3.50@ 4.00 
3.50@ 6.75 
3.25@ 
45.00 Nom'l 
6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
3.75@ 4.00 

35@ 38 
6.00@ 9.50 
6.00@ 10.50 
2.25@ 3.25 
2.00@ 

2.50 Nom'l 
2.60@ 3.50 
6.50@ 8.50 
2.75@ 3.50 
4.50 Nom'l 
2.00 Nom'l 
3.00@ 5.00 
2.50@ 3.00 
16.00@ 
6.50@ 10.00 
5.00@ 6.50 
12.50@ 18.00 
16.00@ 17.50 
10.00 Nom'l 
20.00@ 22.50 
5.35@ 6.00 
2.50@ 3.00 
9.25@ 12.00 

30@ 32 


97@ 1.20 
45 


2.25@ 5.25 
2.60 Nom'l 
2.35 Nom'l 
2.35 Nom'l 


(Continued on p. 75) 
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F another item in 
your le ie a the hard-to-get variety, 
ISCO, through a continuation of far-reach- 
ing research, may provide the necessary 
means of “escape”... “escape” into the 


realization that much can be done today 


with ISCO. 


MODERNIZED COSMETIC SPECIALTIES 
ABSORPTION BASES 
COSMETIC CHOLESTEROL 
EMULSIFIERS 


. one for every purpose. 


Tell us something about your problem. It 
may be that we can recommend an ISCO 


Specialty that will help solve it. 


Lon 


INNIS, SP 


Established 1816 
117 Liberty Street, NEW YORK 


BOSTON © CHICAGO * CINCINNATI 
CLEVELAND @ GLOVERSVILLE, N. Y. @ PHILADELPHIA 


74 September, 1942 


America’s most successful 
manufacturers use 


ANSBACHER-SIEGLE 
COSMETIC IRON OXIDES 


in Sun Tan valle LIQUID 


BUY 
U. S. WAR BONDS 
AND STAMPS 


a 
A LAGU 
a Fe te Oe ee 
Manufactucees of Fine Chemical Pigment Coloes 


neral Offices, Work nd boratories 


IEW YORK. °! 


UNIFORM 


Maselecterers of 
COLLAPSIOLE 
TUBES since 
tee e 


COLORFUL 


TURNER WHITE METAL CO., Inc. . . . New Brunswick, N. J. 
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Vetivert Acetate 

Violet Ketone Alpha 
Beta 
Methyl 

Yara Yara (methyl ester) 


BEANS 


Angostura 

Tonka Beans, Surinam . 

Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 
Tahiti 


Nom'| 
Nom'l 
15.00 Nom'l 
6.50 Nom'l 
2.00@ 2.25 


25.00 
18.00 


2.50@ 3.00 
20@ 95 


16.00@ 17.00 
15.00@ 16.00 
12.75@ 13.00 
14.00 Nom'l 
6.75@ 7.15 


SUNDRIES AND DRUGS 


Acetone 
Almond meal 
Ambergris, ounce 
Balsam, Copaiba 
Peru 
Beeswax, bleached, pure 
U.S. P. 
Yellow, refined 
Bismuth, sub-nitrate 
Borax, crystals, carlot ton 
Boric Acid, U. S. P., cwt. 
Calomine A 
Calcium, phosphate 
Phosphate, tri-basic . 
Camphor, domestic ... 


.08',@ 
2@ 27 


17.00@ 20.00 
M4@ 52 
1.25@ 1.35 


b1@ .63 
59@ 60 
1.20@ 1.22 
55.50@ 58.00 
6.95@ 7.55 
18@  .20 
08@ .08% 
09@ .10 


- 66'2@ .81'/2 


Citric Acid 

Civet, ounce 

Clay, Colloidal 

Cocoa Butter, lump 

Cyclohexanol (Hexalin) 

Fuller's Earth, ton 

Glycerine, C. P., drums 

Gum Arabic, white 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum Galbanum 

Gum Myrrh 

Henna, pwd. 

Kaolin 

Labdanum 

Lanolin, hydrous 
Anhydrous 

Magnesium, carbonate 
Stearate 

Musk, ounce 

Olibanum, tears 
Siftings 

Orange Flower Water, gal. 

Orris Root, pwd. 

Paraffin 

Peroxide 

Petrolatum, white 

Quince Seed 

Rice Starch 

Rose Leaves, red 

Rose Water, gal. 


Castoreum 


Cetyl Alcohol 1.75 


Pure 


Chalk, precip. 
Cherry Laurel Water, carboy 5.75@ 6.25 


Rosin M. per cwt. 
Salicylic Acid 
Saponin 


13.00@ 26.00 
Nom'! 
2.25 Nom'l 


.03'L@ .06!/, 
100 pounds 


Repair Parts Problem 


(continued from p. 28) who are not actually cop- 
ing with war production problems, as faced by 
Donald Nelson and his staff, to propose a solution, 
but we are impressed with the practicability of a 
method which we should like to present here for 
consideration. 


PLACE AUTHORITY IN WPB FIELD OFFICES 

We would like to see the right to grant priority 
ratings, for emergency repair work only, vested in 
the field offices of the War Production Board. Each 
such field office would be given the right to direct 
the flow of a specified and limited amount of iron, 
steel, brass, bronze, nickel, rubber and other repair 
materials. The limits would first have to be esti- 
mated, and after the system had been in effect for 
a couple of months, these estimates could be revised 
and made more accurate. 

The field offices would be limited to a given 
amount of steel, for instance, which would be kept 
available in the vicinity. Upon application by a 
company needing the material for emergency work, 
the local authorities would ask for an absolute mini- 
mum of details, would reserve the right to visit the 
plant and find out if the repair request is a legiti- 
mate one, and would be in a position to pass the 
urgently needed material on in very quick time. 


DON'T LET REPAIRS GO A-BEGGING 

We feel confident that the total amounts of criti- 
cal materials which would be used under such a 
system would be proportionately small; perhaps 


& Essential Oil Review 


Silicate, 40°, drums, works, 


21 Nom'l 
28.00@ 47.00 
07@_ ~=..15 
25',@ 27 
30@ =~ «50 
15.00@ 33.00 
ABI4@ 18% 
42@ ~~ «45 
A7@ 9 
4.00@ 4.25 


Soap, neutral, white 
Sodium Carb. 
58% light, 100 pounds 
Hydroxide, 76% solid, 100 
pounds 
Spermaceti 
Stearate Zinc 
Styrax 
Tartaric Acid 
Tragacanth, No. | 
Triethanolamine 34', Nom'l 
Violet Flowers 1.75@ 2.00 
Zine Oxide, U. S. P. bbls. 25 Nom'l 


20@ 
1.35@ 


2.60@ 
29@ 


30@ 

2.25@ 2. 
64 Nom'! 
3.90@ 4.20 


OILS AND FATS 


Castor No. |, tanks 
37 Cocoanut, Manila Grade, 
103/ tanks 
P 37 — Midwest mill 
: ’ tanks 
ee 30 Corn Oil, distilled, bbls. 
09@ 13 Cotton, crude, Southeast, 
2.00@ 2.50 tanks 
2.75 Nom'l Grease, white 
06'44@ .09 Lard 
1.10@ 1.75 Lard Oil, common, No. | 
0644,@ .8!/, bbls. 144@ 
1.85@ 1.90 Palm, Niger, drums .08'4@ 
09@ «10 Peanut, refined, barrels 17 
5.45@ 5.75 Red Oil, distilled, tanks 
6.50@ 8.00 Stearic Acid 
3.63@ Triple pressed 
35@ «40 Double pressed 
3.00@ 3.25 Tallow, acidless, barrels 
Tallow, N. Y. C., extra 
80@ 1.20 Whale Oil, refined 


13@ 
0835@ 


Nom'l 
Nom'! 


12! 
5A 


12%@ 
0934@ 
127%4@ 


Nom'! 


HI@ .11% 


17@ .18% 

14@ .15% 
144@ 
.085,@ 
1070@ 


they would constitute as little as one per cent of the 
We also 
believe that the priorities decentralization resulting 
from this plan would in no way interfere with the 
normal allocation of materials from a central office 
in Washington, inasmuch as national WPB head- 
quarters would determine the quantities set aside 
for this purpose. The compensatory features of the 
plan are self-evident: repairs must not go a-begging! 


total usage of the particular materials. 


An Avalanche of New Products 


Boom periods in America always have retarded 
the development of produets. 


Depressions have 
speeded product developments. While manufactur- 
ing capacities are being diverted to war production, 
and research and inventive efforts being intensified 
in the interest of defense, many product styles and 
new models are frozen; lines of products today 
are being simplified and many old products are be- 
ing withdrawn from the market . . . . But with the 
passing of the current emergency the accumulated 
findings of the inventors and of research scientists 
will be speedily brought into use for the develop- 
ment of new, attractive, and inexpensive products. 
This is a thesis developed in a booklet put out by 
the S. D. Warren Co., called “These Things Can Be 
Foreseen.” 

This coming of an avalanche of new products 
into the market when the emergency is over will 
impede efforts to restore half-forgotten products to 
public favor. Brand names must be kept alive now 
or they will be smothered by the rush of new prod- 
ucts later on. 
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BANQUET 


Under The Auspices of aie A. STiSGi ee WINN EES TD eR ORI 


4 STAR-SPANGLED EVENT FOR THE BENEFIT OF ARMY & VAVY RELIEF *® U.S. 0. * RED CROSS 


asa 


ATT BIG UL RLM oe ee A Tickets SIO.00 per Cover 


ee ee ee ee ak) ee ak | 


\ 


x ENTERTAINMENT x 
VICTORY SHOW x U.S.0. HOUR « VICTORY CARNIVAL 


Three great shows featuring stars of screen and radio, a famous orchestra and novelty divertisements. A notable 
evening for the gentlemen and ladies of the Drug, Chemical and Allied Industries. Dress—formal (Black tie). 


Send Reservations to PERCY C. MAGNUS, Victory Banquet Chairman, 
+ * * 16 Desbrosses St., N. Y.C. * * * 
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